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Organisational Structure

Managing Director Strategy Council

Internal 
Audit

Office of the 
Managing Director

Events

Press
Office

The	activities	of	CzechTourism	are	provided	by	65	employees	at	the	table	positions	(December	2018).

Organization and Management 
of Internal and External Working 
Groups, Interdisciplinary 
Cooperation
–
Working in Partnership with 
International as well as Regional 
Events
–
Organization and Management 
of All Components of the 
Agency
–
Strategic Management and 
Planning
–
Internal Audit
–
Corporate Media 
Communications
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Finance 
and Facility 

Management

Strategy and 
Marketing 

Communication

Regional 
Partnerships and 

B2B Relationships
Tourism
Institute

Foreign 
agencies

FFM Office STM Office REGP Office ZZ OfficeIT Office

Financial Department, 
ZZ Administration

Marketing 
Communication Product Management Source Markets 

Management
Marketing 
Research

VZ Coordination and 
Internal Management Trade fairs Czech Convention 

Bureau ZZ – OfficesEducation and R&D 
projects

Technical 
Administration Editions Information Centers Press Trips 

and Fam Trips

Online Distribution Sustainability of 
Projects and ČSKS

Publishing activities, pho-
to-production, cooperation 
on graphic and print works
–
Supervision of FO mar-
keting communication 
activities
–
Marketing planning 
and strategies of short, 
medium, and long-term 
nature
–
Development of communi-
cation strategy and creative 
concept, its execution, 
and arrangement of media 
coverage
–
Cooperation in product 
communication, ensuring 
partner communication, 
development of the inter-
disciplinary branding of the 
Czech Republic brand
–
Arrangement and imple-
mentation of official 
presentations of the 
Czech Republic at trade 
fairs, cooperation in the 
implementation of trade 
fairs organised by foreign 
offices, implementation of 
product fairs

Coordination of public 
contracts, budget man-
agement, financial and 
accounting operations
–
Technical management and 
facility management, per-
sonnel and salary adminis-
tration
–
Cooperation with control 
authorities, including 
preparation of documen-
tation
–

Assurance of publication 
obligations in accordance 
with relevant laws
–

Registration and adminis-
tration of foreign offices
–

Technical security of oper-
ations

Monitoring of the 
development of tourism in 
the Czech Republic 
and abroad
–
Collaboration with 
academia and sharing data 
outputs
–
Tracking trends in tourism, 
identifying strategic 
opportunities and threats
–
Supporting tourism 
education
–

Evaluating the effectiveness 
and benefits of 
CzechTourism, Monitoring 
KPI’s
–
Analytical projects, 
creation of methodologies 
and metrics

Management of activities 
of an international network 
consisting of 23 foreign 
offices
–
360° destination marketing 
on more than 40 world 
markets
–
Services for Czech 
entrepreneurs, regions, and 
foreign partners
–

Creation of thematic 
itineraries and collaboration 
with film crews
–

Implementation of press 
and fam trips
–

Promotion of the Czech 
Republic within the 
framework of international 
cooperation projects – V4 
and interdepartmental 
projects – economic 
diplomacy

Securing partnerships with 
regions, public and private 
entities
–
Communication of tourism 
product lines
–
Coordination of marketing 
and business activities 
for the MICE area
–

Operation and certification 
of tourist information 
centres
–

Implementation of 
specialist seminars, 
workshops, and training
–

Ensuring the substantive 
implementation of the 
Czech Service Quality 
System project and 
sustainable projects
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Dear Colleagues and Partners,

the CzechTourism agency, founded by the Ministry of Regional 
Development of the Czech Republic, is active in tourism as 
a client-oriented marketing agency whose main objective is 
to promote the Czech Republic as a tourist-attractive destina-
tion.	To	do	this,	we	use	the	brand	–	Czech	Republic,	a	Land	of	
Stories.	Strengthening	the	competitiveness	and	prestige	of	the	
“Czech	Republic”	brand	is	one	of	the	basic	goals.	

Traditionally, CzechTourism cooperates with international, 
national and regional partners, supports important cultural 
and	sporting	events.	We	prepare	specialist	seminars,	work-
shops,	and	trainings.	The	Tourism	Institute	monitors	the	
development and trends of tourism in the Czech Republic 
and abroad, cooperates with the academic sphere and evalu-
ates	the	effectiveness	and	contribution	of	the	activities	of	the	
Agency	for	the	tourism	of	the	Czech	Republic.	

We manage the activities of an international network of 
23	foreign	offices	that	carry	out	360	°	destination	marketing	
in	more	than	40	markets	of	the	world.	We	focus	on	product	
management	and	improving	the	quality	of	tourism	services.	
We	implement	the	project	Czech	Service	Quality	System.	We	
support	and	initiate	marketing	and	business	steps	in	MICE.	
Cooperation with public and private entities and business 
partnerships in the Czech Republic and abroad are our pri-
mary	concern.	

In recent years, we have initiated the creation of the Touch-
point platform, which, in cooperation with our partners, helps 
to develop direct air links from strategic and creditworthy 
markets.	We	became	the	seventh	member	of	the	Czech	Team,	
a project aimed at supporting entrepreneurs in the Czech 
Republic.	

The	year	2018	was	marked	by	the	100th	anniversary	of	
Czech-Slovak solidarity, we provided a marketing background 
for the interdepartmental governmental project Comments 
and	Celebrations	of	the	Important	Anniversaries	of	2018.	The	
theme of the common history of Czechs and Slovaks emerged 
within our portfolio of marketing tools; Slovakia became 
a	partner	country	to	the	Tourfilm	festival	organized	by	us	and	
our	crucial	partner	for	the	celebrations.	

In	2019–2021,	we	will	promote	the	Czech	Republic	through	
the	"Like	a	Czech"	campaign.	The	main	communication	
theme will be cities, as a gateway to the regions, on which we 
target marketing activities of our headquarters and our for-
eign	offices.

Thank	you	for	your	cooperation	in	2018!

Monika Palatková
Managing Director of the CzechTourism agency

Monika Palatková
Managing Director

Acknow- 
ledgement
of Partners
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1/3 of 
foreign 
guests are 
tourists from 
neighbouring 
countries.

3.5  days is 
the average 
length of stay 
of foreign 
guests.

Factsheet

26.8 mil. 
overnight stays 
of foreign 
tourists to HUZ.

10.6 mil. 
arrivals of 
foreign tourists 
to HUZ.

63 % 
of foreign 
tourists 
arrive 
in Prague. 7. safest 

country in 
the world 
according to 
the Global 
Peace Index.

Nearly 

¾ foreign 
tourists are 
European.

31 % of 
foreign tourists 
arrive in the 
main season 
(07–09).

Income from tourism CZK 162 
billion

AVE: CZK 3,201,759,205

OTS: 5,171,242,513 campaign views

number of media outputs: 
6,199

number of fans on social 
networks: 1,523,849

AVE =  the price of the published post if it was placed in the same media as 
the ad

OTS	=		the	number	of	times	people	over	15	have	had	the	opportunity	to	read,	
watch,	or	hear	specific	posts	during	the	reference	period

Tourism 2018 in numbers:

4.7 % 
year-on-year 
increase in 
arrivals of 
foreign tourists 
(2018/2017).
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Corporate Projects of the 
CzechTourism Agency
Events and projects set up and organized by the agency



16 CzechTourism 
 Annual Report 2018

New ways and trends in tourism marketing were the theme of the 
8th annual Tourism Forum. Professional lectures complemented 
traditional workshops on the second day of the Forum. 

The conference was opened by the Governor of 
the	Hradec	Králové	Region,	Jiří	Štěpán	and	the	
Managing Director of the Tourism Institute, Markéta 
Vogelová.	She	also	launched	the	conference	with	the	
contribution New Ways in a New World, presenting 
the agency's intentions and marketing plans for the 
next period – a comprehensive national tourist board 
marketing strategy and its work with a wide range of 
seemingly niche topics that grow organically through 
the	main	communication	line.

The following contribution by the moderator Václav 
Moravec focused on the mass emergence of a new 
type of social actor – a produser combining the 
roles	of	producer	and	user.	The	contribution	also	
focused on the emergence of new audiences and their 
fragmentation.	The	contribution	of	the	moderator	of	
the popular discussion program answered questions 
about how the audience's approach to receiving and 
processing information changes or what long-term 

trends	can	be	traced	with	individual	media	types.	The	
contribution to the new media was looking for their 
specifics	especially	for	tourism.	

The Forum also opened up the themes of industrial 
cultural heritage or the issue of computer games and 
their	use.

Interactive workshops at the end of the Forum 
focused	on	measuring	the	effectiveness	of	
destination	management	–	Šárka	Tittelbachová	and	
Lucie	Plzáková	from	the	Institute	of	Hospitality	
Management	in	Prague	–	the	use	of	influcener	
marketing	was	introduced	by	Lukáš	Wisla	from	
CzechTourism	and	influencer	Jakub	Fišer,	known	as	
Kubajsz.

The Tourism Forum was held in November in 
Hradec Králové. Presentations and outcomes 
of the conference at forum.czechtourism.cz.

Tourism 
Forum 
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11 second–
level 
instructors 
have been 
trained. 

Offer of free 
professional 
trainings for 
certified entities 
as a bonus.

The aim of the Czech Service Quality System (ČSKS) is to 
continue to contribute to improving the quality of tourism 
services in the Czech Republic. For this purpose, in 2018, 
the ČSKS specialized workplace awarded 136 certificates 
to tourism organizations and prepared a number of quality 
management training courses for those interested. It organised 
new professional courses for certified companies.

The main philosophy of the whole concept is based 
on the needs of customers and consists in continuous 
improvement	of	the	offered	services.	The	Czech	
Service	Quality	System	appreciates	the	efforts	of	
organizations and individual workers to increase 
their	skills	and	expertise	in	soft	skills.	It	is	based	
on	voluntary	certification	of	entities	operating	in	
tourism.	The	award	of	the	ČSKS	certificate	improves	
the reputation of the organizations and motivates the 
employees.	

An	extensive	media	campaign	was	launched	in	2018	
in	order	to	raise	awareness	of	the	"Q"	quality	label.	
It resonated mainly in online form, in the press and 
on	Czech	Railways	trains.	ČSKS	has	created	two	new	
animated winter-themed videos for communication 
in the media, bearing the message "NOT THIS 
WAY!".	In	general,	the	project	portfolio	includes	
already six educational videos, showing cases of still 
insufficient	level	of	tourism	services	in	the	Czech	
Republic,	and	the	project	seeks	for	improvement.	

Czech Service 
Quality System

Update 
trainings – 
4 courses.

Types of ČSKS 
training:

Organizations 
were awarded 

136
certificates 
of first and 
second level.

89 
first-level 
instructors 
have been 
trained. 

A total of 

96 
persons attended 
professional 
training courses.

Presentation 
at 
professional 
conferences 
and seminars.

Creation 
of two new 
animated spots, 
realization of an 
extensive media 
campaign.

Quality 
trainer 
First level – 
8 courses.

NABÍDKA DNE:

TEPLÉ NÁPOJE
POLÉVKA
PÁREK V ROHLÍKU
SUŠENKY 
DOMÁCÍ TVAROHOVÁ BUCHTA

Professional 
training – 
8 courses. 

Quality 
trainer 
Second 
level – 
2 courses.
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Zuzana Kronerová
Foto: Robert Vano

5.— 6. října 2018
Karlovy Vary

Tourfilm Grand Prix went to the Spanish film by Roman Parrad 
“The Route of Fate”. According to the festival jury, the winning film 
works brilliantly with music, challenging arrangements, emotions 
and the story. At the same time, it can present the destination to 
everyone and get people interested in visiting Catalonia. In 2018, 
the partner country of the festival was Slovakia.

The festival commemorated the centenary of 
Czech-Slovak solidarity as part of its accompanying 
program.	Visitors	could	visit	a	discussion	of	the	
traveller	Pavol	Barabáš,	Slovak	actress	Zuzana	
Kronerová, who became the face of the festival, the 
workshop of the world-renowned photographer 
Robert	Vano	or	the	final	concert	of	Miro	Žbirka	with	
his	band.	

The program of the festival included actor Martin 
Dejdar	and	fisherman	Jakub	Vágner,	who	were	
among the faces of the Common Century marketing 
campaign.	At	the	festival,	the	Project	Manager	Lukáš	
Bajer presented an interdepartmental project within 
the program block intended for students; the results 
of the photo competition "Czech Republic is Great – 
Shoot	It”	were	also	announced	within	the	festival!"

Tourfilm Grand Prix went to Spain

Interest in 
the amateur 
category grew 
by almost 50 % 
since last year.

“While last year at 
the fifty year jubilee, 
we mentioned 
changes in travelling 
through the regions 
of the Czech 
Republic over the 
past fifty years, 
Slovakia was a clear 
choice this year. 
CzechTourism's 
involvement in the 
interdepartmental 
project 
commemorating 
important 
anniversaries of the 
last hundred years 
will be presented 
in a separate block. 
It is also crucial 
for us to hold the 
festival line, which 
is free accessible 
to a wide audience, 
so this year's 
program includes 
a block intended 
for children and 
professional lectures 
and workshops for 
tourism students, “ 
commented Monika 
Palatková, Managing 
Director of the 
CzechTourism.

435 competing 
films (316 for 
the international 
competition, 119 
for the national 
competition) 
entered the 
festival this year.

Festival visual – photo of actress 
Zuzana Kronerová by the 

internationally acclaimed Slovak 
photographer Robert Vano

A total of 64 countries – 
a record number – entered 
the competitions, with an 
increase in the number of 
films especially from exotic 
destinations such as Ecuador, 
Peru, Philippines, Indonesia, 
Chile, Nepal and the Dominican 
Republic, which surprised by 
their high quality. (21 films), 
Germany (19 films) and 
Slovakia (19 films).

In the national competition 
TourRegionFilm, the number of 
films, mobile applications and 
websites increased compared 
to last year, not only was there 
a greater choice of competition 
titles, but the range of themes was 
also significantly enhanced. In the 
promotional spots, drones were 
used very often to add grandiosity 
and beauty to the films, but – 
since the shooting technique was 
very similar – it was very difficult 
to determine a clear winner.
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Czech Republic Travel Trade Day, the annual incoming workshop 
with international buyers, took place in 2018 on May 21 and 22 in 
Liberec. The CzechTourism agency organized it in cooperation with 
the Liberec Region and the city of Liberec. The aim of the event was, 
as in previous years, to strengthen incoming tourism and to support 
the destination brand Czech Republic in international markets. 
The B2B platform has offered talks with more than 80 international 
buyers worldwide. Newly in 2018, the CzechTourism agency 
introduced the possibility for Czech entities of using an early 
booking discount of 50% of the price of the package.

During the event, Czech entrepreneurs, regions and 
other entities active in tourism had the opportunity 
to discuss cooperation with foreign buyers and 
directors	of	CzechTourism's	foreign	offices,	during	
workshops	with	pre-arranged	meetings.	The	program	
also	offered	educational	seminars	on	the	US,	Latin	
America, Southeast Asia, India and China source 
markets.	The	marketing	plan	of	the	CzechTourism	
agency	and	the	communication	theme	for	2019	
"Cities as Gateways to Regions" were also presented 
during	the	event.

The event itself was preceded by study trips in 
selected regions of the Czech Republic prepared 
by	foreign	offices	of	CzechTourism	and	regional	
partners.	All	study	tours	were	completed	in	the	
Liberec	Region,	which	presented	its	tourist	offer	
consisting of four programs – exploring the 
glass-making tradition, the wealth of jewellery, 
the	attractions	of	Liberec	and	the	beauty	of	the	
Bohemian	Paradise.

Czech Republic 
Travel Trade Day

"Thank you for 
the prepared 
format, I 
consider it a 
good way and 
I recommend 
continuing!"

"There could 
be even more 
workshops 
presenting 
foreign 
markets."

„Congratulations 
for a well 
arranged B2B 
meeting. Looking 
forward to your 
forthcoming
event.“

„I believe our guides 
and our NYC Director 
were excellent in 
promoting their 
country and
helping us 
understand the 
history and beauty of 
your country.“

„Thanks for the invitation to this 
trip. I had the opportunity to 
know this beautiful country,
which we are recommending a 
lot to our sales area especially, 
all the additional places to
Prague and that with the help 
of the operators that we met in 
the appointments we will
make the trips of our clients 
something more What an 
experience ...“

They said about TTD:

81 foreign 
buyers from 
Europe, Asia 
and America.

More than 

1,000 
individual 
B2B 
meetings.

