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PFijmy CR ze zahrani¢niho cestovniho ruchu v letech 1993-2001
CR tourist receipts in 1993-2001

120 000,0

115700,0 113 300,0

110 620,0

110 700,0

4075.2 105 000,0

3718,8

36474

76 301,3

45 437 .4

22297

16685

) < o) © N~ © o) o ~—

o) & o)) o] o] D & o o

& & & & & & o)) S o

— o —-— — — - — (o] [a¥]
== v milionech K&/in million CZK ===y milionech USD/in million USD

Pramen: Ceskd narodni banka
Resource: The Czech National Bank



Uvodni slovo
feditele

Podle pfedbéinych udaji Ceského statistického
tfadu vzrostl v lednu az listopadu 2001 potet za-
hranicnich hostd v hromadnych ubytovacich zafize-
nich oproti stejnému obdobi roku 2000 o 9,7 %.
V disledku tragickych udalosti v USA a na Blizkém
vychodé sice ubylo lukrativnich Ameri¢ant (o 5,3 %)
a lzraelc (o 3,1 %), ale tuto ztrdtu svym poétem
bohaté nahradili nasi sousedé (némeckych turistd
pfijelo vice o 5,3 %, polskych o 26,4 %, rakouskych
0 16,4 % a slovenskych dokonce o 55,0 %) a té#
Italové (o 26,8 %), Francouzi (o 17,6 %), Spanélé
(0 15,7 %), Svycafi (o 13,4 %) a Rusové (o 87 %).
Proto jsou i celoro¢ni vysledky p¥ijezdového cestov-

niho ruchu pro Cesko pozitivni.

Dalsi udalosti minulého roku, tykajici se jiz pouze
cestovniho ruchu v Cesku, byly rovné# pfiznivé. Po-
Catkem roku se ujaly své funkce nové zvolené kraj-
ské samospravy, pfedurené stit se vyznamnym
stimuldtorem rozvoje cestovniho ruchu v oblastnim
méfitku, podobné jako v turisticky vyspélych statech.
Jednak jako pfirozeny koordinator usili mést a obci
o mistni rozvoj cestovniho ruchu a jeho propagacdi,
ale téz moznosti investic z vlastniho rozpottu napf.
do oblastni dopravy, znaceni turistickych cilt a in-
formacniho servisu pro cestovni ruch viibec. Jejich
tloha decentralizovaného usmérfiovani a podpory
turismu, na které nemély okresni ufady ani kompe-
tence ani prostredky, poroste oviem Umérné tomu,
jak se budou podilet s centrem na vynosu dani.
Jejich plsobeni v oblasti cestovniho ruchu jiz
nyni Ceskéd centrdla cestovniho ruchu viestranné

napomaha.

V minulém roce bylo také poprvé za existence
Ceské republiky vyslyseno dlouhodobé volani pod-
nikatel(i v cestovnim ruchu, Ze tento novodoby pri-
mysl, pfinasejici do nasi platebni bilance kazdo-
roéné miliardy v devizdch, bude pfindset jesté vic,
bude-li ¢ast z jeho vynosti do né&j reinvestovéna.
Turismu u nds sice jiZ prospivaji investice centra do

délni¢ni sité a Zelezni¢nich koridor(l, a od dubna

1993, kdy byla ustavena CCCR, financuje stat téz
zvySujici se mérou propagaci Ceska jako cilové zemé
zahrani¢ni turistiky. Ale loni pfispéla souéasna vlada
prostfednictvim nového Statniho programu podpory
cestovniho ruchu pfimo obcim a podnikatelim na
rozvoj infrastruktury, dokonce v dobfe prosperujici
oblasti cestovniho ruchu — v lazefstvi. Nejedna se
zatim o horentni ¢astky, ale ledy byly prolomeny
a Ministerstvo pro mistni rozvoj, spravce pfisluiné
rozpoctové kapitoly, pripravilo na letosni rok jesté

Sirsi zdbér programu.

Bezesporu vyznamnou udélosti pro nas pfijezdovy
cestovni ruch bylo téZ otevieni pobotky CCCR v jiZ
dvandctém staté — Spanélsku — v éervenci minulého
roku (Madrid). Pocet $panélskych turistll u nds uté-
$ené roste; v obdobi leden - zafi 2001 jiZ postoupili
v tabulce zahrani¢nich hostd na desaté misto.
Naproti tomu bylo z ekonomickych dlvod( uza-
vieno druhé zastoupeni CCCR v Itélii — v Rimé&. Jeho

agendu prevzala pobocka v Milané.

Ing. Karel Nejdl, CSc.
feditel CCCR
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According to the preliminary of the Czech Statistical
Office the number of foreign tourists in accommo-
dation facilities increased between January and
November 2001 by 9.7%, in comparison with the
same period of 2000. Due to the tragic events in the
USA and Near East the number of lucrative Ameri-
cans decreased by 5.3% and Israeli by 3.1%. This
loss was fully compensated by our neighbors (Ger-
man tourists came +5.3%, Polish +26.4%, Austrian
+16.4%, Slovak even +55.0%. The same situation
was with Italians (26.8%), French (17.6%), Spanish
(15.7%), Swiss (13.4%) and Russians (8.7%).
Therefore the year-round results of the incoming

tourism are favourable for Czechia, too.

There are other positive last year's events concer-
ning the Czech travel industry. At the beginning of
the year, elected regional representatives took up
offices. They are to become substantial stimulators
of development within the travel industry on a re-
gional basis, as well as in other developed countries.
They are in a way natural coordinators in the deve-
lopment of towns and boroughs, they can advertise
and invest from local budgets i.e. into transporta-
tion, tourist signs and information services for
tourist industry. Their guiding decentralized role will
grow according to tax revenues shared with the
Head Office. The former district authorities had lim-
ited power and no finances. The Czech Center of

Tourist Movement supports their activities broadly.