Three quarters of 
Czech participants 
are planning their 
participation at 
the next year’s 
event in České 
Budějovice. The overall 

satisfaction 
of the 
participants in 
the event was 
above average.

The most frequent 
participants were 
accommodation 
and catering 
providers, travel 
agents and agencies 
and destination 
organizations.

The vast majority 
of foreign 
participants 
appreciate 
organizing 
events outside 
Prague.
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The new department 
offers presentations about 
the agency's activities, 
which are designed 
for teams of Czech 
and foreign university 
students. In 2018, over 
180 students became 
familiar with the tourism 
organization system.

The department organizes 
mass internal trainings 
aimed at increasing the 
level of qualification of 
employees. In 2018, both 
hard skills and soft skills 
were trained, such as Time 
a Stress Management, 
GIMP Program, Google 
Analytics, CMS Kentico, 
Event Management, etc.

For the needs of the 
professional public, 
in 2018, a total of six 
professional seminars 
were prepared focusing 
on the use of data in the 
management of tourist 
destinations or the 
specifics of the Chinese 
tourism market.

In 2018, the 
implementation of the 
Operational Program 
Employment – Education 
in Tourism continued, 
offering the possibility 
of further professional 
education of employees 
in the field. Its launch 
is scheduled for the 
beginning of 2019.

The projects focus on providing and implementing B2B 
workshops and internal training for CzechTourism employees. 
The agency provides internships for students of tourism 
universities and provides professional presentations on the 
agency's activities for the professional and general public 
(schools, tourism experts).

In the framework of cooperation with universities, 
internships are provided both in the Czech Republic 
and	abroad.	Every	year	a	competition	for	the	best	

diploma and bachelor thesis with a focus on tourism 
is	announced.

Education and Projects 
Research and Development

Chinese Tourist Market Workshop



22 CzechTourism 
 Annual Report 2018

Czech Specials is a partner project of CzechTourism, the Czech 
Association of Hotels and Restaurants and the Association of 
Czech Chiefs and Confectioners. It aims to raise awareness of 
regional gastronomy and support restaurants that offer regular 
Czech dishes in both traditional and modern concepts. It 
presents Czech cuisine as diverse within individual regions, full of 
unique dishes, a wide range of ways to prepare them. Ultimately, 
the project is to bring more domestic and foreign tourists to all 
regions of our country.

Czech	Specials	is	also	a	certification	mark,	which	is	
to	ensure	that	guests	in	a	restaurant	thus	certified	
receive	Czech	dishes	of	adequate	quality.

In	2018,	the	Association	of	Czech	Chiefs	and	
Confectioners	took	over	the	certification	process	
from the Czech Association of Hotels and 
Restaurants,	and	the	rules	for	the	certification	of	
entities	were	tightened.	The	obligation	of	restaurants	
to include in their menus at least one soup and two 
main dishes of recipes approved as Czech Specials 
was renewed; the menu must also include domestic 
beer	and	wine.	New	inspectors	were	selected	from	
the	experts	to	award	certification.	For	the	future	
of the project, the quality of the participating 
restaurants	is	clearly	superior	to	their	number.

At	present,	about	102	restaurants	from	the	Czech	
Republic	have	valid	certification	and	several	dozen	
have	expressed	interest	in	applying	for	certification	
or	renewing	certification.

The project has websites that are continually 
updated,	a	mobile	application	and	a	Facebook	profile	
with	more	than	11,000	fans.	In	2018,	Czech	Specials	
actively participated in a number of gastronomic 
events, including professional events For Gastro, 
Culinary Prague and Horeka Symposium, or 
gastronomic	events	of	CzechTourism's	partners.

EDEN (European Destinations of Excellence) is a European 
Commission project, whose main objective is to promote 
sustainable tourism in the European Union. The main focus of the 
project is the competition for an excellent tourist destination, 
which has been held in the participating countries every year 
since 2007.

The competition primarily targets less-visited 
regions.	CzechTourism	has	been	the	guarantor	of	
the	project	since	the	first	participation	of	the	Czech	
Republic	in	2009.	In	2018,	the	promotion	of	the	
winning destination Orlické hory and Podorlicko 
(Eagle Mountains and Foothills) with the unique 
cultural product “Chateaux on the Orlice River” was 
realized.	Promotion	was	funded	by	the	Ministry	of	
Regional Development as a special award for the 
winning	destination.	

CzechTourism has implemented a series of 
promotional activities for the winning destination 
(promotional materials, media promotion, press trip 
and	membership	in	the	EDEN	network).

Within the EDEN project, CzechTourism, together 
with other European destinations, supports 
sustainable travel development in lesser-known 
destinations, helping to make it visible in both 
domestic	and	foreign	markets.

Czech 
Specials

EDEN

Facebook 
profile with 
over 11,000 
fans.

102 restaurants 
from all over 
the Czech 
Republic 
have valid 
certification.



23

The biggest 
success within the 
campaign were the 
PR articles placed 
on the server 
Novinky.cz with 
a click-through 
rate of up to 2.71%.

The series was 
supported by 
a marketing campaign 
that ran from November 
2018 to February 2019 
on the portals Seznam.
cz, Novinky.cz and 
Stream.cz and reached 
almost 20 million views.

The project aims to create new interdisciplinary tourism 
products and support long-term systemic regional cooperation 
between the public, private and non-profit sectors in the tourism 
together with other sectors of the national economy, following 
the National Tourism Support Program.

The	project	under	the	mark	Czech	Republic,	a	Land	of	
Stories connects local tourism products in the Czech 
Republic	with	regional	products	created	in	other	sectors.	
The interdisciplinary product is implemented as a tool for 
long-term system support of regional cooperation in the 
tourism industry and related sectors (agriculture, small-
scale	production	and	other	services).	In	2018,	field	expert	
work,	workshops	with	local	actors	and	13	pilot	videos	and	
a	campaign	promoting	local	tourism	products	were	carried	out.

Pilot	videos,	which	invite	visitors	to	gain	specific	experiences	
in the regions of the Czech Republic, were prepared by 
CzechTourism	in	cooperation	with	the	Internet	TV	Stream.
cz.	Thanks	to	the	cooperation,	a	new	program	called	Czech	
Republic,	a	Land	of	Stories	was	created.

Interdisciplinary Tourism Product

The total number of 
views of thirteen videos 
is over 870,000 viewers. 
The program has over 
1,700 subscribers. The 
most successful was 
the part On the Track 
of Witches, which 
recorded more than 
170,000 user views. 
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The absolute winner of the sixth year of the competition for the 
most popular destination of the Czech Republic, announced by the 
CzechTourism agency, became the Treetop Trail – Giant Mountains. 
So called maison de plaisance of St. Adalbert won first place in the 
ČS100 category. The results of the competition were announced 
within the Meltingpot discussion forum at Colours of Ostrava.

This year, the public could appreciate their favourites 
in the form of gold, silver and bronze medals Places 
associated with the anniversary of the foundation of 
Czechoslovakia	competed	in	the	ČS100	category.	The	
winner	of	this	category	was	maison	de	plaisance	of	St.	
Adalbert.	The	Trends	and	News	category	presents	the	
most interesting tourist destinations that were created 
or	reopened	in	2017,	or	until	the	start	of	the	2018	
competition.	Here,	the	Treetop	Trail	Giant	Mountains	
became the winner, being also the overall winner of 
the	competition.	The	destination,	where	you	can	spend	
your holiday actively, was presented by the category 
CzechMobil	and	the	winner	was	the	Ohře	Cycle	Path.

CzechMobil
1. Ohře Cycle Path – 3,662 votes
2.	Cycle	path	along	the	river	Lužnice	–	2,223	votes
3.	Single	track	pod	Smrkem	–	1,199	votes

Trends and News
1. Treetop Trail Giant Mountains – 5,078 votes
2.	Pustevny	–	the	upper	lift	station	–	4,068	votes
3.	New	Jarošov	brewery	–	1,922	votes

ČS100
1. Maison de plaisance St. Adalbert – 3,406 

votes
2.	Brno	villa	quartet	–	2,365	votes
3.	Loos	interiors	in	Pilsen	–	1	751	votes

More about the winning destinations 
www.ceskozemepribehu.cz/destinacze

The winner of DestinaCZe 2018 was 
the Treetop Trail – Giant Mountains

Absolute winner: 
Treetop Trail Giant 
Mountains( 5,078 
votes) The finalists 

competed for 
the title of the 
best national 
tourist attraction 
from May 14 to 
June 24, 2018.

During this period, the 
public voted through 
the website www.
ceskozemepribehu.
cz for competitors 
in three categories: 
CzechMobil, Trends 
and News, ČS100. 
A total of over 40,000 
votes were assigned.

As part of the DestinaCZe 
competition, CzechTourism 
annually presents interesting 
places with tourist 
potential across the Czech 
Republic. The purpose of 
the competition is primarily 
to support the trend of 
domestic tourism and to 
inspire people to travel 
around the Czech Republic.
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In 2018, Categorization of Destination Management Organizations 
was launched. From March to the end of 2018, a total of 
23 destination management organizations received a certificate. 
The main objectives of the Categorization are to improve the 
performance and effectiveness of destination management 
activities in the Czech Republic and to contribute to increasing 
the quality and effectiveness of realized marketing activities.

Categorization takes the form of a standard that 
defines	the	minimum	requirements	for	destination	
management	organizations	(DMOs).	It	defines	
4	DMO	categories:	local,	departmental,	regional	
and	national.	It	lays	down	binding	requirements	
for them, under which the organization can be 
certified.	The	requirements	take	into	account	the	
different	assumptions	and	potential	of	tourism	
in	the	Czech	Republic	as	effectively	as	possible.	
Categorization mainly regulates the conditions 
for the establishment, focus and activities of 
destination management organizations and sets 

out	other	essential	conditions	for	certification	for	
each	category.	All	certified	destination	management	
organizations must implement and maintain the 
Czech	service	quality	system.

Certification	of	Categorization	of	destination	
management organizations is still free and 
the	certificate	is	valid	for	one	year.	Detailed	
methodological documents are available on the 
website of the Czech Service Quality System, which 
outline the conditions of Categorization, but also 
highlight	the	most	common	mistakes.

Destination Management 
Organizations

7 
regional 
DMOs.

Key facts:

Certificate of Categorization of Destination 
Management Organizations: 

Diagram	of	individual	DMO	certification	steps:

16 
departmental 
DMOs.

Certification renewal

DMO Decision Getting 
information

Choice of DMO 
category and 

applicant (DMO) 
eligibility 

verification 

Verification of 
Categorization 
requirements

Request for 
an exception

Application for 
certification – 

filling in 
and sending 

the application

Application 
evaluation 

process

DMO certification 
and conditions 

of its validity
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Presentation of Projects 
Prepared in Cooperation
Events and projects in which the agency participates
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In 2018, the Czech Republic and the Slovak Republic commemorated 
important anniversaries. The 100th anniversary of the foundation of modern 
statehood in 1918, the 50th anniversary of the Prague Spring 1968 and the 
25th anniversary of the establishment of these two completely separate 
states. As part of the celebrations, a number of events and activities took 
place (concerts, exhibitions, competitions, theatre performances, lectures, 
publications, workshops, seminars, conferences, shows), which reminded 
the general public of these important anniversaries.

Within this interdepartmental cooperation in 
2017,	CzechTourism	started	the	preparation	of	
a	unified	visual	and	contentual	communication	of	
the	celebrations	to	all	the	subjects	involved	therein.	
In	2018,	the	unified	creative	concept,	logo,	project	
prints and central spots were complemented by the 
execution	of	the	entire	marketing	campaign.	

This included the preparation of visuals, video 
interviews, greetings and wishes for the Czech 
Republic and photo production with personalities 
who have backed the project in the Czech Repub-
lic	and	abroad.	The	basic	claim	of	the	“I	wouldn’t	
change” campaign referred to the primary goal of 

the campaign – to strengthen the national pride of 
both	states.

The purchase of media space for the campaign 
was complemented by media partnerships and 
partnerships with celebration subjects (Capital 
City of Prague, Czech Sokol Association, carriers, 
Czech Tourists Club, Association of Regions of the 
Czech	Republic,	Union	of	Towns	and	Municipalities	
of	the	Czech	Republic,	etc.).	In	addition	to	
traditional media, the campaign also used cinema 
advertisements and outdoor advertisement, 
including the full-labelling of the Czech Railways 
special	train	locomotive	on	international	train	lines.

Interdepartmental Project to 
Celebrate the Anniversary of 2018 – 
Czech and Slovak Century

Main goals of the project 
for the Czech Republic: Strengthening 

Czech citizens’ 
awareness of 
the historical 
events of the 
past 100 years.

Increasing 
activity and 
interest in 
events of all 
departments 
and institutions.

Tertiary: 
strengthening 
interest in the 
Czech Republic 
and its visit on 
an international 
scale.
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Strengthening 
awareness 
of the Czech 
Republic and 
historical events 
of the past 100 
years.

Strengthening 
foreign 
visitors' 
interest in 
events.

Main goals of the project 
for foreign markets:

In	2018,	a	web	presentation	of	celebrations,	
a presentation of anniversaries in social networks 
was	also	finalized;	influencers	were	involved	in	the	
project.	The	project	also	included	the	contest	"The	
Czech	Republic	is	Great,	Shoot	It!",	an	encryption	
game and mobile application Common Century, 
thanks to which the general public has hot involved 
in	the	project.	The	virtual	reality	offering	a	passage	
through the history of the last hundred years of 
Czechoslovakia has been used in foreign tourism 
fairs	as	well	as	in	domestic	events.	Premium	launch	
took place at the Czech House in the framework of 
the	Winter	Olympics	in	Korea.	The	common	century	
was	communicated	at	more	than	150	partner	events	
of	the	CzechTourism	agency.	The	project	culminated	
on	the	weekend	from	October	27–28	in	the	Czech	
Republic as part of the nationwide celebrations of 

the	100th	anniversary	of	Czechoslovakia.	For	the	
National Celebrations in Prague, CzechTourism has 
organized the Common Century Themed Fireworks 
Launched	on	October	28	at	19:18	from	the	Vltava	
River.	Flags	that	have	become	a	symbol	of	2018	
celebrations appeared not only on the faces of 
personalities who backed the project in the media 
campaign.	Thousands	of	visitors	to	events	and	
celebrations throughout the Czech Republic could 
decorate	their	faces	with	the	flag.	

The project targeted both domestic and incoming 
tourism.	In	addition	to	the	Czech	Republic,	one	
hundred years of Czech-Slovak solidarity were 
communicated in Slovakia, Poland, Germany, 
Austria,	France,	Russia,	the	USA	and	the	UK.

Almost 
1.5 million 
unique users 
within the 
project's web 
presentation.

The campaign 
hit more than 
5 million 
participants in 
partner events 
in the Czech 
Republic.

Thanks to the 
activities of 
CzechTourism, 
the project 
public relations 
outputs recorded 
27 million views.

More than 
1.5 million 
project 
videos viewed 
in the Czech 
Republic.

Strengthening 
interest in the 
Czech Republic 
and its visit on 
an international 
scale.

Almost 
one million 
interactions on 
social networks 
in the Czech 
Republic and 
abroad.

More than 39 
million views 
of outdoor 
advertising 
in the Czech 
Republic.

800 advertising 
spots and 
sponsorship 
messages on 
Czech Television, 
6.8 million affected 
people in the 
target group 15+.

Half the population 
of the Czech 
Republic has seen 
some of the events 
held within the 
framework of the 
100th anniversary 
of Czechoslovakia.

More than 
300 million 
online ads 
in the Czech 
Republic and 
abroad.
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More than fifty congratulation videos of Czech and global personalities on the occasion of the 100th anniversary of Czechoslovakia were created within the project.
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Preparing a marketing campaign



32 CzechTourism 
 Annual Report 2018

The Team Czech was established as an initiative of six 
state institutions engaged in promoting entrepreneurship, 
innovation and export. Members are CzechTrade, CzechInvest, 
TAČR, Czech Export Bank, EGAP and Czech-Moravian 
Guarantee and Development Bank.

Each member of the Team Czech provides a unique 
range	of	services	to	Czech	entrepreneurs.	The	main	
goal of the platform is to simplify the access of 
companies	to	the	offered	state	support,	whether	
by sharing best practices, creating related product 
chains or by using synergies of shared products and 
services	to	support	Czech	entrepreneurs.	

In	2018,	CzechTourism	became	the	seventh	member	
of	the	Team	Czech.	The	named	institutions,	which	
form the business support platform, bring the Czech 
Republic brand, rich experience in marketing, 
communication and research in tourism and social 
network	activities.	

One of the strategic goals of CzechTourism is to 
promote the regions and promote the quality of 
tourism	services.	The	agency	is	working	intensively	

with regional partners, destination companies and 
other	tourism	players.	The	Czech	Service	Quality	
System contributes to improving the quality of 
services	in	the	business	sector.	CzechTourism	
provides places at domestic and foreign trade fairs, 
organizes professional conferences and educational 
seminars for business entities and partner 
organizations.	It	supports	cultural	and	sports	events.

Thanks to the involvement of CzechTourism in the 
Team Czech, information about its comprehensive 
offer	will	increasingly	reach	its	target	group	–	
entrepreneurs – and help them in their further 
development.

Team Czech

Members: 
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The "Touchpoint" memorandum was signed by representatives 
of Prague Airport, the Česká centrála cestovního ruchu – 
CzechTourism, Prague City Tourism and the Central Bohemian 
Region in June 2018. Mutual cooperation supports incoming 
tourism not only to Prague but also to the Central Bohemia 
Region. The “TouchPoint” project promotes the promotion of 
tourist destinations by cooperating with existing air carriers 
operating direct flights from strategically important markets. 
The project aims to attract and retain particularly affluent tourist 
clientèle.

Together with its partners, CzechTourism develops 
direct air connections and coordinates marketing 
and	business	activities	within	B2B	and	B2C	
communications in selected markets such as the 
USA,	Japan,	Thailand,	India,	China,	the	CIS	territory	
and	the	Middle	East.

A concrete example of TouchPoint cooperation in 
2018	was	the	promotion	of	the	Czech	Republic	in	
New	York.	For	the	whole	December	we	managed	to	
turn one of the busiest subway stations in Manhattan 

to	an	impressive	presentation	of	the	Czech	Republic.	
More	than	10	million	New	York	subway	passengers	
could see the marketing invitation to the Czech 
Republic.	The	overall	effect	of	this	promotion	was	
enhanced by the accompanying campaign of the 
New York branch of CzechTourism, which was also 
behind the selection of the appropriate campaign 
format	and	participated	in	its	creative	processing.	
The online part of the campaign addressed another 
half	a	million	potential	tourists.	

TouchPoint

 

No spoilers. See it live.
Prague, Czech Republic

The Municipal House 
This Art Nouveau beauty houses national 
history and a world-class symphony.

www.seeitlive.travel

 

No spoilers. See it live.
Karlštejn, Czech Republic

www.seeitlive.travel

Karlštejn Castle, less than 25 miles from Prague, 
used to hold the crown jewels. 

It now holds Instagram-worthy views.

 

No spoilers. See it live.
Prague, Czech Republic

Old Town Square
The Christmas markets are full of charm, 
but this square is gorgeous all year long.

www.seeitlive.travel

 

No spoilers. See it live.
Kutná Hora, Czech Republic

www.seeitlive.travel

Kutná Hora, the city of silver, is deservedly attributed 
the other name “national treasury”.
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Since July 1, 2018, the national headquarters of Visegrad countries 
have carried out joint activities under the auspices of Slovakia. The 
promotion of Central European countries has traditionally continued 
in the US, Russia and China, but activities have also focused on the 
dynamically developing markets of Southeast Asia, the CIS region 
and the Middle East.

Following the demand of commercial partners 
for	joint	presentation	events,	the	2018	Visegrad	
countries conducted four road shows, two study 
tours for tour operators and media, and several 
public	presentations.	

To promote the Central European region in the 
US,	Member	States	continued	to	use	the	"Discover	
Central Europe Destination Specialist Program" – an 
interactive online educational program for travel 
agencies	and	tourism	professionals.	In	addition	to	
deepening knowledge of the region, the platform 
is	an	effective	tool	to	stimulate	sales.	Visegrad	
countries	also	operated	a	similar	program	in	Russia.	

In	April	2018,	CzechTourism	prepared	a	spa-oriented	
workshop in Baku, Azerbaijan, which preceded the 
most	important	B2B	event	in	the	territory,	the	AITF.	
The	workshop	was	attended	by	13	representatives	of	
Central European travel agencies, more than half of 
them	came	from	the	Czech	Republic.	

The presentation of the Central European Four 
in Southeast Asia, which has been sponsored by 
CzechTourism	for	a	long	time,	also	had	continuity.	
Destination	presentations	and	B2B	workshops	in	

Singapore, Indonesia, Malaysia and Thailand with 
the participation of twelve European companies 
were	visited	by	over	200	buyers	from	the	leisure	and	
MICE	segments.	Embassies	of	the	Czech	Republic	
were	significantly	involved	in	the	organization	of	
the event as part of the proven concept of economic 
diplomacy	projects.	The	partner	of	the	event	was	
Turkish Airlines, a major carrier in the region and 
Rail Europe, which specializes in promoting train 
travel	in	Europe.	

The year-long membership of the group in 
the prestigious Virtuoso consortium helped to 
strengthen	the	V4	countries'	image	on	the	American	
and	Canadian	markets.	The	luxury	tourism	segment	
was	presented	to	more	than	17,000	members	of	the	
association	through	8	online	and	print	campaigns	
and	4	webinars.	The	culmination	of	membership	
was the four-day Virtuoso Travel Week conference 
in	Las	Vegas	with	a	total	of	6,000	participants,	
during which CzechTourism representatives held 
250	individual	cooperation	meetings.	
 
The total investment of the Visegrad countries in 
joint	promotion	was	more	than	300,000	euros	in	
2018.

Discover 
Central Europe

The "Discover Central Europe 
Facts & Figures 2017" brochure 

published by CzechTourism provides 
a comprehensive overview of V4 

project activities and incoming 
statistics from target markets.

The web-based platform as well as the offline version of the 
download application offered up-to-date information about the V4 
region, travel recommendations, videos, itineraries and brochures

Activities of 
International 
Cooperation 

of Visegrad 
Four States 

2018

Discover 
Central Europe 2017
Facts & Figures
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The world's largest travel bloggers, vloggers, youtubers and tourism 
professionals TBEX took place for the first time in Central Europe at 
the end of July 2018 in Ostrava. In the premises of Dolní Vítkovice, 
unique industrial monuments listed on the European Cultural 
Heritage, 500 participants from 43 countries of the world met.

Most	visitors	came	from	the	US,	40	percent,	
40	percent	from	European	countries	and	20	percent	
from	Asia,	Australia	and	Africa.

Bringing a world-wide event to the Czech Republic 
and its successful implementation is a demonstration 
of	the	cooperation	of	several	entities.	The	main	
initiator was CzechTourism's foreign representation 
for	the	USA	and	Canada,	the	event	was	held	in	
cooperation with the Moravian-Silesian Region and 
the	City	of	Ostrava.	

The conference part of the program was placed in 
the	Gong	multifunctional	hall.	50	speakers	spoke	
at the conference, including representatives of the 
Czech	Republic.

In cooperation with individual regions and 
destination management, CzechTourism organized 
a	rich	accompanying	program	32	pre	tours	in	
Ostrava	and	the	Moravian-Silesian	Region	and	17	
fam	trips.	Thanks	to	these	events,	journalists	and	
online content creators were able to view all regions 
of	the	Czech	Republic.	

The resulting TBEX conference on social networks 
reached	11.5	million	Instagram	impressions	and	
16.8	million	Twitter	impressions	(July	-	October	
2018).	Concerning	the	economic	benefits	for	
the Czech Republic, the direct consumption of 
participants	was	15	million	crowns.

TBEX
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Involvement of the Czech Ministry of Regional Development 
in the interdepartmental economic diplomacy project allows 
CzechTourism to implement interdepartmental cooperation on 
foreign markets.

Through economic diplomacy, CzechTourism 
expands its activities and achieves noticeable 
results	in	the	field	of	destination	marketing	and	the	
development of business relations in tourism and 
related	industries.

The project contributes to enriching the spectrum 
of	cooperating	partners	in	the	field	of	state	
administration, self-government and commercial 
sphere.	Close	cooperation	with	embassies	has	
proven successful particularly in remote markets and 
markets where CzechTourism does not have direct 
representation	or	operates	through	a	local	PR	agency.

Successful projects have been implemented, for 
example,	in	Latin	America,	where	they	focused	on	
promoting the Czech Republic as a destination for 
congress,	incentive	or	luxury	tourism.	Economic	
Diplomacy has strengthened CzechTourism's 
activities also in dynamically developing Southeast 
Asia – Malaysia, Singapore and Indonesia, where 
presentations	and	B2B	workshops	have	repeatedly	
taken	place	in	format	of	the	Visegrad	Four	countries.	
In Spain, the project stimulated business activities 
targeting selected regions of the Czech Republic 
and increasing the number of arrivals in the active 
senior	segment.	Similar	activities	also	take	place	in	
the Russian Federation, in the context of economic 
diplomacy, a presentation of Czech companies and 
regions took place at Expotravel in Yekaterinburg, 
which	also	commemorated	the	100th	anniversary	of	
the	founding	of	Czechoslovakia.

Also important is cooperation with the Ministry of 
Agriculture	in	the	field	of	promotion	of	traditional	
Czech products and food companies – synergy 
effects	are	brought	by	joint	projects	with	companies	
from	the	glass	or	medical	industry.	The	cooperation	
also takes place with the agencies CzechTrade, 
CzechInvest	and	Czech	Centres.

In	2018,	CzechTourism,	in	cooperation	with	23	
embassies,	participated	in	a	total	of	29	projects	
totalling	over	4.5	million	crowns.	These	projects	used	
a wide range of tools to promote the Czech Republic 
abroad, from workshops, roadshows, incoming 
missions	and	fairs	to	marketing	campaigns.

Economic Diplomacy Projects 
(PROPED)

Roadshow in India and the Middle East

GastroFestival Quito – presentation 
of CzechTourism

czechtourism.com 
mzv.cz/lima 
swissotel.es/hotels/quito

Festival  
culinario de la  
República Checa

hotel Swissotel Quito 
de 18 a 28 de Octubre de 2018 
chef invitado: David Wisniowski

Praga
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Marketing Instruments
Marketing instruments that CzechTourism uses to strengthen 
the competitiveness of the Czech Republic brand
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The main communication theme for 2018 was associated with 
the celebrations of the 100th anniversary of the founding of the 
independent Czechoslovak state and developed it with the attributes 
of an exceptional destination in which tourists can experience their 
story, which writes the history of the beginnings of the Czechoslovak 
Republic. For this purpose, a creative concept was prepared with an 
emphasis on supporting the celebration of this anniversary. On-line 
campaigns were implemented to support domestic tourism, and the 
theme of celebrations strongly resonated on social networks. The 
campaign also included support for the DestinaCZe competition, 
where the Treetop Trail Giant Mountains was the winner. There were 
also videos of “Destination Highlights” to support the image of the 
Czech Republic in selected target groups with the aim of presenting 
the most visited tourist destinations. 

Marketing Campaigns 

Samples of print and online 
advertising

Erkunden Sie die 
legendäre Villa 

Zeitloses 
Design

czechtourism.com

Villa Tugendhat
Brünn
1,5 Stunden von Wien

 

 

Interiors of Loos 
Pilsen
1 hour from Pragueczechtourism.com

A century ago, Pilsen was one of Bohemia’s most 
important industrial centers. This atmosphere 
of innovation is re�lected in Pilsen’s architecture 
and interior design, which was created by the 
prominent architect Adolf Loos. 

Visit the Czech Republic and see how 
the crème de la crème of entrepreneurs lived. 

Discover the work of an 
internationally famous architect

Noble interiors

Märchenhafter Kurort
Genießen Sie Entspannung 
inmitten malerischer Architektur

czechtourism.com
Luhačovice
2,5 Stunden von Wien
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Prager 
Cafés

Genießen Sie 
die pulsierende 
Atmosphäre

czechtourism.com

Prag
6,5 Stunden von 
Graz entfernt

* Mehr Infos 
unter oebb.at

Visit the Bata’s 
home

Shoe Empire

czechtourism.com

The Bata family company became 
a global brand at the beginning 
of the 20th century. Bata’s visionary 
spirit is entrenched in the city’s 
unique functionalist architecture. 

Visit the Czech Republic and follow 
the steps of a visionary entrepreneur.   Bata Institute

  Zlín
1 hour from Brno

czechtourism.com 
midestinoeschequia.com 

Descubre nuestras 
historias de los 
últimos 100 años

Celebra con nosotros 
el centenario de la independencia 
de la República Checa. 

Hluboká nad Vltavou

Spoznajte 
autentický 
folklór

Živé tradície

Valašské múzeum v prírode
Rožnov pod Radhoštěmceskozemepribehu.cz

Objavte najväčší živý skanzen 
v strednej Európe v podhorí 
Beskýd, ktorý bol založený 
na začiatku minulého storočia 
a dodnes udržuje pre ďalšie 
generácie atmosféru 
vidieckeho života.

Navštívte Českú republiku a zažite 
tradičný moravský folklór.

프라하

체코 벨에포크  
독립 100주년 기념과 함께
프라하에서 아르누보 스타일을 발견해보세요.

 

 

Interiors of Loos 
Pilsen
1 hour from Pragueczechtourism.com

A century ago, Pilsen was one of Bohemia’s most 
important industrial centers. This atmosphere 
of innovation is re�lected in Pilsen’s architecture 
and interior design, which was created by the 
prominent architect Adolf Loos. 

Visit the Czech Republic and see how 
the crème de la crème of entrepreneurs lived. 

Discover the work of an 
internationally famous architect

Noble interiors

Mladá Boleslav
1 godzina od Pragiczechtourism.com

Historia trzeciej najstarszej na świecie 
fabryki samochodów, działającej do dziś, 
sięga początku ubiegłego wieku. Dzieje 
słynnej marki prezentuje wspaniała 
ekspozycja w jednej z dawnych hal 
produkcyjnych.  

Odwiedź Czechy i pozwól się oczarować 
perfekcyjnym designem modeli Škoda. 

Narodziny fabryki 
samochodów

Poznaj historię marki Škoda
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In 2018, the department of trade fairs presented an exhibition of 
the Czech Republic on 25 major domestic and foreign tourism 
trade fairs. In addition to traditional trade fairs in the main source 
markets, expositions were also prepared in countries without foreign 
representation, at the fairs in SATTE New Delhi, IMTM Tel Aviv and 
recently Riyadh Travel Fair. The attendance of the Czech Republic was 
also ensured at the most important golf fair International Golf Travel 
Market, which took place this time in Ljubljana, Slovenia. In the field 
of congress tourism, the presentation was organized at three major 
trade fairs – IMEX Frankfurt, IMEX AMERICA, and IBTM Barcelona. 

In	2018,	more	than	270	exhibitors	–	commercial	
and non-commercial subjects attended the fairs 
and thanks to the record attendance at a number 
of events, the total number of addressed visitors 
exceeded	1,700,000.

At one of the most important Asian fairs Beijing 
International Tourism Expo (BITE), which took 
place	from	June	15	to	17	in	Beijing,	China,	the	Czech	
Republic won the “Best Team Award” for the best 
national	team.

From	November	5	to	10,	China	International	Import	
Expo	was	held	for	the	first	time	in	Shanghai,	China.	
The	first	day	of	the	fair,	the	national	exhibition	on	
the	area	of	136	m2, prepared in cooperation with 
the Ministry of Industry and Trade, was visited by 
top representatives of both countries, headed by 
presidents	Miloš	Zeman	and	Xi	Jinping.

Fairs 2018

Reisen und Caravan Erfurt
and SATTE New Delhi

Riyadh Travel Fair

Thanks to a record 
attendance at 
a number of events, 
the total number 
of addressed 
visitors exceeded 

1,700,000.

In 2018. more 

than 270 
commercial and 
non-commercial 
exhibitors took 
part in the fairs. 
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Almost 

200 new 
photographs 
in print quality.

In 2018, the edition prepared a new graphic, text and photo 
content for the communication theme of the following year. In 
co-operation with national agencies, it produced the very first 
printed matter promoting the UNESCO World Heritage in the 
Czech Republic under the auspices of the Czech Commission 
for UNESCO. Guide celebrated success at the headquarters of 
the UNESCO International Organization in Paris.

Thanks to closer cooperation with the agency's 
partner	events,	a	new	effective	channel	for	
distribution	of	printed	matter	intended	for	the	B2C	
target	group	was	opened.	The	department	also	
provided printed matter for the Czech Embassy and 
traditionally also for the needs of foreign and Czech 
tourism	fairs.	A	new	style	of	content	was	created	for	
the active tourism segment, including the outdoor 
map or the Czech Music Guide, which was prepared 
in collaboration with: Prague Spring or renowned 
artists	(such	as	Magdalena	Kožená).