Last year, for the first time in the Czech Republic,
sustain call of entrepreneurs in the travel industry
was heard. This modern industry, bringing billions of
hard currency into our budget, might bring more if
a part of it was reinvested. Currently investments
from the center into the highway network and rail-
way corridors are prospering. Since April 1993,
when the CTA was established, the state has also
been financially supporting the promotion of the
Czech Republic as a country of destination for fo-

reign tourism. Last year, the government made

a financial contribution through the new State Pro-
gram to Tourist Industry directly to municipalities
and entrepreneurs to develop infrastructure even
within the prosperous branch of tourist industry —
health resorts. These are not exorbitant sums of
money, but the ice was broken and the Ministry for
Regional Development prepared for this year even

a wider coverage of the program.

No doubt, an important event for our tourist in-
dustry was the opening of a new CTA office in the
twelfth country — Spain — Madrid last July. The
number of Spanish tourists is steadily rising; from
January to September 2001 they ascended in the

chart of foreign visitors up to the tenth position.

On the other hand, due to economic reasons, the
second CTA office in Rome was closed. The office in

Milan took over,

Ing. Karel NejdI, CSc.
CTA Director



Malé ohlédnuti

Jiz v prvni poloviné devadesétych let bylo zfejmé, ze
v silici soutézi nabidky mezindrodniho turismu ve
stfedni Evropé se Ceskd republika neobejde bez od-
borné marketingové organizace, propagujici turis-
tické pfednosti naseho statu a pomahajici utvaiet
doméci nabidku. K 1. dubnu 1993 byla ustavena
CCCR jako prispévkové organizace tehdejsiho Minis-
terstva hospodéfstvi. (Po reorganizaci Gstfedni statni
spravy v roce 1996 pfesla do plsobnosti Minister-
stva pro mistni rozvoj.) Svou ¢innost zahjila
skromné se Sesti pracovniky, s dvéma zahrani¢nimi
zastoupenimi v Berling a ve Vidni a s pfispévkem

24,9 milionu korun ze statniho rozpoétu.

VWyznamnym pfedélem v postupném riistu centrély
a rozsahu jejiho plsobeni bylo splynuti s druhou
pfispévkovou organizaci Ministerstva pro mistni roz-
voj — Orbisem - od roku 1998. Tato fuze pomohla
posilit jeji personal fadou kvalifikovanych pracov-
niki a ziskat sidlo odpovidajici jejimu poslani.
Koncem roku 2001 jiz méla CCCR 51 zaméstnancd,
12 zahranicnich zastoupeni a hospodafila se statnim

pfispévkem 140 miliont korun.
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In the early 90's, within the framework of a growing
competitive offer of the international tourism in
Central Europe the Czech Republic could not handle
the situation without a professional marketing or-
ganization giving publicity to the tourist features of
our country and helping to establish the domestic
offer. On 15t April 1993, CTA was established as an
organization supported by the government under
the authority of the former National Economic
Development Office. (After the state administration
restructuring in 1996 it was under authority of the
Ministry for Regional Development.) The beginning
was quite modest with 6 workers and 2 foreign of-
fices in Berlin and Vienna. The subsidy was 24.6 mil-

lion from the state budget.

The significant turning point for the gradual growth
of the Head Office and its scope of activities was
a merger with another state-supported organiza-
tion of the Ministry for Regional Development —
Orbis in 1998. This merger confirmed and consoli-
dated the staff with a number of skilled workers
and helped to get an appropriate Head Office.
By the end of 2001 CTA had already 51 employees,
12 offices abroad and managed a state allowance
of CZK 140 million.

spevky na ¢innost CCCR ze statniho rozpoctu v letech 1993-2001 (u tisicich K¢&)

A's state budget cont
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Struktura CCCR -
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Reditel CCCR
Director of CTA
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( Personalni tsek i Sekce finanéné-provozni

HR department Financial and operation

department
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V organizanim uspofadani centraly z konce minu-
lého roku, se dvéma sekcemi a dvéma tseky podfi-
zenymi pfimo fediteli, ma v souladu se zaméfenim
jeji ¢innosti dominantni postaveni sekce marke-
tingu. Zahrnuje odbory informatiky, regionalistiky,
propagace a oddéleni analyz; do kompetence fedi-
telky sekce spada i fizeni 12 zahranicnich zastou-
peni. Rostouci dilefitost elektronickych informac-
nich systém(i v cestovnim ruchu je vyjadfena
zatfazenim pfislusného Utvaru do bezprostiedni

rozhodovaci pravomoci feditele CCCR.

Kli¢ovy vyznam v &innosti CCCR maji jeji zahranicni
zastoupeni, kterd také jsou nejndkladnéjsi slozkou.
Obstarévaji centrdle marketingovy prizkum svéfe-
ného teritoria, spolupracuji s mistnimi tour-opera-
tory a sdélovacimi prostfedky, ucastni se tamnich
veletrhd, vystav a workshopi cestovniho ruchu a pfi-
padné je i sama v mensim méfitku organizuji, po-
mahaji Géelnému rozsevu propagacnich materiald
CCCR i jednotlivych regioni, pofadaji tiskové besedy
o Ceské republice a pfispivaji do mistnich odbor-
nych ¢asopisd, pomahaji organizovat propagacni
cesty (press tripy) vlivnych novindi po Cesku
a petuji o vlastni webové stranky. Cestovnimu ruchu
slou?i té7 dvé informaéni stfediska CCCR (na Staro-
méstském ndmésti a v budové centraly) a vefejnd
odborna knihovna cestovniho ruchu s &itdrnou (rov-
néz v budové CCCR).

|
!

r
Sekee marketingu J Integrovany informacni systém

Marketing department Integrated info-system

of CR tourist industry

Since the end of last year and within the 4 divisions
straight under the director's control, the marketing
department has been dominating. It consists of an
info section, regional section, advertising and analy-
tical section. The director of the section also runs
12 foreign offices. The growing importance of elec-
tronic IT systems within the tourist industry is
proven by incorporation of the division into the

direct command of the CTA's Director.