The Jewish Heritage Guide has been prepared for 
the developing Israeli market in cooperation with 
the	Jewish	Community.	Once	again,	the	Destination	
Manual became a business tool with a strong 
link	to	Travel	Trade	Days.	Expanding	portfolio	
edition, very good choice of cover photos and 
emerging	infographics	find	recognition.	The	edition	
department has produced dozens of destination 
photos that have become the visuals of the new trade 
fair	exhibition.	The	portfolio	of	the	agency’s	photo	
library has been expanded to include new topics 
(Easter, Valentine's Day, active holidays (cycling, 
canoeing)	etc.).

Editions

Total 30
publications 
in 13 
language 
versions.

9 new 
publications 
in 7 language 
versions.

11 new 
language 
versions 
of original 
titles. Supervision 

8 new 
publications 
and regular 
re-editions.

Valuation:

In the Turist Propag 
competition 

In the Fénix 
Content Marketing 
competition

1st place in the 
tourist information 
category in 2017 – 
PR material 
for the Destination 
Manual.

Shortlisted in 
the one-time 
company 
magazine for 
the Destination 
Manual.

1st place in the 
tourist information 
category in 2018 
– wall, table and 
pocket calendars
for the calendar 
Common Century 
2018.

2019

Města,
 brány do regionů

Gateways to Regions
Cities

Photo 
production 
and photo 
reporting.

Extension 
of 
licenses.
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Чешские 
горы

Место, где 
рождаются 
истории

#VisitCzechRepublic

Music
Guide

Czech

#VisitCzechRepublic

Jewish 
Heritage

#VisitCzechRepublic
nouveau titre 2018

Trésors tchèques de

l’UNESCO

2019

Města,
 brány do regionů

Gateways to Regions
Cities

CT – Greenway Prag – Wien 

CT GW

Ein „Grüner Weg“ verbindet 
die beiden mitteleuropäischen 
Kulturmetropolen

Länge der Route (CZ) 380 km
Gesamtsteigung 4.161m, Gefälle 4.202 m

655 m ü. M.

174 m ü. M.

Gesamtroute: 460 km
Prag  – 
Wien

Sollten Sie sich vom Zentralen Park 
in Prag 13 auf die 460 km lange Route 
in die österreichische Hauptstadt 
Wien aufmachen, dann werden Sie 
unterwegs historischen Städten und 
Dörfern begegnen, romantische Bur-
gen und mittelalterliche Klöster besu-
chen, die Atmosphäre alter jüdischer 
Friedhöfe erleben, in einer der Werk-
stätten altes Handwerk ausprobieren 
und mährische Weine kosten.

CT 50 Bečva-Radweg

CT 50

Von den Beskiden bequem 
entlang der Bečva zum 
Zusammenfluss mit der March

Länge der Route 160 km
Gesamtsteigung 415 m, Gefälle 323 m

303 m ü. M.
197 m ü. M.

Gesamtroute: 160 km
Velké Karlovice
(Horní Bečva) – Tovačov

Der landesweit sicherste Fernrad-
weg bietet 160 km für Familien, 

Inlineskater, gemütliche Radfahrer, 
Rollstuhlfahrer, Wanderer und 
Langläufer.
 

Mährische Weinwege
Entdecken Sie das Land der Denkmäler 
und des Weins – die malerische 
Landschaft der Weinberge bei 
Znojmo bis nach Uherské Hradiště. 
Die insgesamt 1.200 km sind in 
10 Rundstrecken eingeteilt, die 
miteinander der sog. Mährische 
Weinweg verbindet. Sie lernen 
mannigfaltige Städtchen sowie 
historische Sehenswürdigkeiten und 
Naturdenkmäler kennen.

Weinweg Kyjov 

CT Ky

Auf dem Rad durch das Land 
der Volksbräuche, Trachten, 
Lieder, Feierlichkeiten, der 
Weinberge und des Weins.

Länge der Strecke 85 km
Gesamtsteigung 564 m, Gefälle 548 m

431 m ü. M.195 m ü. M.

Gesamtroute: 85 km
Vlkoš  – 
Kyjov

Für Südländer sind es Wälder 
und Erhebungen des Nordens, 
für Nordländer wiederum ein 
freundliches, fruchtbares Hügelland 
im Süden. Vom Norden her 
erstrecken sich Wälder, die 
weiter im Süden in ein typisches 
Weinbaugebiet übergeben. 

Auf EuroVelo-
Fernradwegen die 
tschechische Kultur, 
Natur und Geschichte 
entdecken
Das EuroVelo-Netz umfasst 15 
europäische Fernradwege und 
verbindet auf 70.000 km alle Länder 
Europas. Die EuroVelo-Routen führen 
meist auf bestehenden nationalen 
bzw. regionalen Radwegen. Durch 
Tschechien führen 4 Fernradwege – 
EuroVelo 4, 7, 9 und 13 mit mehr als 
2.100 km Gesamtlänge. 
www.eurovelo.com 

EuroVelo 13: Eiserner-
Vorhang-Route

EV 13

  
4

 866 km

Geschichte der Spaltung 
Europas unter freiem 
Himmel

Länge der Route (CZ) 866 km
Gesamtsteigung 13.979 m, Gefälle 14.336 m

1.168 m ü. M.

174 m ü. M.

Gesamtroute: 10.500 km
Barentssee  – 
Schwarzes Meer

Diese neu markierte Route ist die 
längste EuroVelo-Route, die durch 
den gesamten Kontinent entlang 
der ehemaligen Grenze verläuft, die 
einst Europa in zwei militärische 
und politische Blöcke spaltete.

Flussradwege
Durch Tschechien fließt eine 
Vielzahl von Flüssen, mit Elbe und 
Moldau an der Spitze, die nicht 
nur für Wassersportler, sondern 
auch für Radfahrer ideale Korridore 
bilden, die von den schönsten 
tschechischen Radwegen gesäumt 
werden.

CT 2  - Elberadweg

CT 2

Entlang des europäischen 
Stroms Kultur, Natur und 
Wein erleben

Länge der Route (CZ) 370 km
Gesamtsteigung 2.378 m, Gefälle 2.752 m

536 m ü. M.
112 m ü. M.

Gesamtroute: 1.230 km
Vrchlabí  – 
Cuxhaven

Begeben Sie sich auf den 370 km 
langen Elberadweg und entde-
cken Sie biologische und kultu-
relle Vielfalt eines der schönsten 
Flüsse Europas. Mittelalterliche 
Städte und weite Ebenen wech-
seln sich mit schroffen Felsen 
und den Hängen der höchsten 
tschechischen Gebirge ab. Lernen 
Sie die Geschichte, Architektur 
und einmalige Naturkulisse 
zweier Nationalparks – der Böh-
mischen Schweiz und des Riesen-
gebirges – sowie die erloschenen 
Vulkane des Böhmischen Mittel-
gebirges oder die Felsenstädte 
und Felsentore des Elbsandstein-
gebirges kennen.

Wassersport
Wassersport blickt in der Tschechischen Republik auf eine mehr als 
einhundertjährige Tradition zurück, doch lange vor den ersten Kanus und 
Rafts waren andere Wasserfahrzeuge auf tschechischen Flüssen unterwegs 
– Flöße, die Holz von den Bergen in die Täler transportierten. Von den 
Flößern stammt angeblich auch der Gruß AHOI! – ein Phänomen, das von 
Wassersportlern bis heute gelebt wird. An dieser Stelle möchten wir Ihnen 
einige Flüsse vorstellen, die ideale Bedingungen für Wassersport anbieten.

Schiffbarkeit und 
Schwierigkeitsgrade der Flüsse

Fließendes, ruhiges Gewässer wird 
mit der Abkürzung ZW bezeichnet 
und in die Stufen A, B und C unter-
teilt. Die ZW-Kategorie verlangt keine 
umfassenderen Wassersporterfah-
rungen. Hingegen die zweite Kate-
gorie, das Wildwasser, die als WW 
bezeichnet wird, umfasst ebenso 
extrem schwierige Flüsse (oder 
Abschnitte), die auch sehr erfahrene 
Wassersportler herausfordern kön-
nen. Diese Kategorie wird in die Stu-
fen WW I bis WW VI unterteilt.

TOP 5-Abschnitte auf 
tschechischen Flüssen

1) Vltava (Moldau) im Bereich 
von Český Krumlov
2) Morava (March) unterhalb 
von Hanušovice
3) Mäander der Lužnice (Lainsitz) 
unterhalb von Suchdol nad Lužnicí
4) Flusstal der Sázava (Sasau) 
zwischen Týnec nad Sázavou und 
Pikovice
5) Flusstal der Ohře (Eger) 
im Abschnitt Svatošské skály 
(Hans-Heiling-Felsen)

Vltava

Die Moldau (im Oberlauf die Warme 
Moldau) ist zwar ab Kvilda schiffbar, 
doch dieser Abschnitt ist für die 
Schifffahrt gesperrt. Im Frühjahr 
können Sie ab Borová Lada losfah-
ren, doch die meisten Wassersport-
ler starten im Sommer in Lenora 
oder ab der Brücke Soumarský most. 

 Gefährliche Wehre
Rožmberk (Fluss-km 308,5)

Singletrails
Geschichten, Zauber der Natur, Atmosphäre und Geschichte. Dies alles bieten 
MTB-Touren in der tschechischen Landschaft. Egal ob auf Pfaden in der Na-
tur, oder in Trail-Zentren und Bikeparks. Der bekannte Singletrek pod Smrkem 
für jedermann und Rychlebské stezky für anspruchsvolle Biker rühmen sich 
des Titels „IMBA Ride Center“ – des Michelinsterns der Bikerwelt.  Doch die 
anderen haben auch einiges zu bieten: Strážnicko und Valašško unberührte 
Natur, Klínovec einen der besten Flow-Trails weit und breit, wobei die Single-
trails Moravský kras und Monínec viel Potential haben. Die besten Bikeparks 
heißen Špičák und Kouty. 

Bikepark Špičák 

  

Gehört als einziger Bikepark Tsche-
chiens zur Gruppe der Europäischen 
Parks, wo die Saisonkarte Gravity 
Card gültig ist. Auf der Struggle-
Strecke finden seit Jahren Wett-
rennen des iXS European Downhill 
Cups statt.
www.spicak.cz

Rychlebské stezky

  

Qualität auch eine der beliebtes-
ten Locations in Tschechien. Das 
Zentrum ist in Černá Voda, eine 
knappe halbe Stunde Autofahrt 
von der Stadt Jeseníky entfernt. 
Das Wegenetz entstand aus alten 
Jägerpfaden, wobei die ersten Jeder 
Trail ist unterschiedlich technisch 
anspruchsvoll, anders konzipiert 
und enthält andere Hindernisse. 
Der meistbefahrene Hügel heißt 
Sokolí vrch mit dem bekanntesten 
und beliebtesten Trail Tschechiens – 
dem Superflow.
www.rychlebskestezky.cz

Singletrek pod Smrkem

  

Eines der ältesten Zentren des 
Landes liegt im Isergebirge an 
der Grenze zwischen Tschechien 
und Polen. Die erste, älteste und 
ca. 20 km lange Rundstrecke wurde 
2009 gebaut. Das Wegenetz, an 
dessen Entwurf sich auch Dafydd 
Davis, der „Urvater“  von MTB-
Zentren in Großbritannien, betei-
ligte, bietet fast 80 km Fahrspaß für 
jedermann. Die Touren sind so ent-
worfen, damit hier Einsteiger trai-
nieren können und sich gleichzeitig 
erfahrene sowie sehr anspruchs-
volle Biker nicht langweilen. Pro-
blemlos können Sie hier auch mit 
einem ungefederten Rad sowie mit 
Kindern unterwegs sein.
www.singltrekpodsmrkem.cz
www.trek-centrum.cz

Wandern
In Tschechien finden Sie mehr als 40.000 km markierter Wanderwege. Zum 
Vergleich – der Erdumfang ist gleich lang. Die tschechischen Wegmarkierun-
gen werden sogar ins Ausland, z. B. nach Georgien oder Brasilien, exportiert. 
Die Wanderwege verwaltet der Klub tschechischer Touristen, wobei eine der 
Bedingungen für die Markierung der Wege auch deren Sicherheit ist. Die tou-
ristische Markierung in Tschechien gehört zu den verlässlichsten und zweck-
mäßigsten der Welt. Das Land durchqueren auch mehrere Fernwanderwege, 
die sowohl den Atlantik mit dem Schwarzen Meer, als auch beispielsweise 
Lappland mit den Alpen verbinden.

Mittelböhmen
1

23,5 km

Von Vlašim zum Blaník-
Massiv

Gesamtsteigung 704 m, Gefälle 665 m.

Route:
Vlašim –  – Velký Blaník (9 km) – 

,  – Louňovice pod Blaníkem 
(11,5 km) –  – Veliš (16,5 km) –   – 
Nesperská Lhota (19,5 km) –  – 
Wegkreuzung Kladina (22 km) –  – 
Domašín, Bahnhof (23,5 km)

Öffentliche Verkehrsmittel:
Nach Vlašim fahren Züge sowie Busse; 
eine Zugverbindung besteht bis ins Ziel, 
nach Domašín. Von Domašín fährt ein 
Zug nach Benešov und an weitere Orte, 
an welche wir zurückkehren möchten.

Das Herz der Region unterhalb des 
Blaník-Massivs, die Stadt Vlašim, ist der 
Ausgangspunkt dieser Wanderung.

Region Vysočina (Hochland)
1

22 km

Von Hlinsko nach Trhová 
Kamenice und zurück über das 
Freilichtmuseum Veselý Kopec

Gesamtsteigung 366 m, Gefälle 388 m.

Route:
Hlinsko, Bahnhof –  – 
Petrkov, Kreuzung  (6,5 km) –  – 
Trhová Kamenice (10 km) –  – 
Velká Kamenice, Kreuzung  (11,5 km) – 

 – Pod Veselým Kopcem (14,5 km) – 
 – Hlinsko, Hauptplatz (22 km)

Öffentliche Verkehrsmittel:
Hlinsko liegt an der Bahnstrecke 
Pardubice – Havlíčkův Brod.

Hlinsko ist zwar für seine lustigen 
Faschingsumzüge berühmt, doch wir 
machen uns auf, um die nicht weniger inter-
essante Umgebung zu erkunden. 

Nordböhmen
2

22 km

Schöne Orte rund um 
Krásná Lípa

Gesamtsteigung 681 m, Gefälle 668 m.

Route:
Jiřetín pod Jedlovou, Bahnhof –  – 
Jiřetín p. Jedlovou, Hauptplatz (1 km) – 

 – Lesné (2,5 km) –  – Tolštejn, 
Abzweigung (3,5 km) –  – 
Kreuzung U Ranče (4,5 km) –  – 
Jedlová, Abzweigung (5,5 km) – Jedlová, 
Aussichtsturm 774 m ü. M. (6 km) –  
– Jedlová, Piste (7,5 km) –  – Jedlová, 
Siedlung (8,5 km) –  – Chřibská, 
Kreuzung am Bahnohof. (11 km) – 
pod Plešivcem (12 km) –  – Rybniště, 
Bahnhof (14 km) –  – Pod Kočičákem 
(16 km) –  – Karlova výšina (16,5 km) 
–  – Kreuzung Nad Vápenkou (18 km) 
–  – Aussichtspunkt u Kamenné 
Horky (19,5 km) –  – Krásná Lípa, 
Hauptplatz (22 km)

Öffentliche Verkehrsmittel: 
Jiřetín pod Jedlovou sowie Krásná Lípa 
sind sehr gut an das Bahn- 
und Busnetz angeschlossen.

Ein Ausflug, der Sie davon überzeugen 
wird, dass Krásná Lípa (Schönlinde) ihren 
Namen völlig zu Recht trägt und dass 
die Umgebung der Stadt dem um nichts 
nachsteht. 

Mährischer Karst
1-2

24,5 km

Rundweg zu den zugänglichen 
Höhlen des Mährischen 
Karstes

Gesamtsteigung 744 m, Gefälle 744 m.

Route:
Skalní Mlýn –  – Höhle Punkevní 
jeskyně (1,5 km) –  – Kreuzung Pod 
Salmovkou (2,5 km) –  - Burgruine 
Blansek (3,5 km) –  – Kreuzung 
Pod Salmovkou (4,5 km) –  – 
Höhle Sloupsko-šošůvská jeskyně 
(10 km) –  – Sloup (10,5 km) 
–  – Holštejn (14 km) –  – 
Ostrov u Macochy (17,5 km) –  – 
Höhle Balcarka (18,5 km) –  – 
zurück zur Kreuzung  (19 km) – 

 – Macocha (22 km) –  – Höhle 
Kateřinská jeskyně (24 km) –  – 
Skalní Mlýn (24,5 km)

Öffentliche Verkehrsmittel: 
Blansko ist gut mit dem Zug und Bus 
erreichbar. Bis zum Hotel Skalní Mlýn 
fährt ein Bus, wobei hier auch mehrere 
große Parkplätze zur Verfügung stehen.

Der Mährische Karst umfasst Hunderte von 
Höhlen, von denen nicht alle zugänglich 
sind, doch diejenigen, die es sind, sind 
wirklich sehenswert. Wir machen uns auf 
den Weg durch die Karst-Schlucht Pustý 
žleb, um einige davon zu erkunden.

Klettersteige
Klettersteige erfreuen sich immer größerer Beliebtheit. Kein Wunder, denn 
diese einmalige Sportart ermöglicht es praktisch jedem, das Gefühl zu 
erleben, wenn man eine steile Wand erklimmt, was sonst nur Bergsteigern 
vorbehalten war – und dies noch dazu vor wunderschöner Naturkulisse.

Vodní brána (Wassertor)
B
–
C+

70
 

m

Dieser sehr beliebte Übungsklettersteig 
erhebt sich direkt über dem felsigen, 
schroffen Flusstal der Iser und bietet 
eine Kombination aus Klettersport 
und wunderschönen Ausblicken in das 
Naturschutzgebiet.

Jizera

 ........................................Červená ferrata (C+)
 ............................................. Modrá ferrata (B)
 ..............................................přístupová cesta

Pastýřská stěna (Schäferwand)

95
 

mA/B
–
D/4

Dieser Klettersteig ist dank mehrerer Vari-
anten auch für Einsteiger geeignet, wobei 
auch erfahrene Kletterer auf ihre Kosten 
kommen. 

Elbe

 ................................. Cesta do nebíčka (C/3+)
 ..........................................Tichá tolerance (C)
 .........................................Spolčení hlupců (C)
 ............................................ Vzpomínka (B/2+)
 ................................... Hladový poutník (B/2+)
 ........................................... Stříbrná vůle (B/3)
 ................................Pošetilost mocných (D/4)
 .........................................................Pastýř (D-)
 ...........................................................Frona (D)
 ................................................ Karlův most (D)
 ............................................... Dráteník (D-/2+)
 .........................................Vzdušný balet (A/B)
 ...........................................Memento HTW (C)
 ...............................................Rock Empire (C)
 ............................................ ve výstavbě … (D)

Skifahren
Skigebiete finden Sie in fast jedem tschechischen Gebirge. Langlaufen hat 
in Tschechien eine sehr lange Tradition und dank dem abwechslungsreichen 
Gelände und der wunderschönen, oft unberührten Natur ist es ein ganz 
besonderes Erlebnis.

1  Beskiden (Beskydy)

 • 26  69 km • 200 km 
Wussten Sie, dass die erste Seilbahn 
der Welt auf die Anhöhe Pustevny 
(Einsiedeln) führte? Sie war 887 m 
lang und musste 304 Höhenmeter 
überwinden.

2  Isergebirge (Jizerské hory)

 • 9  35 km • 180 km 
Das Isergebirge trägt auch den 
Beinamen „gläsernes Gebirge“. Den 
berühmten Skilanglaufwettbewerb, 
den Isergebirgslauf, müssen wir 
Ihnen wahrscheinlich nicht näher 
vorstellen.

3  Altvatergebirge (Jeseníky)

 • 22  87 km • 340 km 
Das Altvatergebirge war seit jeher 
Heimat zäher Menschen. Der 
unverfälschte, raue Charakter dieser 
Region lockt heute mutige Sportler 
und Abenteurer an.

4  Riesengebirge (Krkonoše)

 • 25  171 km • 540 km 
Allein die Meereshöhe macht aus 
diesem Gebirge etwas Besonderes 
– hier findet man sieben der zehn 
höchsten tschechischen Berge. Das 

Riesengebirge zählt zu den meistbe-
suchten Regionen des Landes mit 
lebendiger Gegenwart.

5  Erzgebirge (Krušné hory)

 • 17  66 km • 610 km 
Der Name dieses Gebirge geht auf die 
lange Tradition der Erzgewinnung 
zurück, die dieser Region Reichtum, 
aber auch Unglück brachte.

6  Adlergebirge (Orlické hory)

 • 15  31 km • 220 km 
Die Bergkämme des Adlergebir-
ges waren der Schauplatz vieler 
Geschichten über Schmuggler sowie 
Grenzsoldaten, die vom guten Geist 
dieser Berge namens Rampuschak 
beschützt wurden.

7  Böhmerwald (Šumava)

 • 11  45 km • 400 km 
ines der ältesten Gebirge Europas, 
das seit Urzeiten den slawischen 
Namen „Šumava“ trägt, was so viel 
wie „tiefer Wald“ bedeutet.

 Weiterführende  
Infos finden Sie auch auf:  
www.ahscr.cz; www.czechtrails.com

Schloss Lednice mit ThayaBeskidenElberadwegKrušné hory – Erzgebirge

Jeseníky – AltvatergebirgeDěčín, Klettersteig Pastýřská stěna
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Radtourismus
Singletrails
Wassersport
Wandern
Klettersteige
Skifahren

#VisitCzechRepublic

Soumarský most

Pěkná
Vyšší Brod

České Vrbné

16 km

20 km

13 km

17 km

19 km

17 km

Nahořany

Český Krumlov

Zlatá Koruna

Boršov

Radtourismus
Die schwarz-gelbe Wandermarkierung mit Wegnummer 
und ggf. Logo wird Ihr verlässlicher Begleiter bei Ihren Streif-
zügen auf europäischen EuroVelo-Fernradwegen, Wasserwe-
gen oder Kulturpfaden durch Tschechien sein. 

Radfahrer willkommen! (tsch. Cyklisté vítáni)

Das Zertifikat „Radfahrer willkommen!“ für Verpflegungs- 
und Unterkunftseinrichtungen oder Touristenziele garantiert 
Dienstleistungen in Spitzenqualität. Das Logo des „lächelnden 
Rades“ steht u. a. für sichere Fahrradaufbewahrung, Möglich-
keit des Reparierens und Waschens von Rädern, des Waschens 
und Trocknens von Kleidern und weitere nützliche Dienstleis-
tungen. www.cyklistevitani.cz

Mit dem Rad unterwegs in öffentlichen Verkehrsmitteln

Die Mehrheit der Fernradwege in Tschechien ist gut an das 
Eisenbahnnetz angeschlossen. Die Regionen sind nicht nur mit 
den Nachbarstaaten mittels öffentlicher Verkehrsmitteln verbun-
den – Direktverbindungen mit Radmitnahme werden ab Berlin, 
München, Dresden, Hamburg, Wien, Graz, Linz, Bratislava, 
Košice, Žilina und Warschau angeboten. Auch in ausgewählten 
internationalen Zügen können Sie das Rad mitnehmen. In Euro-
City-Zügen müssen Sie die Radmitnahme vorher reservieren. 
www.cd.cz

Respektvoller Umgang mit der Natur und die 
Regeln, keine Spuren zu hinterlassen:

#1 Tun Sie es nicht für Instagram 
Kein Geotagging oder Check-in an konkreten Orten ver-
wenden. Markieren Sie z. B. nur die Region oder das Land. 
Dadurch verhindern Sie die Zerstörung einzigartiger Loca-
tions durch nachkommende Fotografen.

#2 Nehmen Sie Rücksicht auf andere 
Drohnen in der Natur stören nicht nur die Tiere und Vögel, 
sondern auch die anderen Besucher.

#3 Setzen Sie ein Zeichen 
Hinterlassen Sie die Orte in besserem Zustand, als Sie diese 
vorgefunden haben.

Wassersport
Wichtig ist die adäquate Ausrüstung – alle sollten Schwimm-
westen tragen. Kinder immer, Erwachsene an Wehren und in 
Abschnitten mit Stromschnellen. Kinder sollten auch einen Helm 
tragen, den sie in schwierigeren Abschnitten aufsetzen. Die ge-
fährlichsten Stellen sind Wehre, die meist nicht schiffbar sind. 
Vor der Flussfahrt sollten Sie sich informieren (im Bootsverleih 
oder auf www.nebezpecnejezy.cz),wie viele Wehre Sie im je-
weiligen Abschnitt passieren müssen. In der App Mapy.cz sind 
die Wehre markiert, und zwar inkl. Anleitung, wie Sie das Boot 
auf die andere Seite bringen. Man muss auch auf Hindernisse im 
Flussbett – Steine, Bäume, Äste, starke zu den Ufern führende 
Strömungen in Mäandern usw. beachten.

Wo Sie weitere Informationen erhalten

www.padler.cz, www.raft.cz, www.vodackanavigace.cz, 
www.mapy.cz

Wandern

Klub tschechischer Touristen (KČT)

Der Klub tschechischer Touristen besteht kontinuierlich seit 
dem 11. Juni 1888 und gehört daher zu den ältesten Vereinen 
Tschechiens. 
▪ www.czechtourism.com/de/a/active-summer-walk/
▪ trasy.kct.cz

Klub tschechischer Touristen
www.kct.cz/cms/czech-tourist-klub-kct 
kct@kct.cz

Klettersteige

Zur Begehung eines Klettersteigs ist eine klettersteigspezifische 
Ausrüstung notwendig:

Schwierigkeitsstufen

Beispielsweise in Österreich werden die Klettersteige mit 
Buchstaben markiert, von A (sehr einfach) bis F (mehr als ext-
rem schwierig). Das italienische System besteht aus fünf Abstu-
fungen, die mit den Abkürzungen F – MD – D – MOD – ED 
(wobei F = leicht, ED = extrem schwierig) bezeichnet werden.

Fußwege: Farbstreifen auf weißem 
Hintergrund

Radwege: Farbstreifen auf gelbem 
Hintergrund

Barrierefreie Wege: 
Rollstuhl-Piktogramm 
auf Richtungspfeil

Lehrpfade: Grüner Streifen 
auf weißem Hintergrund

Wegzeichen

Bergsteigerhelm

Leichter Rucksack  
mit Ausrüstung

Hüftgurt

Klettersteigset

Kletterhandschuhe

zwei Karabiner

Festes Schuhwerk

bis
 zu

 17
0 m

bis
 zu

 11
0 m

Entdecken Sie 
tschechische Radrouten.
Weitere Tipps finden Sie hier

Entdecken Sie 
Aktivurlaub in Tschechien.
Weitere Infos finden Sie hier

Weiterführende Infos finden  
Sie auch auf: www.skalnimesta.cz

Aktuelle Informationen 
zu allen Trail-Zentren und 
Bikeparks finden Sie hier

— 
Die bedeutendsten  Sportveranstaltungen in Tschechien.  
Auf der Karte finden Sie Links zu Webseiten von Sportveranstaltungen 
(Radtourismus, Motorradtourismus, Golf, Wassersport und andere Sportarten)

Active
Holiday

New Title 2018 
 Includes maps

bicycle touring
single tracks
water tourism
hiking
via ferratas
skiing

#VisitCzechRepublic

Pforten zu den 
Regionen

Reiseführer 

Städte

Neue Ausgabe 2019

 Inklusive Karten

edition 2018

Cities 
Destination Manual

Gateways  
to Regions

Joyful, Heritage and Happening

edition 2019#VisitCzechRepublic

English
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The	portal	czechtourism.com	is	focused	on	the	
comprehensive promotion of the tourist potential 
of	the	Czech	Republic	abroad.	Articles	on	current	
events in the Czech Republic are regularly added 
on	www.czechtourism.com.	Potential	tourists	can	
read about the most important events in the Czech 
Republic, about the most visited monuments, 
the Czech and Moravian nature and activities for 
which	the	Czech	Republic	has	ideal	conditions.	An	
important part of this website is the calendar of 
events, providing the website visitor with detailed 
information on the most important events which are 
worth	travelling	to	the	Czech	Republic	for.	In	2018,	
the	website	recorded	almost	2	million	site	visits.	

CzechTourism.com
The	portal	CzechTourism.cz	is	the	basic	
communication tool of the CzechTourism agency 
with	the	expert	public.	The	portal	provides	news,	
trends, and analyses of tourism for the domestic 
expert	public	and	media.	Through	the	portal	www.
czechtourism.cz,	the	CzechTourism	agency	informs	
the expert public about the activities at home and 
abroad.

CzechTourism.cz

CzechTourism administers several specialized web portals. 
Among the most important are Kudy z nudy, Czechtourism.
com, Czechtourism.cz, The Czech Republic – a Land of Stories 
or the CzechMobil, focused on active tourism.

Agency Web Portals

czechtourism.com czechtourism.cz
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There are over 
70 thousand 
registered 
users on the 
site.

The largest percentage 
of users is from 
Prague (38 %), Central 
Bohemia (10 %) and 
South Moravia (8 %), 
and they correspond 
to the most sought–
after sites in individual 
regions.

The greatest 
interest is in tourist 
destinations 
suitable for 
families with 
children, cultural 
offer and summer 
activities in nature.

Organic search 
is clearly leading 
in visiting rate, 
the statistics 
recorded almost 
55% accesses from 
mobile phones and 
tablets.

The operators 
advertise here 
more than 80 
thousand up-to-
date offers for 
leisure and 
events.

The year-on-year 
increase in the 
number of visitors 
is 22 %and the 
proportion of 
returning users is also 
growing significantly 
(average number of 
visits per user 2.2).

In 2018, the Kudy z nudy leisure portal saw the highest number of visits in 
its history. In total, the site reached 16.3 million visits, 3 million more than in 
2017. What was the greatest interest? Traditional tourist destinations and big 
events dominated: Christmas markets, ice sculpture festivals, gastronomic 
festivals and sporting events. Treetop trails, natural prospects, interactive 
museums with programs for families and castles and châteaux have a large 
number of readers and feedback on social networks.

Record attendance Kudy z nudy 
(Escape from Boredom)

In 2018, more than 
7.4 million users used 
the portal, more than 
half of the users 
repeatedly return to 
the portal; the portal 
reached 16.3 million 
visits and 56 million 
article views.

In July the 
website traffic 
reached 
a record 
number of 
2.4 million 
visits.Already 450 

thousand 
fans have 
profiles on 
Facebook. Up to 100 thousand 

visitors click on the 
site each day; most 
strongly represented 
are users aged 25–34 
years (33%) and 
35–44 years (23%); 
women make 60% of 
portal users.
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Influencer marketing significantly helps to boost incoming 
tourism, especially in the target group of creditworthy 
millennials. CzechTourism works closely with influencers from 
the source markets of its foreign offices. In 2018, several dozen 
instatrips were organized in cooperation with foreign offices, 
aiming to get personal advice from the influencer for a trip to the 
Czech Republic.

In	2018	the	strategy	of	selecting	influencers	was	
changed.	For	better	intervention,	influencers	with	
a	strong	base	combined	with	microinfluencers	are	
combined, whose followers (fans / followers) are 
easier	to	define	and	show	better	engagement	–	
comments,	likes,	responses	to	specific	stimuli.

Bloggers,	youtubers	and	influencers,	whose	main	
focus is not only travelling, but for example lifestyle, 
culture or sport, also set out on instatrips around the 
Czech	Republic.	Due	to	the	diversity	of	influencers'	
interests, the Czech Republic is successfully 
presenting itself as a destination suitable for various 
types	of	activities	and	interests.	

Influencer Marketing

5instagramers from Germany, 
Great Britain and the USA 
discovered the First Republic 
architecture and design of 
Prague, Brno, Luhačovice and 
Zlín. Within the promotion of the 
relevant destinations on the social 
networks, they addressed a total 
of 893,000 people and reported 
over 66,000 interactions and 
2,500 comments. The value of the 
acquired media space exceeded 
10 million crowns.

6instagramers set out on a trip, 
discovering the First Republic 
lifestyle, to Orlík, Lipno, Hluboká 
nad Vltavou and Český Krumlov. 
In total, the campaign hit 1.5 
mil. people, especially in the 
Netherlands, Russia, Italy and 
the USA. The event showed over 
227,000 interactions and over 
4,000 comments. The value 
of the acquired media space 
exceeded 33 mil. crowns.

The aim of both 
instatrips was 
to promote the 
Czech Republic 
using the tag 
#VisitCzechRepublic.