The key points of the CTA's activities are its foreign
offices as they are the most costly parts. They pro-
vide the Head Office with marketing surveys of as-
signed territories, cooperate with local tour-opera-
tors and media, they attend local fairs, exhibitions
and workshops related to the tourist industry and
occasionally organize minor events, spread advertis-
ing materials of CTA and particular regions. They or-
ganize press conferences about the Czech Republic
and publish in local professional journals, help to
organize press trips of influential pressmen around
the Czech Republic and take care about own web
sites. Two CTA information centers (at Staroméstské
Square and in the building of the Head Office) and
a public research library with a reading room (also

in the CTA building) support the tourist industry.



ZAHRANICNI ZASTOUPENI €CCR -

NEMECKO - GERMANY

Tschechische Zentrale fiir Tourismus
Karl Liebknecht Str. 34

10 178 Berlin

Deutschland

Tel./Fax: +49 30 204 47 70
E-Mail: tourinfo@czech-tourist.de
www.czech-tourist.de

Jana Skala

RAKOUSKO - AUSTRIA

Tschechische Zentrale fiir Tourismus
Vertretung fiir Osterreich,
Schweiz, Slowenien und Ungar
Herrengasse 17

1010 Wien

Osterreich

Tel.: +43 1 533 2193

Fax: +43 1 533 21 934

E-Mail: tourinfo-wien@visitczechia.at

Dipl. Ing. Hana Havlovd

ANGLIE - ENGLAND

Czech Tourist Authority

UK & Ireland

95, Great Portland Str.

London W1W 7NY

UK

Tel.: +44 20 72 91 99 25

Fax: +44 20 74 36 83 00

E-mail: ctainfo@czechcentre.org.uk
www.antor.com/Czech_Republic

Magr. Iveta Schdoppovd

FOREIGN OFFICES OF CTA

NIZOZEMSKO - NETHERLANDS

Tsjechisch Bureau voor Toerisme
Strawinskylaan 517

1077 XX Amsterdam

Nederland

Tel.: +31 20 575 30 14

Fax: +31 20 575 30 15

E-mail: ccamsterdam@czech.cz

Ing. Jan Kotala

BELGIE - BELGIUM

BTTB

Tsjechisch Toerisme Buro
Bureau de Tourisme Tchéque
Boulevard Léopold 11 laan, 262
1081 Bruxelles

Belgique

Tél.: +32 2 414 20 40

Fax: +32 2 414 17 37

E-mail: big.europe@skynet.be
Danica Tomasevi¢

FRANCIE - FRANCE

| Office National Tchéque du Tourisme
18, rue Bonaparte

75006 Paris

France

Tél: +33 1 537 30 032, 34

Fax: +33 1 537 300 33

E-mail: crparis@attglobal.net

i-r.-

Milena Denot, ThlLic.
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ZAHRANICNIi ZASTOUPENI CCCR - FOREIGN OFFICES OF CTA

SPANELSKO - SPAIN

Officina Nacional Checa de Turismo
C/Madre de Dios, 45

28016 Madrid

Espafia

Tel.: +34 91 345 71 12, 13

Fax: +34 91 359 25 27

E-mail: turismocheco@telefonica.net

Magr. Petr Lutter

ITALIE - ITALY

Centro del Turismo Ceco
Via Cadamosto 8

20 129 Milano

Italia

Tel.: +39 02 20 47 680
Fax: +39 02 29 40 63 96
E-mail: czechtour@libero.it

RNDr. Jaroslava Havelkovd-Nencini

RUSKO - RUSSIA

HauwnoHansHoe TypucTU4ecKoe
ynpasneHue Yewckon
Pecnybnuku

yn. K0nuyca ®y4unka 12/14
123056 r. Mockea

Poceuna

Tel./fax: +7 095 234 40 56
E-mail: centrala@mtu-net.ru

Mgr. Miroslav Roncdk

SPOJENE STATY AMERICKE - USA

Czech Tourist Authority

1109 Madison Avenue

New York, N. Y. 10028

USA

Tel.: +1 212 288 08 30

Fax: +1 212 288 09 71

E-mail: travelczech@pop.net
www.czechcenter.com/travel.htm

Mgr. Katefina Pavlitovd

KANADA - CANADA

Czech Tourist Authority

401 Bay Street, Suite #1510
Toronto, Ontario M5H 2Y4
Canada

Tel.: +1 416 363 99 28

Fax: +1 416 363 02 39

E-mail: ctacanada@iprimus.ca
www.czechcenter.com/travel.htm

Mirjana Sebek-Heroldovd

JAPONSKO - JAPAN

Czech Tourist Authority
Czech Village

876-15 Fumoto, Mizobe-cho
Aira-gun, Kagoshima-ken
Japan

Tel.: +81 955 58 48 68

Fax: +81 955 58 36 21
E-mail: cta@czta.org
www.czta.org

Masahiro Yamamoto




Marketing

Stézejnim tkolem CCCR je marketingova propagace
turistickych prednosti Ceské republiky. Zatina sbé-
rem informaci o vvoji poptévky na trhu mezinérod-
niho turismu. Centrédla téZi pfedevsim z informaci
svych pobodek ve 12 statech, vyznamnych pro nas
pfijezdovy cestovni ruch. Dalezitym zdrojem infor-
maci o pfijezdové turistice v roce 2001 byl té7 tra-
di¢ni prizkum spotfebniho chovéni zahrani¢nich
navétévnikd v Ceské republice. (Viz zvladtni &ast této

zpravy: ,Proc k ndm pfijeli?”)

Zakladni statistické Gidaje o vyvoji cestovniho ruchu
shrnuje CCCR kazdoro¢né do ,Kompendia statistik
cestovniho ruchu v CR”, které rozesild vyznamnym
¢eskym organizacim v oboru. V roce 2001 byly na-
vic zpracovany analyzy zahrani¢niho cestovniho ru-
chu (country reports) 22 statd pfinosnych pro Ce-
skou republiku. Zdjemcim jsou k dispozici na
internetu (www.cccr-info.cz) a v knihovné CCCR. Na
zékladé (daji Evropské komise pro cestovni ruch
byly téz zpracovény studie vyjezdového cestovniho
ruchu Japonska, Jizni Afriky, Indie, Kanady a USA;

jsou nabizeny na téze webové adrese.

Na analyzy trhu navazala aktivni opatfeni CCCR.
V roce 2001 byla podiizena marketingovému heslu
roku , 1000 let architektury v Cesku”. S nim zorgani-
zovala centrdla Géast na 39 veletrzich a vystavach
cestovniho ruchu v zahraniéi (z toho ve 13 pfipa-
dech poprvé) a na sedmi v tuzemsku. Dvacet akci
realizovala CCCR pfimo z ustfedi, pét prostiednict-
vim svych zahrani¢nich zastoupeni a zbytek pro-
sttednictvim agentur. Ceskym vystavovatelim na
oficidlnich expozicich CR umoznila Uéast thradou
¢asti nakladd spojenych s provozem stanku. Ceské
expozice v zahranic¢i navstivilo celkem 2,4 milionu

zajemcl.

Svym vyznamem zasluhuje zvlastni zminku jiz druhy
roénik uspésného workshopu VISIT CZECHIA. Konal
se v Cervnu ve stiedni hale Primyslového palace

v Holesovicich a zucastnilo se ho 73 tuzemskych

Marketing

The main task of CTA is the promotion of tourist fea-
tures of the Czech Republic. It starts by collecting in-
formation about the demand on the market of inter-
national tourism. The Head Office benefits from the
information coming from the offices in the 12 coun-
tries important for our incoming tourists movement.
An important source of information about the in-
coming tourist movement in 2001 was also the tra-
ditional survey of consumption demand of foreign
visitors in the Czech Republic. (See the special part

of the report: ,Reasons for comming here”)

The basic statistical data on the tourist industry de-
velopment is annually summarized by CTA into
.Consolidated Statistics of Tourist Movement in
CR", which is sent to prominent Czech professional
organizations. In 2001, country reports were
worked out about 22 countries profitable for the
Czech Republic. They are available on Internet
(www.ccer-info.cz) and in the resource center of
CTA. Following the data of the European Commis-
sion for Tourist Movement there are also surveys of
tourism in Japan, South Africa, India, Canada and

USA; they are available at the same web site.

The marketing analysis was followed by active
measures of CTA. 2001 stood under the marketing
slogan of the year ,1,000 years of architecture in
Bohemia”. The Head Office organized participation
at 39 fairs and exhibitions of travel industry abroad
(13 out of them for the first time) and at 7 locally.
20 events were organized by CTA directly from the
Head Office, 5 through own offices abroad and the
rest by means of agencies. The Czech exhibitors
were enabled to attend the official CR events by
having a part of the costs related to the stand
operation covered. Up to 2.4 milion people abroad

visited the Czech displays.

The successful second annual workshop VISIT
CZECHIA deserves a special reference. It was held in

June in the central hall of the Industrial Palace in

—_—
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vystavovatell, 83 zahranitnich nakuptich a 14 za-
hrani¢nich novinafd. Souéasti programu pro zahra-

niéni Géastniky byly téZ navitévy vybranych regiont.

Aktudlni poptavkou se fidila i edi¢ni ¢innost CCCR.
Bylo vyrobeno 947 tisic wtiski propagacnich mate-
rial ve 13 jazykowych mutacich (poprvé téz v dan-
5ting, gvédsting, norstiné a madarsting) v hodnoté
20 milion Ké a formou grantd bylo podpofeno
a usmérnéno vydani 25 materidld marketingovych
regiondi. Podnikatelim v piijezdové turistice byl dan
k dispozici CD ROM se 70 atraktivnimi fotografiemi
vybranych turistickych objekti v CR.

Rostouci vyznam v propagacni ¢innosti CCCR méa
internet. V Gnoru 2001 byla uvedena do provozu
webova prezentace centraly pro odbornou vefej-
nost: www.cccr-info.cz. Souéasné byla technicky
pfebudovéna a dopinéna dalsimi databazemi we-
bova prezentace CCCR pro 3irsi turistickou vefej-
nost. Od 1. éervence 2001 funguje v nové podobé
na adrese www.visitczechia.cz a do konce roku jiz
pfildkala 61 829 navstévnikd. V roce 2001 jiz byly
v provozu také webové stranky zahranitnich
zastoupeni centrdly v USA, Kanadé, Velké Britanii,
Rusku a Japonsku. V zajmu sjednoceni formy inter-
netovych stranek véech pobocek svéfila CCCR jejich
centralni sprévu firmé BEDY, ktera bude téz spravo-
vat oficialni integrovany informacni systém cestov-
niho ruchu Czechtourservice, zahajujici ¢innost

v letoSnim roce.