The Czech 
Republic's Instagram 
and Facebook 
accounts on social 
networks have seen 
thousands of fan 
increases due to 
these events.
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Every year, CzechTourism is a partner of cultural, sports, 
gastronomic and social events that have a strong potential for 
tourism. When selecting partners using transparent evaluation 
criteria, the number of domestic and foreign visitors, the 
significance of the event in terms of tourism, compliance with 
the agency's marketing plan and the long-term State Tourism 
Concept, the economic benefits of the event for the region and the 
promotional and PR potential of the event are taken into account.

Events

Effectiveness of Selected Events 2018

Biathlon World Cup 
15	%	of	foreign	visitors	spent	4	or	more	days	on	the	
event,	and	40%	of	domestic	visitors	are	certainly	
planning	to	attend	again.	The financial effect of 
the event for tourism (or the financial loss if 
no event would have been organized) is CZK 
101.4 million.

D+D REAL Czech Masters 
for	89%	of	foreign	visitors	the	event	was	the	main	
reason	for	visiting	the	Czech	Republic.	45%	of	
domestic participants will almost certainly attend 
the	next	year.	The financial effect of the event 
for tourism (or the financial loss if no event 
would have been organized) is CZK 18.3 
million.

Prague Spring 
was	the	main	reason	for	visiting	Prague	for	66%	
of	visitors	and	one	of	the	reasons	for	32%.	37%	of	
domestic	visitors	repeatedly	visited	the	event.	40%	

of domestic visitors are planning to attend the event 
again.	The financial loss if no event would have 
been organized would be 35 million crowns.

All-Sokol Slet	68%	was	the	main	reason	for	visiting	
the	Czech	Republic	for	68	%	of	foreign	visitors	
and	the	main	reason	for	visiting	Prague	for	87	%	
of	domestic	visitors.	43	%	of	domestic	participants	
repeatedly	visited	the	event.	The financial effect 
of the event for tourism is CZK 75.1 million.

Castles CZ	at	Kunětická	Hora	was	the	main	
reason	for	88	%	of	domestic	visitors.	82%	of	visitors	
planned to attend also other activities during the 
festival	visit.	The financial loss if no event 
would have been organized would be CZK 
18.5 million.
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In 2018, a long-term product profiling of regions for incoming 
was drawn up with regional coordinators. The selection of 
products was consulted at foreign offices of CzechTourism. 

A draft of so-called "product card", a comprehensive 
form serving for communication between regions 
or operators of individual products and the 
CzechTourism	agency,	including	its	foreign	offices,	
was	prepared.	Based	on	a	new	database	of	regional	
profiling	products,	a	marketing	plan	for	the	central	
communication	campaign	for	2019–2021	was	
compiled.	

Active tourism	In	2018,	active	tourism	focused	
primarily on the promotion of the Czech mountains, 
on	activities	in	the	field	of	cycling,	mountain	
biking	and	golf.	There	have	been	successful	online	
campaigns aimed at increasing the number of visitors 
to	the	Czech	mountains	and	the	possibility	of	cycling.	
The	web	portal	"CzechMobil"	was	significantly	
enhanced with new routes, but also with new 
activities.	In	cooperation	with	the	regions,	a	joint	
project aimed at promoting cycling in the Bikesalon 
program	on	TV	Prima	was	prepared.

A	total	of	4	press	trips	were	organized,	which	
presented the Czech Republic from the perspective 
of	active	tourism.	The	possibilities	of	golf	were	
presented	at	the	international	B2B	golf	trade	fair	
International Golf and Travel Market, and especially 
at the international meeting of the editors of the 
magazine	Golf	Digest,	which	was	held	for	the	first	
time in the Czech Republic and whose partner was 
the	CzechTourism	agency.	A	study	focused	on	the	
benefits	of	golf	incoming	and	overall	golf	course	
attendance	has	been	completed.	Cooperation	with	
professional associations (Association of Mountain 
Resorts, Czech Mountainbike Association and others) 
continued while consulting activities in the area of 
active	tourism.

Product Management

The portal for active tourism 
CzechMobil

Acquisition 
of product 
nominations 
from 
associations and 
partners in the 
private sector.

Creating and 
managing 
product lines: 
Cultural tourism, 
Active tourism, 
Spa and Health 
tourism.

40 product 
cards ready for 
export, 35 other 
tourism products 
selected for 
preparation for 
2019–2020.

Implementation 
of marketing 
campaigns on 
the domestic 
market and 
abroad, focusing 
on product lines.



49

www.czechtourism.com

in the shadows of castles,
in the heart of unspoilt
nature or in the spa regions.

Enjoy your 
golf story
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In 2018, CzechTourism organized over 300 trips for 
2,000 foreign journalists, tour operators and influencers. 
The trips were organized from the Prague headquarters as 
well as within the agency's foreign offices. 

The main theme of the press and fam trips was the 
100th	anniversary	of	the	founding	of	Czechoslovakia,	
and the sightseeing routes for journalists were 
mainly the tourist attractions associated with the 
First	Republic.	

In cooperation with partners in the regions, new 
original itineraries were created with themes 
of traditional Czech brands and industry or 

lifestyle and architecture (an excursion to Ajeto 
glassworks,	interiors	of	Adolf	Loos	or	Petrof).	
Press trips focused on golf, spa and cycling were 
also	organized.	The	programs	were	adapted	to	the	
specifics	of	individual	foreign	markets.	Following	
the marketing strategy, the activities focused on 
journalists and tour operators from Germany, 
Russia,	the	USA,	Canada,	Poland,	Great	Britain,	
Italy	and	Slovakia.

Press and Fam Trips 

Jaroslaw Olewicz, SlowLife 
Food & Garden Magazine, 
Poland: “Our trip was 
fantastic, Pilsen beautiful 
and the best beer in the 
world. Great atmosphere 
and perfect trip 
organization. The Region 
Pilsen and the city of Pilsen 
are a very interesting tip 
for the weekend.”

Qiong Wu, Beijing nova 
Travel Service Co., LTD: 
“Everything was perfect, 
Thank you very much 
Czech Tourism. I will share 
the best experience with 
my clients, and design 
more tour itineraries. I 
hope more clients to have 
in-depth understanding of 
the Czech Republic.”

10/10/2018 Virtual Magazine

http://digitalactivelife.myhomepage.ca/2018/September_October/?28 1/2

28 - 84
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Media outputs from realized study trips for media are one of the measured indicators of CzechTourism performance. The value of the 
media space earned for the Czech Republic in the article by Kate Robertson from Canadian Active Life magazine is more than CZK 933,000. 
The total cost of implementing the program for a total of five journalists from the US and Canada was less than a third of that amount. 

A German journalist Thorsten 
Brönner, writing for the Bike and 
Travel magazine, commented 
the photo album from the 
press trip on his Facebook 
profile as follows: “Once again, 
I discovered an unexpected 
treasure in Europe: South 
Bohemia, undiscovered historic 
towns, châteaux, castles, and 
countryside, and in the middle 
the Vltava river, which is as 
exciting as its melody.”

Jana Chmatilová, press 
trip coordinator, Hradec 
Králové Region: “We 
highly appreciate the 
cooperation at the 
October press trip for 
Slovak journalists, which 
gave rise to a number 
of interesting media 
outcomes the same year.”
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Foreign Offices
Foreign offices of the CzechTourism agency in the world
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New York

Mexico City

Sao Paulo

Buenos Aires

Key

FO 1 – CzechTourism branch 
office
FO 2 –2nd-level representation 
– PR agency

400,000 and more

150,000–399,999

0–149,999

Tourist arrivals (number of foreign 
tourist arrivals in collective 
accommodation establishments)

Year-on-year change (%) 2018 vs. 2017
Average length of stay (days)

AVE, advertising space equivalent, 
advertising space value in CZK 
(average fair price of advertising 
space in case of purchase)

The sum of fans on all social networks

CzechTourism Foreign Offices in 
2018

USA
  555,736 

 2.8 %  3.5

 120,869,906

 47,722

Canada
  96,891 

 2.7 %  3.6

 n/a

 2, 633

Mexico
  44,129 

 3.8 %  3.4

 17,998,262

 76,320

Brazil
  57,826 

 -9.4 %  3.6

 73,647,016

 72,145

LatAm*
  89,320 

 11.6 %  3.3

 36,000,793

 152,147

France
  287,129 

 -0.8 %  3.5

 69,736,892

 14, 843

 
  554,374 

 5.6 %  3.6

 223,874,344

 8,121

Benelux
  373,622 

 2.6 %  3.8

 57,192,278

 8,411

Spain
  267,487 

 8.0 %  3.7

 61,197,784

 27,315

Switzerland
  107,837 

 -1,8 %  3.4

 2,028,773

 1,283

* LatAm (Other States of Central and South America)

Great Britain
+Ireland
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London Berlin

Stockholm

Paris

Madrid

Moscow

TokyoSeoul

Shanghai

Hong Kong

Yekaterinburg

 
  728,554 

 6.2 %  3.1

 272,085,206

 55,108

Russia
  545,406 

 -0.5 %  5.4

 23,648,282

 42, 158

China
  619,877 

 26.5 %  2.5

 84,791,984

 123,358
South Korea
  416,243 

 0.2 %  2.6

 138,773,712

 32,087

Japan
  129,591 

 12.7 %  3.0

 249,413,978

 23,260

Australia
  86,057 

 -1.8 %  3.4

 n/a 

 2,165

Italy
  409,903 

 5.2 %  3.7

 279 ,117,725

 32,591

Austria
  299,162 

 2.8 %  2.9

 241,155,792

 5,650

UAE
  34,821 

 19.4 %  3.7

 n/a

 n/a

Saudi Arabia
  27,007 

 23.9 %  6.0

 n/a

 n/a

India
  96,325 

 12.5 %  3.5

 8,098,043

 4,022

Israel
  163,474 

 -11.1 %  4.7

 n/a

 3,121

Slovakia
  734,910 

 7.8 %  3.0

 58,926,105

 19,259

Hong Kong
  183,778 

 11.9 %  2.5

 466,614,810

 9, 557

Scandinavia
  393,795 

 -1.3 %  3.7

 50,520,119

 9,900

Germany
  2,033,065 

 3.6 %  3.9

 207,870,013

 42,576

Amsterdam

Milan

Vienna

Bratislava

Beijing

Warsaw

Poland and 
Baltic states
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Cross-media campaigns with the marketing theme one hundred years 
of Czech-Slovak solidarity, activities aimed at a specific segment of 
tourists, deepening relations with partners, support for new direct air 
connections and promotion of tourism products in the regions of the 
Czech Republic – the activities of foreign offices in 2018.

One hundred years of Czechoslovakia = 
traditional products, iconic brands, architecture
The	activities	of	all	foreign	offices	were	interwoven	
with the main marketing theme one hundred years 
of	Czech-Slovak	solidarity.	The	topic	was	most	
strongly represented in campaigns prepared by 
the	foreign	office	in	Slovakia.	The	promotion	of	the	
Czech Republic appeared among other things in the 
public	part	of	the	arrivals	hall	at	the	M.	R.	Štefánik	
Airport in Bratislava, in the Student Agency buses 
and	in	the	Bratislava	traveler's	café.	A	series	of	press	
trips	and	meetings	of	top	partners	in	Topolčianky	
was	also	prepared.	The	foreign	office’s	activities	
focused on the commemoration of the foundation 
of the common state, among other things by 
organizing a large outdoor exhibition of photographs 
by	prof.	Jindřich	Štreit.	The	event	was	held	under	
the auspices of the Embassy of the Czech Republic 
in Slovakia, and the opening of the exhibition 
(Ab) Normalization in Bratislava was attended by 
Professor	Štreit	in	person;	the	story	then	appeared	in	
major	news	of	the	local	RTVS.

Traditional Czechoslovak brands also appeared 
within the promotion of the sights of the regions 
Liberec,	Ústí	nad	Labem	and	Karlovy	Vary;	press	
trip	was	prepared	by	the	foreign	office	in	Russia.	
The	Czechoslovak	tradition	was	reflected	in	three	

parts of the travel program "Tourism i Otdych", 
which broadcasts the Regional TV Samara with an 
audience	of	about	3.5	million	viewers.

More	than	a	hundred	journalists	and	influencers	
visited press conferences prepared by the foreign 
office	for	Japan	–	over	30	articles	on	blogs	and	over	
190	posts	on	social	networks	brought	AVE	more	than	
one	million	crowns	(blogs	+	social	networks).	

The theme one hundred years of Czech-Slovak 
solidarity has resonated in foreign markets and 
within	the	events	organized	by	foreign	offices.	The	
gastronomy, traditions and tourist destinations 
of the regions were the theme of the eleventh year 
of	the	Czech	Street	Party	in	Brussels.	The	Loos	
interiors in Pilsen, which were one of the visuals 
of	the	2018	marketing	campaign,	were	presented	
by	the	foreign	office	in	Austria	at	the	fair	Wohnen	
Interieur.	The	cultural	offer	of	the	Czech	Republic,	
Czech	specifics	and	attractions	were	presented	by	
the Polish writer and journalist Mariusz Szczygiel 
at	the	event	of	the	foreign	office	of	CzechTourism	
in	Warsaw.	The	Czech	Republic	presented	itself	
within the framework of a separate “Czech Republic 
Festival”	within	the	Russian	territory.	It	was	held	
in Moscow in cooperation with the local embassy 
and	the	Czech	Centres	for	the	first	time.	It	focused	

Selection of Campaigns 
of Foreign Offices

Workshop focused on MICE segment 
in France
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on	promoting	the	offer	using	the	traditional	brands	
such	as	Škoda	Auto,	Jawa	or	local	breweries.	
Co-operation	with	the	local	office	of	the	Czech	
Centres	and	the	Czech	Embassy	was	also	reflected	
in	the	Japanese	“Czech	Festival”.	It	was	focused	on	
the	offer	of	South	Moravian	products	and	23	Czech-
Japanese	companies	took	part.	Over	40,000	visitors	
participated at the three-day event held at Tokyo 
Haneda	Airport,	prepared	by	the	foreign	office	in	
cooperation with Tokyo International Air Terminal 
and	JATA.

Marketing campaigns – online, press, television
The	campaign,	focused	specifically	on	the	target	
group	of	creditworthy	Spanish	clients	in	the	50+	
segment,	was	realized	by	the	foreign	office	of	
CzechTourism	in	Madrid.	Co-branding	campaign	
prepared in cooperation with the tour operator 
NautaliaViajes focused on South Bohemia, in 
addition	to	the	traditional	Český	Krumlov	it	also	
included	České	Budějovice,	Jindřichův	Hradec,	
Hluboká	nad	Vltavou	and	Třeboň.	The	advertising,	
outdoor and educational campaign included a new 
product	in	the	Rutas	+55	catalogue,	and	the	thematic	
landing	page	also	appeared	at	Nautaliaviajes.com.	
The	project	was	co-financed	within	the	framework	
of the Economic Diplomacy Projects, its commercial 
contribution	exceeded	CZK	15	million,	and	the	
number of Czech Republic tours sold on the basis of 
these	marketing	activities	exceeded	700.

On the other hand, a press trip prepared by the 
foreign	office	in	Beijing	targeted	young	tourists.	The	
local bloggers went to less known localities in the 
Czech	Republic.

The regions of the Czech Republic also appeared 
in	print	campaigns.	The	presentation	in	the	
UK	edition	of	the	top	travel	magazine	Lonely	
Planet	included	14	pages	and	brought	AVE	over	
CZK	270,000.	The	best	of	the	Czechoslovak	
history appeared also on the pages of German 
newspapers	and	within	the	20-page	supplement	

of the Norwegian magazine Reis; the campaign 
also included a Swedish Facebook account with 
Czech	influencers	Honest	Prague	Guide.	In	the	
spring	2019,	700,000	readers	had	the	opportunity	
to see a reportage in the weekend supplement of 
the	French	daily	Le	Figaro,	the	foreign	office	for	
France	prepared	a	press	trip	through	the	regions.	

A	200-page	guide	for	Prague	for	individual	travellers	
from Taiwan was also printed; the same segment 
based on itineraries was supported by the foreign 
office	for	Japan.	Japanese	tourists	set	out	to	follow	
the footsteps of Alfons Mucha and the Czech and 
Moravian gastronomy, based on an online campaign 
prepared in cooperation with the travel agency 
Five	Star	Club	(a	special	landing	page).	A	160-page	
guide with tips for trips to regional destinations, 
which can be easily reached by train, has also been 
prepared	for	Japanese	tourists;	in	2018,	the	brochure	
CzechCoupons Book was published in South Korea 
for	the	second	time.