Holesovice and 73 domestic exhibitors took part at
it, 83 foreign buyers and 14 foreign journalists. Visi-
ting selected regions became a part of the program
for foreign participants.

The current demand also influenced the editorial ac-
tivities of CTA. 947 thousand copies of advertising
material were printed in 13 languages (firstly in
Danish, Swedish, Norse and Hungarian) at the
amount of CZK 22 million and through grants 25
documents of marketing regions were supported.
The entrepreneurs in incoming tourist industry were
provided with a CD ROM with 70 attractive photo-

graphs of selected tourist objects in CR.

The Internet has growing importance for advertising
of CTA. In February 2001 a web presentation of the
Head Office for professionals www.cccr-info.cz was
brought into life. Simultaneously the web site of CTA
for wide public was rebuilt and completed with
other databases. Since 15t July 2001 it has been
working with a new face lift at the address www.vi-
sitczechia.cz. By the end of the year the address
attracted 61,829 visitors. In 2001, web sites of of-
fices located abroad were already in operation in
the USA, Canada, Great Britain, Russia and Japan.
For the benefit of a uniform appearance of the In-
ternet pages of all branches CTA authorized the
BEDY Company to maintain the official integrated IT
system of the travel industry Czechtourservice, star-

ting its operation this year.
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Zahraniéni turisté v €R v letech 1993-2001 (v tisicich)
Foreign tourists in CR in 1993-2001 (in thousands)
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Pramen: Cesky statisticky Ufad
Resource: Czech Statistical Office

Priimérné denni vydaje zahraniénich navitévniki v CR v letech 1995-2001 v USD
Average daily spending of foreign visitors in CR 1995-2001 in USD
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Podpora turismu
v regionech

Druhym okruhem ¢innosti CCCR, kterym byla pové-
fena po rozsifeni jeji kapacity v roce 1998, je vytva-
feni a propagace piirozenych marketingovych re-
gion(. V roce 2001 byla tato aktivita ovlivnéna
reformou vefejné spravy, takie predeviim probihalo
navazovéani vztah( centrdly s novymi krajskymi sa-
mospravami. CCCR se pfitom i nadéle zaméfovala
na tfi formy podpory rozvoje regionalniho cestov-
niho ruchu:

~ zpracovani programil rozvoje turistickych

regiond,
— grantové politika,

— regionalni prezentace.

Hlavnim cilem rozvojovych programi je zmapovani
turistického potencionélu regionu a néavrh optimal-
nich zptisob(i jeho vyuziti. CCCR stanovila rémcovou
metodiku zpracovéni téchto programtl a podili se na
financovani realizace. (Naklady na zpracovéni
jednoho programu se pohybuji v rozmezi 0,7-1,2

milionu korun.)

Druhou, jiz osvédéenou formou podpory, zlistava
pfidélovani grant(i. V roce 2001 probéhlo 5. a 6.
kolo grantového fizeni — své projekty pfihlasili 104
7adatelé. (Nejvétsi pocet 7adosti zaslaly agentury re-
gionélniho rozvoje a cestovniho ruchu.) Komise pro
posuzovani zadosti vybrala 25 projektd o celkové
v 13,5 milionu K¢ realizagnich nakladd. Centréla
na né poskytla 4,75 milionu K¢, zbytek si hradili Za-

datelé.

Support of tourism

in the regions

Another field of CTA activities delegated to it after its
enlargement in 1998 is to promote and develop
natural marketing regions. In 2001 this activity was
influenced by the reform of the state administration,
where it consequently took some time to build con-
tacts between the Head Office and new regional au-
thorities. To support the tourist industry in particular
regions CTA focused on three forms:

- working out region development programs,

- grant policy,

- regional representation.

The main goal of the development programs is the
tourist potential of the region and concepts of opti-
mal ways of exploitation. CTA defined framework
and methods of working out the programs and par-
ticipate in financing of their realization. (One pro-

gram costs between 0.7 and 1.2 million CZK.)

Another form of support, already time-tested, is the
allocation of grants. In 2001 the 5th and 6th phase
were held. 104 applicants submitted their applica-
tions. (Numerous applications were sent from agen-
cies for regional development and tourist industry)
The commission chose 25 projects with the realiza-
tion costs of CZK 13.5 million. The Head Office pro-
vided CZK 4.75 million and the applicants covered

the rest.
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Na zékladé zkudenosti z minulych let doslo k pod-
statné zméné v organizaci a zaméfeni regionalnich
prezentaci. Jejich pocet byl v roce 2001 redukovén
na deset a zaméfeny byly pfimo na nabidku speci-
fického produktu, jak jiz prozrazuji jejich nazvy:
Sklafska cesta, Zlata stezka, Po stopach husitstvi, Zi-
dovska cesta, Jantarové stezka, Pohrani¢ni pevnosti
atp. Pfi vybéru zvanych dcastnikd byly tentokrat
preferovéni zastupci cestovnich kanceldfi. Celkem
se prezentaci zlgastnilo 62 cestovnich kancelafi

a agentur a 33 novindfd.

Based on former experience throughout the years,
the organization underwent changes. The number
of presentations was reduced to ten and these pre-
sentations aimed at focusing on specific products,
as their names reveal: Sklaiska cesta/Glass Path,
Zlatéd stezka/Golden Path, Po stopéch husitstvi/
Traces of the Hussites, Zidovska cesta/Jewish Path,
Jantarova stezka/Amber Path, Pohrani¢ni pevnosti/
Border Fortresses etc. Representatives of Czech
travel agencies were preferred and total number of
participants was 62 travel agencies and offices plus

33 journalists.

Kraje CR

1 Praha/Prague

2 Stiedotesky kraj/Central Bohemia

3 Jihocesky kraj/South Bohemia

4 Plzefisky kraj/Plzer Region

5 Karlovarsky kraj/Karlovy Vary Region

6 Ustecky kraj/Usti nad Labem Region

7 Liberecky kraj/Liberec Region

8 Kralovehradecky kraj/Hradec Krélové Region
9  Pardubicky kraj/Pardubice Region

10 Vysotina/Highland

11 Jihomoravsky kraj/South Moravia

12 Olomoucky kraj/Olomouc Region

13 Zlinsky kraj/Zlin Region

14 Moravskoslezsky kraj/Moravian-Silesian Region

Marketingové turistické regiony CR

ons In the Czech Republic

Praha/Prague

Okoli Prahy/Prague and its environs

Jizni Cechy/South Bohemia
Sumava/Sumava

Plzefisko/The Plzen region

Zapadoceske lazné/West Bohemian Spas
Severozapadni Cechy/North-west Bohemia
Cesky sever/The North of Bohemia

Cesky rdj/Bohemian Paradise

Vychodni Cechy/East Bohemia

Vysotina/The Bohemian-Moravian Highlands
Jizni Morava/South Moravia

Stfedni Morava/Central Moravia

Severni Morava a Slezsko/North Moravia and Silesia



Festivaly

Jiz tradiéné organizovala CCCR, pfedeviim oddéleni
vztahU s vefejnosti (PR), dvé velké akce,
piesahujici svym kulturnim vyznamem

rdmec jeji ¢innosti.

Ve spolupréci s agenturou Avant Promotion

uspofddala centrala koncem kvétna
v Pisku osmy festival filmi s tématikou
regiondlniho cestovniho ruchu TOUR REGION FILM
2001, spoletné s patym ro¢nikem vystavy propagac-
nich materidld TOURPROPAG a s tfetim ro¢nikem

seminai TOUR REGION FORUM.

Filmy soutéZily ve dvou kategoriich:
— snimky do 30 minut - soutéfilo 75 tituld
a zvitézil film Jihoceské doteky, piihlaseny
OkU Ceskeé Budgjovice;
—~ snimky do 5 minut - soutéZilo 14 snimk{
a vyhralo Zimni Zeleznorudsko pfihlasova-

tele Video Kunc Havli¢kiv Brod.

vitézné filmy reprezentovaly Cesko na mezina-
rodnim festivalu TOURFILM 2001 v Karlovych Va-
rech. Ve tfeti soutézni kategorii — CD ROM a webové
stranky — zvitézila www.bohemian-paradise.cz Sdru-

zeni Cesky rdj Turnov.

V soutézi TOURPROPAG 2001 dokumentovalo 408
pfihlasenych tiskovych materialG a kolekci v sedmi
kategoriich rostouci estetickou troveri tiskovin s té-
matikou regiondlniho cestovniho ruchu. Uéastnici
pfidruzeného odborného semindfe TOUR REGION
FORUM diskutovali o problematice zvy3ovéni image,

a tim i navstévnosti regiond.
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CTA, namely its Public Relations depart-
ment, has been traditionally organizing
two substantial events, which cultural

framework is beyond its activities.

In cooperation with the Avant Promo-

tion Agency the Head Office orga-
nized in Pisek, at the end of May, the
eighth TOUR REGION FILM 2001 film festival to-
gether with the fifth year of the exhibition of adver-
tising materials TOURPROPAG and the third year of
seminars TOUR REGION FORUM.

The films were divided in two categories:

— The first category (films up to 30 minutes)
had 75 competitors and the winning film
was Jihoceské doteky/Touches of South Bo-
hemia, by OkU Ceské Budégjovice.

— The second category (films up to 5 minutes)
had 14 films and Zimni Zeleznobrodsko/
Zeleznobrodsko in Winter by Video Kunc

Havli¢kiv Brod won.

In September, the selected films represented the
Czech Republic at the TOURFILM 2001 international
festival in Karlovy Vary. The third category — CD ROM
and web sites — was won by Sdruzeni Cesky rdj

Turnov www.bohemian-paradise.cz.

At the TOURPROPAG 2001 competition, 408 con-
testants presented growing aesthetic quality of
printed materials and collections in seven cate-
gories, covering regional tourist industry. Partici-
pants of the associated professional seminar TOUR
REGION FORUM discussed problems of increasing

image and regional attendance.
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S pomoci téze agentury, pod patronaci [ - Y  With the assistance of the same agency,

Ministerstva pro mistni rozvoj a mésta .—. under the patronage of the Ministry for

Karlovy Vary, organizovala CCCR v zafi = Regional Development and the town of

2001 jiz 34. roénik mezinarodniho karlo- = & Karlovy Vary, CTA already organized

varského festivalu turistickych filmd = 34th year of the international festival

TOURFILM. t our 'I:'i I_ m TOURFILM in Karlovy Vary)in September
\ i

Soutéz méla tfi kategorie:
— videosnimky prezentujici zemé, regiony
a mésta (do 30 minut),
— videosnimky propagujici komercni turistiku
(do 30 minut),
- dokumentarni a publicistické pofady pro TV
vysiléni (do 60 minut).

Pottem 365 piihlagenych snimki a multimedii ze
102 stat byl vytvoren historicky rekord festivalu.

Grand Prix festivalu ziskal thajsky snimek ,Life is
beautiful”. Ve treti kategorii televiznich cestopisnych
filma zvitézil snimek némecké televize ZDF ,Austra-
lien — Kontinent aus Feuer”. V soutéZi vice nez sta
turistickych webovych strének a CD ROM zvitézil pri-
hlatovatel ICEP Portugal s webovou strankou
www.portugalinsite.com a v nové soutézni kategorii
wyhlasené feditelem CCCR - O nejlepsi zahranicni
snimek o Ceské republice — vyhral spanélisky tele-
vizni film ,Chequia - espejo de Europa” (Cesko —

zrcadlo Evropy).