Successful TV campaigns were prepared by the 
foreign	office	for	France	-	five	French	television	
crews	spent	43	shooting	days	in	the	Czech	Republic,	
visiting	6	regions	and	8	UNESCO	sites.	Travel	
documents, reality shows and news reports were the 
result.	Less	busy	locations	of	the	Moravian-Silesian	
Region,	Moravian	Karst	and	Adršpach-Teplice	Rocks	
were	visited	by	the	Italian	Rai	2,	with	audience	of	1.5	
million viewers; based on the activities of the foreign 
office	the	German	ZDF	presented	less	busy	Prague	
locations	outside	the	main	tourist	season.	Four	
episodes of the TV show, Fun Aboard, were aired by 
the Hong Kong TV in both Taiwan and Hong Kong 
with	South	China	overlaps.	The	reality	show	Flower	
and Grandpas, in which Korean celebrities discover 
the adventures of the Czech Republic and Austria, 
as	well	as	a	large-budget	Korean	TV	series	filmed	in	
the Czech Republic, appeared on South Korean TV 
screens.	The	TV	drama	You	Are	Human	Too	with	
the	effect	for	AVE	of	about	CZK	100	million	makes	it	
clear	that	after	the	Lovers	in	Prague	it	will	be	another	
successful	TV	project.

Scandinavia - Active Holiday Campaign

United Kingdom – e-learning
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Trade fairs
In	2018,	the	trade	fair	exposition	of	the	Czech	
Republic was presented at the world's most 
important	tourism	fairs.	The	most	important	
European	B2B	trade	fair	ITB	Berlin	served	as	an	
invitation to the Ostrava TBEX and at the same 
time the best partner cooperations of the past year 
were	awarded.	Cooperation	with	the	media	was	also	
awarded	within	the	Spanish	FITUR.	The	offer	of	
Bohemian	and	Moravian	regions	was	reflected	in	the	
exposition at the most important tourist fair TTG 
Incontri in Italy as well as in the photo exhibition 
of the so-called live monuments of South Bohemia, 
Vysočina	and	Lower	Austria	at	Ferienmesse	Wien.

Thirty thousand professionals attended the British 
Tourism and Travel Show as well, and the opening 
of the Europe exhibition section was a novelty of this 
year's	fair.	The	Networking	Meeting	with	Partners	
and the launch of the Cities, Regional Gateways 
brochure	took	place	in	London's	WTM.	

Within remote markets, the theme of one hundred 
years of common Czechoslovak history was 
presented in Beijing, and especially at trade fairs 
in	Shanghai,	Guangzhou,	Xiamen	and	Haikou.	
At the Shanghai Trade Fair, a Memorandum 
of Cooperation with OTA Ctrip and Tongcheng 
was signed in the business forum with the 
participation	of	the	President	of	the	Czech	Republic.	
Shanghai's	first	CIIE	has	added	a	series	of	events	
and destination presentations as well as press 
conferences that have been held in Guangzhou, 
in	addition	to	Shanghai.	The	tourism	products	of	
the Bohemian and Moravian regions were also a 
theme for the Japanese Tourism EXPO (focusing on 
South Moravia and Brno) and the South Korean fair 
Mode Tour Travel Mart, followed by a professional 
workshop	presenting	the	offer	of	Brno	and	the	
South	Moravia	region.	As	a	spa	destination,	the	
Czech Republic was presented at the AITF Baku for 
the Transcaucasian markets; on this occasion, the 
Azerbaijani president Ilham Aliyev also visited the 

Czech	Republic's	stand.	The	Czech	exposition	was	
awarded here for the best active cooperation with 
the	fair	visitors.	Congress	and	incentive	tourism	
was	presented	in	the	US	and	Canada,	at	the	largest	
MICE	fair	in	North	America,	Imex,	held	in	Las	
Vegas	and	at	the	Incentive	Works	in	Toronto.	The	
events included networking breakfasts or lunches 
for important buyers; local professional periodicals 
informed	of	the	trade	fair.

Czech Republic for an Active Holiday
The accent on the product range of active tourism in 
2018	appeared	in	the	campaigns	of	several	foreign	
offices.	Tourism	and	cycling	were	promoted	at	
the	beginning	of	the	year	by	foreign	offices	for	the	
USA	and	Canada.	The	bike	campaign	with	a	bike	
trip supported the product website CzechMobil; a 
biking trip, press conference and promotion at the 
NY	Times	fair	were	prepared	as	well.	Cycling	has	
also	been	reflected	in	marketing	activities	of	the	
foreign	office	in	Italy,	as	part	of	a	year-long	campaign	
combining	online	and	offline	tools.	The	foreign	
office	has	partnered	with	the	Italian	FIAB	Cycle	Club	
specializing	in	tour	operators.	

Cycling and hiking was also a topic for the Benelux 
countries, where the Elbe Trail was presented in 
cooperation	with	the	Ústí	nad	Labem	Region	and	the	
Partnership	Foundation.	The	Gold	Path	(Goldsteig)	
was presented to the professional and general public 
in Germany in cooperation with the South Bohemian 
Tourism	Centre	and	the	Pilsen	Region.	

Also the marketing events, organized by the foreign 
office	for	Scandinavia,	which	emphasized	the	
camping product once again, encouraged people to 
spend an active holiday in the framework of trade 
fair presentations, TV and blogging projects and PR 
activities.	CzechTourism	in	the	UK	invited	families	
with children to Czech mountains with a focus on 
Bohemian Paradise, in cooperation with the Family 
Traveller	magazine.	

49luxeandclass.comluxeandclass.com48

LUGARES 
Y VINOS 
PARA AMANTES DE
LA REPÚBLICA CHECA

ZNOJMO
El que prefiere el vino blanco, debe 
emprender viaje para conocer la 
histórica ciudad de Znojmo. Una 
vez allí no debe perderse la visita 
del monasterio Loucký, antiguo 
centro espiritual, vinculado con 
los alegres aspectos mundanos 
de la vida: basta con recorrer las 
inmensas bodegas del lugar. Visita 
el museo de la vitivinicultura y de 
la fabricación de barricas, o bien la 
cripta románica. Cuando termines, 
podrás catar unas muestras de 
vino. En los alrededores de Znojmo 
puedes hacer una infinidad de 
excursiones con el tema del vino, 
es muy recomendable  tomar el 
tour en bicicleta y admirar la vista 
del pintoresco paisaje; además las 
rutas ciclistas entre los viñedos 
forman una red que cubre todo el 
sur de Moravia. Entre los destinos 
favoritos encontrarás las Bodegas 
azules en Nový Šaldorf, la Bodega 
pintada en Šatov, decorada con 
dibujos populares, o el famoso 
viñedo Šobes en el Parque 
Nacional Podyjí. A comienzos del 
mes de septiembre, en el centro 
histórico de Znojmo, se celebra 
la tradicional vendimia histórica, 
durante la que por doquier hay 
nuevo mosto de vino fermentado 
de la cosecha (en checo burčák).

MIKULOV
Otro importante centro de vitivinicultura 
es la ciudad de Mikulov. En el palacio 
barroco, que domina la ciudad, 
descubrirás la más extensa exposición 
nacional de vitivinicultura y el original 
barril gigante, podrás visitar el palacio 
con un guía y también el centro de la 
ciudad. Una vez terminado el paseo, te 
espera una cata de vino blanco local. 
¿Sabes que una de las muestras más 
antiguas de la creación artística humana 
de cerámica: la Venus de Věstonice, 
una  estatuilla de unos 25 000 años de 
edad, proviene de un pueblo cercano 
a Mikulov? Un imperdible a visitar, por 
completo. 

Disfruta de este destino y sus grandes 

paisajes con un buen vino en la 

mano. Los caminos que transitan 

por los viñedos del país te llevarán 

a las faldas de los montes en las 

que maduran las uvas para los 

vinos checos de calidad. Debes de 

conocer las bodegas originales y las 

pintorescas calles con filas de tiendas 

de vino. La mayoría de los viñedos los 

encontrarás en Moravia del Sur, la 

región más cálida de Chequia.

por MARIANNA MAGOS

Licores

1luxeandclass.com

South America – Wandering for Wine
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The	foreign	office	for	France	prepared	a	joint	run	of	
the Parisian relay in Czech colours and teams named 
after	Emil	Zátopek	and	Věra	Čáslavská	with	the	
theme one hundred years of Czechoslovakia; active 
marketing was supplemented with a press conference 
of	Czech	institutions	for	thirty	French	journalists.	A	
campaign	prepared	by	the	foreign	office	for	Mexico	
and	Latin	America	was	also	devoted	to	running.	
Promotion of the Prague Marathon and the Half 
Marathon Series took place at the trade fair stand in 
Sao	Paulo,	Mexico	City	and	Rio	de	Janeiro.	

Winter sports and winter activities in the regions 
of Bohemia, Moravia and Silesia resonated in the 
winter campaign of CzechTourism in the Benelux 
territory, which attracted families with children 
from	their	region	to	specific	mountain	resorts,	and	
in	the	activities	of	the	foreign	office	for	Spain,	which	
prepared	the	promotion	of	a	fly	and	drive	program	
for Bohemian and Moravian Christmas markets and 
activities to promote the sale of tours during Advent 
and	Christmas.

The topic of winter sports also appeared in the 
presentation of the Czech Republic at the Winter 
Olympics,	organized	by	the	foreign	office	for	South	
Korea	in	2018.	This	foreign	office,	among	other	
things, prepared a game based on the Christmas 
calendar and a campaign on social networks with 
a winning event and presentation of the Czech 
House.	Polish	bloggers	have	appeared	in	the	border	
ski	resorts	of	Jeseníky	and	Krkonoše	in	connection	
with the bloggertrip prepared for the target group 
of	"cool"	travellers.	The	Czech	border	region	thus	
presented	itself	on	the	blog	gdziewyjechac.pl,	which	
was	one	of	the	top	twenty	Polish	blogs	in	2017.	

Golf, as part of the product range of active tourism, 
resonated in the campaign of the Austrian foreign 
office,	which	established	year-round	cooperation	
with the golf magazine Extra Golf, while various 
regions of the country were presented in individual 
issue	numbers	in	connection	with	golf	opportunities.	

Golf was the subject of press and fam trips in Japan, 
Scandinavia	and	the	Benelux	countries.	In	addition,	
the	foreign	office	for	Japan	prepared	an	eight-page	
presentation	of	the	Czech	golf	offer	in	the	Japanese	
Golf	Digest	magazine.	Two	golf	packages	for	
Japanese	tourists	were	created.

Czech Republic for a Luxury Holiday and 
Wellness
The	luxury	tourism	offer	appeared	in	the	marketing	
of	the	foreign	office	for	the	UK,	which	prepared	
a workshop for representatives of Scottish travel 
agencies,	and	in	addition	to	the	cultural	offerings	
of Prague, it also presented active leisure and spa-
oriented	spa	stays.

The luxury tourism segment was also promoted by 
the	foreign	office	for	Mexico	and	Latin	America.	
The campaign prepared with the Viajes Rosario 
travel agency included advertising in the Travel 
Book	catalogue,	a	specific	product	offer	on	the	travel	
agency's website, a presentation at events for top 
clients of the travel agency and online marketing 
instruments	(newsletter,	social	networks).	The	
foreign	office	in	Hong	Kong	prepared	a	TV	campaign	
targeted at Thailand, which primarily presented 
Karlovy	Vary	(Carlsbad)	and	Kutná	Hora.	A	total	
of	12	episodes	of	Thai	TV	True	has	been	repeated	
more	than	fifty	times.	The	show	hit	more	than	14	
million households, the campaign on social networks 
attracted	125,000	new	followers.	

Six representatives of spa towns went to Dublin 
and	London	to	present	Czech	spa	and	wellness	
products; the presentation was intended not only for 
representatives of travel agencies but also for general 
practitioners and representatives of private and state 
insurance	companies.	Therapeutic	balneology	was	
introduced	as	a	new	segment	in	the	offer	of	local	
travel agencies within the fam trip “Czech Balneology 
Tradition” prepared by both CzechTourism branches 
in	China	–	Beijing	and	Shanghai.	

Press Trip Russia
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Gastrotourism of the Czech Republic
Wine trails of South Moravia associated with the 
possibility	of	cycling,	but	also	UNESCO	monuments	
of	East	Moravia	or	the	offer	of	the	Pilsen	Region	
are motifs of the branded bus of the Austrian tour 
operator Sabtours, which will operate throughout 
Europe	for	4	years.	For	the	first	bus	tour,	the	tour	
operator created a special package for a trip around 
Moravia	and	a	product	catalogue.

One hundred years of Czechoslovakia were 
celebrated	in	Chicago.	The	Czech	cuisine	week	was	
complemented by promotions within the Moravian 
Days	and	a	presentation	for	50	representatives	of	
media	and	travel	agencies.

Moravian specialities and wine, as well as leisure 
activities and the First Republic architecture, were 
reflected	in	the	event	prepared	by	the	foreign	office	
for	the	US	and	Canada	for	American	journalists,	
members of the prestigious Society of American 
Travel	Writers.	Among	other	things,	a	professional	
B2B	workshop	with	Czech	counterparts	waited	for	
57	participants	of	the	press	and	fam	trip.	

Traditional and modern vegetarian gastronomy was 
the theme of the press trip “By Train through the 
Regions of the Czech Republic”, which was prepared 
for	journalists	from	the	Benelux	countries.	Czech	
cuisine, along with regional products and cultural 
events, has also been presented in the Japanese 
World Tour Perfect MAP satellite program, followed 
by	over	40	million	Japanese	households.	

Incentive and Congress Tourism
In cooperation with the Czech Convention Bureau, 
incentive and congress tourism was presented 
with a fam trip for the Brazilian market, within the 
World Meeting Forum trade show and at the IBTM 
Latinamerica	fair.	MICE	themed	presentations,	
workshops and tradeshows were also held in Mexico 
City	and	Chile.	A	fam	trip	for	tour	operators	focused	
on this segment was prepared as part of the economic 
diplomacy	projects.	A	specialized	MICE	fam	trip	was	
prepared	by	Czech	Tourism’s	foreign	office	in	Paris	
in cooperation with the Prague Convention Bureau, 
Ostrava Convention, Moravia Convention and the 
company RegioJet in destinations Prague, Ostrava 
and	South	Moravia.	40	representatives	of	selected	
French companies participated in the October 
workshop	for	forty	buyers.

Partner Cooperation – Tour Operators, Travel 
Agencies, Carriers
The	cooperation	with	the	B2B	segment	this	year	
included activities focused on selected foreign tour 
operators, travel agencies, representatives of carriers 
and	other	entities	active	in	tourism	and	related	fields.

B2B	workshops	for	travel	agencies	were	prepared	
for	example	by	the	foreign	office	for	France	in	
Toulouse,	Paris	and	Marseille.	Italian	travel	agencies	
participated in a series of workshops in the northern 
Italian	cities	of	Trieste,	Verona	and	Turin	(5	Czech	
partners), and a presentation for buyers prepared 
in	November	targeted	at	a	specific	segment	of	
Italian	school	tourism.	An	online	training	course	
was	prepared	for	UK	travel	offices	and	agencies.	
Professional workshops and lectures were prepared 

with the aim of promoting new destinations in the 
Czech Republic along with visa issues for tourists 
from	China.	The	events	took	place	in	Chengdu,	
Chongqing, Shanghai, Guangzhou, Shenzhen, 
Guiyang,	Kunming,	Xiamen	and	Fuzhou.	

A joint presentation of European destinations on 
the Thai market was prepared by the Hong Kong-
based CzechTourism branch for South East Asia, 
which	was	attended	by	80	experts	from	Singapore	
and	120	from	Malaysia.	More	than	150	Hong	Kong	
agents also welcomed the May presentation of the 
Czech Republic within the Travel eXpert Hong 
Kong	Workshop.	Training	seminars	and	educational	
activities were also held for experts from Bangkok, 
Chiang Mai and Phuket, as well as for the Indonesian 
cities	of	Medan,	Surabaya	and	Bandung.

The Discover Czech Republic Roadshow was focused 
on	luxury,	creditworthy	clients	from	Australia.	
Workshops were held in Sydney, Melbourne and 
for	the	first	time	in	Auckland.	Partner	cooperation	
in	remote	markets	included	the	B2B	roadshow	in	
Nagoya, Osaka, Fukuoka and Tokyo, Japan, and the 
development of new business contacts with Czech 
suppliers focused on golf product, high-end products 
and the location of South Moravia, including the 
city	of	Brno.	A	special	fam-blogger	tour	designed	for	
4	travel	agencies	and	11	bloggers	was	prepared	by	the	
foreign	office	for	South	Korea.	Car	tour	itineraries	were	
prepared with regard to the individual interests of local 
travel	agencies,	with	over	150	posts	on	the	blog.	