2001.
The festival had three categories:
- Video presenting countries, regions and
cities (up to 30 minutes)
—  Video advertising commercial tourism (up to
30 minutes)
- Documentary and journalist programs for TV

broadcasting (up to 60 minutes).

A new record of the festival was reached - there
were 365 films and multimedia presentations from

102 countries.

Festival Grand Prix was awarded to the Thai movie
,Life is Beautiful”. In the third category of television
travel films, the winning film was ,Australien — Kon-
tinent aus Feuer” by the German ZDF TV. In the com-
petition of more than a hundred tourist web sites
and CD ROMs, ICEP Portugal with the web site
www.portugalinsite.com was the best. In the new
category, declared by the director of CTA — The best
foreign film about the Czech Republic - the Spanish
film ,Chequia — espejo de Europa” (Bohemia — the

mirror of Europe) triumphed.



Pro¢ k nam jezdi?

K zaplnéni mezer v oficidlni statistice cestovniho ru-
chu zadéva CCCR kazdoro¢né prednim agenturam
reprezentativni 3etfeni struktury, motivace a spo-
tfebniho chovéni zahrani¢nich navétévniki Ceské
republiky. V minulém roce bylo svéfeno spole¢nosti
Taylor Nelson Sofres Factum a shrnulo nézory 9 302
respondent( ze 16 st4td, dotazovanych pred odjez-
dem z Ceska v priib&hu rozsifené letni sezény na
18 hrani¢nich pfechodech, na letisti Praha-Ruzyné

a na dvou prazskych nadraZich.

Prizkum predeviim umozni odliit devizové vydaje
»skutecnych”, tj. v CR alespori jednou ptenocujicich
turistd (podle propoétl TNSF dosahly v roce 2001
zhruba dvou miliard USD) od podilu tzv. wyletniki,
pfichazejicich ze sousednich zemi ptedeviim vy-

hodné nakoupit v nasem pfihraniéi.

Podle TNSF ¢inila loni u nas primérma denni utrata
zahrani¢nich turistd ekvivalent 57 USD, z toho
35,5 % pfipadalo na ubytovani, 23,8 % na stravo-
vani, 23,6 % () na ndkupy, 11,2 % na dopravu
a 5,9 % na jiné sluzby. Primérnd Gtrata jednoden-
nich wyletnikli se rovnala hodnoté 48,10 USD,
z toho 50,3 % cinily nakupy. Zatimco z dotazova-
nych turistd bylo u nds 35,4 % poprvé, 25,2 % dva-
krét aZ pétkrat a 32,5 % vice neZ pétkrat, 16,6 % vy-
letnikG bylo ji u nds nejméné gestkrat a 58,1 %

tolikrét, Ze ani nedokazali pfesny pocet navétév uréit.

Vice neZ polovina (51 %) turistd k ndm pfijela na
dovolenou, za rekreaci a poznanim, témef pétina
(19,8 %) sluzebné, 11,8 % na navitévu piibuznych
a zndmych, 6,2 % na kongres, seminéf nebo veletrh,
5 % na nakupy a 3,8 % na lé&eni v laznich. Pro
44,9 % kratkodobych vyletnik( byly ptiznanym hlav-
nim cilem ndkupy, 15,4 % nasim statem jenom pro-
jizdélo, 16,7 % uvedlo jako cil & dévod rekreaci
a poznani, 14,9 % sluzebni povinnosti a 12,4 % néav-

Stévu pfibuznych & zndmych.

Reasons for
coming here

To fill in the gaps of the official tourist statistics, CTA
requires from the agencies surveys to follow a par-
ticular structure. This includes finding out the moti-
vation and commercial behavior of foreigners in
the Czech Republic. Last year Taylor Nelson Sofres
Factum gathered opinions of 9,302 respondents
from 16 countries. They were asked before leaving
the Czech Republic during an extended summer
season at 18 border crossings, at the Praha-Ruzyné

Airport and at two Prague railway stations.

The survey above all, enables distinguishing foreign
exchange expenditures from ,real” tourist spending
at least one night in CR (according to TNSF in 2001
they reached roughly 2 billion USD) from trippers
coming from neighboring countries to do profitable

shopping in our border regions.

According to TNSF the average daily spending of fo-
reign tourists was 57 USD, out of this 35.5% for ac-
commodation, 23,8% for catering, 23,6% (!) for
shopping, 11,2% for transport and 5,9% for other
services. The average expenditures of one-day trip-
pers were 48.10 USD, out of this 50.3% for shop-
ping. 35.4% respondents were here for the first
time, 25.2% two up to five times and 32.5% more
than five times, 16.6% tourists were here at least six
times and 58.1% so many times, that they could not

even remember the number of their visits.

519% tourists came here on holiday, for recreation or
education, almost one fifth (19.8%) on business,
11.8% to see relatives and friends, 6,2% for con-
gresses, seminars or fairs, 5% to do the shopping
and 3,8% for spa treatment. For 44.9% short term
visitors, shopping was the main goal, 15.4% were
just crossing our country, 16.7% mentioned recre-
ation and education as their reason, 14.9% were on
business duties and 12.49% were visiting relatives or

friends.
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A co je hlavni: celkové byli respondenti — turisté i vy-
letnici — s pobytem u nds vysoce spokojeni. Potvr-
zuje to i prohlaseni 97,4 % turistt a 94,8 % wylet-
nikt, ze navétévu CR doporuti swym pfibuznym
a znamym. Turisté si nejvice pochvalovali nabidku
kulturnich zazitk(, ceny stravovacich sluzeb, suve-
nyr a zboii viibec, kvalitu stravovacich a ubytova-
cich sluzeb a nage chovani v cizincm. U kratko-
dobych navstévnikli hrély prim ceny zboii a sluzeb.
Naproti tomu kritické pfipominky — pokud se viibec
objevily — se tykaly pfedeviim stavu silnic, nasich
jazykovych znalosti a rozsahu informaci pro turisty.

The main thing: the respondents — tourists and trip-
pers — were generally very satisfied with their stay
here. This is confirmed by the proclamation of
97.4% tourists and 94.8% trippers, that they would
suggest their relatives and friends jto visit CR.
Tourists especially appreciated the ,offered” cultural
life, prices of catering, souvenirs and goods gener-
ally, the quality of catering and accommodation
services and our attitude towards foreigners. Short-
term visitors mostly appreciated the prices of goods
and services. The critical comments — if any - ap-
plied to the quality of roads, our language skills and

the scope of information for tourists.

Priimérné denni vydaje zahraniénich turistii v CR v roce 2001 v usb
Average daily USD spending of foreign tourists in CR 2001
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Hospodafeni

Zfizovatel — Ministerstvo pro mistni rozvoj CR ~ ndm
stanovil pro rok 2001 limit 58 zaméstnancd, celkové
naklady ve vysi 128 052 tis. K¢, pfispévek ze stat-
niho rozpo¢tu na ¢&innost (po dodate¢ném zvyseni
o 12 milionl K& 140 052 tis. K¢ a vyrovnany hos-
podaisky vysledek. Systémové dotace na investice
byla pfiznana ve vysi 4 321 tis. K¢ Vyrovnany hos-
podafsky vysledek byl dosazen.

Celkové vynosy cinily 6 710 tis. K& (tj. 243,5 % sku-
te¢nosti roku 2000), z toho rozhodujici polozkou —
6 607 tis. K& — byly pfispévky vystavovatelli na ticast
na veletrzich a vystavach organizovanych centrélou.
Celkové néklady doséhly vwyse 146 749 tis. K¢
(100,5 % skutec¢nosti roku 2000).

Pouiiti pfispévku 140 052 tis. K¢ ze statniho rozpoc-
tu a zmény oproti roku 2000 ilustruji nésledujici

tabulka a graf.

Economic results

The promoter — the Ministry for Regional Develop-
ment of the Czech Republic — had to set a limit to
its expenditure (CZK 128,052 thousand) and to the
number of our employees (58). After the additional
increase of CZK 12 million, the contribution from
the state budget amounted CZK 140,052. The in-
vestment funds were CZK 4,321 thousand. Balanced

profit and loss was reached.

Total takings were CZK 6,710 thousand (i.e. 243,5%
of 2000), out of this, substantial post — CZK 6,607
thousand — were contributions of exhibitors atten-
ding fairs and exhibitions organized by the Head Of-
fice. Total costs amounted at CZK 146,749 thousand
(100.5% of 2000).

The contribution of CZK 140,052 thousand from the
state budget was used as follows (sums are in thou-

sands of CZK, in brackets see comparison with 2000):

Polozky/Items

Casthy v tis. K& Index
) Amounts (CZK 000) |  2001/2000 |
Zahraniéni zastoupeni/Offices abroad o 37 796 __ - 1326% B
Veletrhy, vystavy, workshopy/Fairs, exhibi_f:ior;s{ wo_rlkghggs 37013 | 1104%
Provozni a osobni naklady/Operating and personal costs 34715 . 847%
Ostatni ¢innost véetné informaéniho systému/ 970 24,25 %
Other activities including info-system i - ol
_ Public relations/Public relations - 1777 116,9 %
Marketing/Marketing - 2 141
_ Spolupréce s regiony (granty)/Regional cooperations (g@) 5523
Edi¢ni ¢innost/Publishing activities - 17 600
Frlma video/Film and Video 2517
CELKEM/TOTAL - 140 052

Struktura poutiti pfispévku ze stitniho rozpoctu v roce 2001
Distribution of the state budget contribution in 2001

Pramen: CCCR
Resource: CTA

Provezni a osobni naklady
Operating and personal costs

Veletrhy, vyslavy, workshopy
Fairs. exhibitions. workshops

Zahraniéni zastoupeni
Officas abroad

Ediéni &innost
Publishing

Spoluprace s regiony (granty)
Regional cooperation (grants)

Film a vided
Film and video

I Marketing
B Markating

Public relations
Public relations

Ostalni dinnost véelng informadniho systému
Other activities including IT system



Ze zapisu
Dozor¢i rady CCCR

El

Na svém zasedani dne 13. bfezna 2002 schvilila Dozoréi rada CCCR, slozena z vedoucich pracovniki zfizovatele —
Ministerstva pro mistni rozvoj — v éele s naméstkem ministra dr. Cestmirem Sajdou, hospodateni Ceské centraly ces-

tovniho ruchu v roce 2001 bez vyhrad.

Report of
the Supervisory Board

At the meeting of 13 March 2002, the Supervisory Board of CTA consisting of promoter's managers — Ministry for
Regional Development - headed by the Minister's deputy Dr. Cestmir Sajda, adopted the financial management
results of the Czech Tourist Authority in 2001 without reservation.
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Ceské centrala cestovniho ruchu
Czech Tourist Authority

Vinohradska 46

P. O. BOX

120 41 Praha 2

tel.: +4202 2158 01 11
fax: +420 2 24 24 75 16
www.cccr-info.cz