Foreign	offices	for	Mexico	and	Latin	America	included	
Prague in a program for exploring Central Europe, 
together with Berlin and Vienna, and also prepared 
package	tours	for	local	tour	operators.	The	foreign	
office	presented	Czech	product	packages	to	local	tour	
operators	and	travel	agencies	at	the	beginning	of	2018,	
with a printed version of the newsletter intended for 
distribution	at	trade	fairs,	workshops	and	trade	shows.	

Cross-media activities included a campaign prepared 
in cooperation with one of the most important tour 
operators in Mexico, a training microsite for agents 
of	travel	offices	and	agencies	prepared	by	the	foreign	
office	in	Moscow	(more	than	17,000	experts	hit).	

Campaigns prepared in cooperation with airlines 
were, once again, among the most successful 
cooperations.	4	million	members	of	the	club	
saw	a	campaign	prepared	in	the	UK	with	British	
Airways; thanks to this fact, the city of Brno 
achieved	a	presentation	in	the	High	Life	magazine,	
read	by	about	3.6	million	passengers.	The	UK	also	
launched an online campaign at regional airports 
of Manchester, Birmingham, East Midlands, 
Glasgow,	Leeds,	Bradford	and	Newcastle;	
cooperation	with	Jet2	airlines	(holidays)	reached	
over	17,000	passengers.	Negotiations	on	new	direct	
flights	for	the	Czech	Republic	took	place	in	2018	
in Japan (networking dinner) and in Kazakhstan 
(delegation	meeting	and	discussion).	The	activities	
of	foreign	offices	also	supported	a	new	direct	air	
connection between Prague and Philadelphia (press 
conference, presentations and meetings of experts), 
which	was	complemented	by	the	prepared	influencer	
trip designed for creditworthy clients and including 
in	addition	to	Prague	destinations	outside	Prague.	
Content generated for a new direct airline reached 
more	than	one	million	users	in	just	a	few	days.



59

A Hong Kong – roadshow in Southeast Asia
B Slovakia – campaign with Regiojet
C Russia – Traveller Awards 2018
D Philippines – Travel Madness fair trade
E  Japan – press trip for influencers focused 

on Czech traditions

A

C

ED

B
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New Opportunities for the Czech 
Republic: India, Israel, Middle East

MICE India Luxury Travel 
Congress in India

Roadshow in the Middle East

At the beginning of 2018, CzechTourism strengthened its operations in 
the Middle East and started cooperation with a PR agency in Dubai. Since 
April, it has been implementing PR and B2B activities for the United Arab 
Emirates, Saudi Arabia, Qatar, Kuwait, Iran, Lebanon, Oman and Bahrain. 
A common feature of these source territories is a long-term favourable 
departure prediction, above-average spending and potential for the 
promotion of a product offer of the regions of the Czech Republic.

In April, the Czech Republic presented itself for 
the	first	time	at	the	largest	Saudi	Arabian	Riyadh	
Travel	Fair.	Promotion	of	spa	and	wellness	was	
complemented	by	the	offer	of	family	holidays	or	
holidays	in	nature.	Along	with	the	fair,	CzechTourism	
in cooperation with the Embassy of the Czech 
Republic in Riyadh organized a networking event for 
Saudi	Arabian	travel	agencies.
 
In the autumn, under the banner of the Visegrad Four 
countries – along with Hungary, Poland and Slovakia 
– a road show entitled "Discover Central Europe" took 
place	in	the	United	Arab	Emirates,	Saudi	Arabia	and	
Qatar.	Nine	Czech	entities	presented	their	services	
in	the	region.	More	than	380	local	buyers	attended	
successful events in Dubai, Jeddah, Riyadh and Doha, 
whose partners were the airlines Emirates and Qatar 
Airways.	In	addition	to	offering	traditional	balneology,	
which is very popular in the region, CzechTourism 
focuses on presenting new tourist products and 
addressing	new	target	groups.	It	especially	involves	
the promotion of learning journeys with high quality 
services, original cultural and entertainment program, 
outdoor	stays	or	family	holiday	with	children.	The	
Czech Republic will continue to focus on promoting 
spa, wellness and medical stays in the region and 
quality	facilities	for	the	MICE	segment.

To boost the rising trend of arrivals from India, the 
Bombay branch of CzechTourism focused primarily 
on	realizing	B2B	and	PR	activities.	At	the	beginning	
of the year, the Czech Republic traditionally 

participated in the SATTE trade fair in New Delhi, 
followed by a networking event organized under the 
auspices	of	the	Ambassador	of	the	Czech	Republic.	

In order to strengthen MICE activities in the 
territory, representatives of CzechTourism attended 
the	MILT	conference	in	July,	where	they	presented	
rich opportunities for events, conferences and 
incentive	events	in	the	Czech	Republic.	A	very	
successful	activity	was	the	summer	B2C	campaign	
prepared in cooperation with the national Indian 
daily	Times	of	India.	A	quiz	focused	on	regional	
goals in the Czech Republic has reached over 
3,000	participants	who	have	created	over	850,000	
interactions	on	their	social	networks.	In	the	autumn,	
a total of eight Czech partners presented their 
services	in	India	within	the	B2B	road	show	in	Delhi,	
Ahmedabad	and	Bombay.	Successful	events	with	
Air Arabia as the general partner were attended by 
a	total	of	400	Indian	buyers.	

In Israel, the Czech Republic presented itself at 
IMTM	in	Tel	Aviv	at	the	beginning	of	the	year.	The	
traditional	offer	of	balneology	and	medical	tourism	
was complemented by new products suitable for 
both Czech and Moravian regions – an active 
holiday in nature and holidays for families with 
children.	Even	in	Israel,	CzechTourism	uses	the	
services of a local PR agency, which also provides 
presentation activities in the newly opened Czech 
House in Jerusalem in cooperation with the Czech 
Centre	and	CzechTrade.
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Tourism Institute
Research and analyses in the field of tourism
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Research 
of USP 
products 
on foreign 
markets.

In 2018, the Tourism Institute dealt with a number of research 
and educational projects, the outputs of which were provided to 
a wide range of beneficiaries – partners, tourism professionals, 
the general public. The key analytical materials prepared by the 
Institute serve for strategic planning of the agency.

The outputs for the general public included in 
particular	the	first	comprehensive	results	of	an	
integrated survey of domestic and incoming tourism, 
the	results	of	the	USP	(Unique	Selling	Propositions)	
research of tourism products on foreign markets, and 
data	from	innovated	monitoring	of	tourist	destinations.	
Within its cooperation with the professional public, the 
Institute has prepared several seminars for destination 
management	staff	and	organized	the	eighth	annual	

Tourism	Forum	conference,	including	its	program.	It	
also prepared a number of training courses for internal 
beneficiaries	within	the	Agency.	

The Tourism Institute provided analytical support 
for	the	Destination	Company	Certification	project	
and has continued to develop the Marketing 
Information System as an open tool for presenting 
and	interpreting	statistical	data.

Tourism Institute

Significant projects, 
analyses and 
methodologies 
prepared in 2018:

Integrated 
tracking of 
domestic 
and inbound 
tourism – 
stage 2018.

Destination 
management 
partner 
satisfaction 
survey.

Evaluation of 
effectiveness 
of selected 
events in 
2018.

Analysis of 
professional 
associations, 
professional 
bodies, and 
companies active 
in the tourism 
sector.

Survey of 
the Czech 
Republic 
brand 
perception 
abroad.

New 
methodology 
for tracking 
attendance 
of tourist 
destinations.

In 2018, the Marketing Research Department continued to 
implement the tracking of domestic and incoming tourism. After 
completing independent incoming tourism surveys, this project 
is a key source of tourism data not only for CzechTourism, 
but also for other state organizations, regional destination 
companies, and the academic public.

In the methodological area, marketing research 
provided a transition to the methodology for 
monitoring the attendance of tourist destinations, 
which	in	a	new	way	better	reflects	the	existing	
diversity in the organizational structures of data 
providers.	At	the	same	time,	the	base	of	the	
monitored	objects	was	significantly	expanded,	
categorization	was	unified,	and	broad	cooperation	
with regional destination companies in the area of 
data	collection	was	established.

In foreign markets, research was carried out to 
identify	the	potential	of	tourism	products	(USP	
products)	and	the	image	of	the	Czech	Republic.	This	
included extensive investigations involving both 
qualitative	and	quantitative	research	methods.	The	
results	and	final	research	reports	form	the	basis	
for the creation of individual Country Reports, the 
setting of the agency's product portfolio strategy and 
at	the	same	time	serve	the	general	public.

Analyses and researches at 
institut.czechtourism.cz

Marketing Research
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100%

83% 39% 31% 17%

The population of Spain The population of Spain
(18+ years)

They travel abroad at
least once a year

They know the Czech
Republic

They were in the Czech
Republic

Potential of product lines in the Spanish population

1

17 %
younger than 18

46,7 mil. 38,7 mil. 18,1 mil.

2,6 mil.

44 %
do not travel abroad

3%
5%

14%

26%

52%

Sightseeing

Regional tourism

Recreational tourism

Active tourism

Spa and wellness

9,4 mil. 
people

4,7 mil. 
people

2,5 mil. 
people

833 th. 
people

602 th. 
people 7 900 CZK

Average spending 
per person and 

holiday:

16 800 CZK

12 800 CZK

16 800 CZK

14 600 CZK

The main occupation of 
foreign holidays

2

Recreational 
tourism

(preferred by 2,5 mil.)

Regional tourism

(preferred by 4,7 mil.)

Sightseeing

(preferred by 9,4 mil.)

Spa and wellness

(preferred by 602 th.)

Active tourism

(preferred by 833 th.)

Typical destinations
Is the Czech Republic 
suitable for this type of 
holiday?

61 % 89 % 92 % 59 % 53 %

Who? Married No gender and age 
differences

No gender and age 
differences

No gender and age 
differences

Men more often
Income above average

With whom? Family (partner and 
children)

Partner,
Group of friends

Partner/ka,
Group of friends Partner Partner,

Group of friends

Media behavior and 
where do they get 
inspiration before 
traveling?

I watch Youtube more 
often than others.

Before travelling the 
recommendation of 
friends is the most 
important for me.

When using the internet, 
I am browsing, read 
news and articles. 
Before travelling the 
recommendation of 
friends is the most 
important for me.

Watch TV daily. 
Looking for the 

inspiration in books
and using the websites

of foreign tourist 
authorities. 

I am playing online 
games more often than 

other tourists. I shop 
online often.

I read news online. 
Before traveling I get an 

inspiration using the 
websites of foreign 
tourist authorities.

Basic characteristics of the products
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Fact Sheet
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AVE 151.1 mln. USD
target 2018: 146.6 mln. USD

19.6 mln. visits 
on CzechTourism websites
target 2018: 16.5 mln.

Tourism revenue 
7.4 bln. USD
target 2018: 7.3 bln. USD

2018 

Domácí cestovní ruch a CzechTourism 

Fotobanka

Více než 1 000 fotografií

Zpracováno Institutem turismu, institut@czechtourism.cz

Kudy z nudy

283 606 fanoušků  
na Facebooku

6,1 milionu unikátních 
návštěvníků

+46 %  oproti 1.–6. 2014 (4 211 320)

Spuštění  věrnostního klubu 

podívejte se 
na naše spoty

fact sheet 2014.indd   4 30. 7. 2015   14:11:02

Domestic tourism and CzechTourism

3,098 articles  
about CzechTourism
AVE 2,268,514 $ in domestic media 

Top theme:  Tourfilm 
TOP Czech visited tourist attractions  
CzechTourism supports TBEX Europe 2018

Top spokesperson: Monika Palatková, Renata Kasalová, Soňa Machová

Top media: Vltava Labe Media, Mafra, CzechTrade

PR

Ústí region
 415,381
 3.9  %
 7.6  %

Liberec region
 793,684
 7.5  %
 7.3  %

Pardubice region
 399,691
 3.8  %
 -0.7  %

Hradec králové region
 1,041,172
 9.8
 6.6  %

Olomouc region
 557,409
 5.2  %
 7.0  %

Moravian-Silesian region
 776,529
 7.3  %
 10.1  %

Prague
 1,220,634
 11.5  %
 12  %

Karlovy Vary region
 435,636
 4.1  %
 13.8  %

Pilsen region
 530,212
 5.0  %
 7.3  %

South Bohemian region
 1,085,284
 10.2  %
 5.6  %

Central Bohemian region
 854,205
 8.0  %
 9.8  %

Vysočina region
 523,159
 4.9  %
 6.5  % South Moravian region

 1,354,339
 12.7  %
 8.4  %

Zlín region
 651,706
 6.1  %
 9.5  %

Content
Editions and Photo gallery

Overall 30 titles in 13 language mutations, 9 new titles in 7 language muta-
tions, 11 new language versions of original titles and supervision of 8 new 
publications and regular reeditions. Selection of new publications:

Destination Manual 2019 

Guide 2019: Cities, Gateways to Regions

UNESCO Treasures

Jewish Heritage 

Czech Music Guide 

Active Holiday

Czech Mountains

Outdoor Map

Awards

1st place in competition TURISTPROPAG in category 
Tourist information 2018 – PR materials 
– Destination Manual

1st place in competition TURISTPROPAG in category 
Tourist information – Wall, desktop, and pocket calendars  
– Czech Century 

Fénix Content Marketing – shortlisted  
(Destination Manual)

Look at 
our spots

Look at 
our Instagram Compiled by Institut turismu,

institut@czechtourism.cz

Photo gallery

More than 1,500 photos
—  Expansion of the photo gallery portfolio: main topics: Cities, Gateways to 

Regions; Advent and Christmas themes; Women’s holiday; Valentine’s Day

—  More than 200 new photos were taken in the print quality with the most 
extensive rights of use.

Symbols

  Domestic tourists 
(number of domestic 
tourists to CAE)

 1 million and more
 500,000–999,999 
 0–499,999 

  Share of domestic (%) 
(share of regions in total number 
of domestic tourists in CAE)

  Annual change (%) 
(2018 vs. 2017)

Tourist attractions and PR
Tourist attractions

Name of tourist attraction Number of visitors (thous.)
1 Prague Castle  2,377.6    
2 Petřín Funicular  2,066.0    
3 Prague Zoo  1,445.1    
4 AquaPalace Praha  835.9    
5 Aqualand Moravia  721.0    
6 Petřín Lookout Tower  713.6    
7 Old Jewish Cemetery (Pinkas Sanagogue)  675.0    
8 Zlín Zoo  630.3    
9 Dvůr Králové Zoo  518.4    

10 Zoo Ostrava  507.0    

Name of associated tourist attraction Number of visitors (thous.)
1 Dolní Vítkovice and Landek Park  1,557.8    
2 Plzeňský Prazdroj  762.1    
3 Jewish Museum in Prague  716.6    

FactSheet2018_EN_(0317).indd   1-2 22.03.2019   15:15:37
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Information Centres
and a Professional Library
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Mystery shopping in 
information centres 
2018: A total of 500 
visits, including 
439 "first" visits, 
14 "second" visits, 
47 additional visits 
realized. Total index 
87%.

Cooperation with 
A.T.I.C. for the 
certification of 
tourist information 
centres. By the 
end of 2018, a total 
of 447 TICs had 
been certified.

Cooperation on the 
project of unified 
marking of important 
tourist and cultural 
destinations on 
motorways and 
primary roads. 
(so-called brown 
signs).

Throughout 2018, the CzechTourism agency's info centres supported 
the main campaign on the occasion of one hundred years of Czech-
Slovak solidarity not only in terms of the offer of tourist-interesting 
destinations, but also in terms of the festive visualization of the 
centres themselves.

The one hundred year anniversary of the republic 
meant a myriad of exhibitions, events and thematic 
installations throughout the country, where the 
information	centres	sent	their	visitors.	The	portfolio	
of	the	offer	covering	traditional	tourist	destinations	
was	significantly	enriched	and	the	information	
centres were visited by almost a quarter of a million 

visitors.	The	friendly	environment	and	help	in	every	
situation are valued attributes attracting visitors 
from	all	over	the	world.	The	info	centre	with	a	library	
and a study room located in the headquarters 
building in Vinohrady is visited by students and 
professionals in tourism, who can lend professional 
materials	there.

Tourist 
Information Centres

More than 3,700 
email or phone 
queries from 
abroad were 
handled at the 
Vinohradská 
Street information 
centre.

The Professional 
Library of Tourism 
provides important 
information to 
both vocational 
school students 
and the general 
public.

212 ,000 visitors 
of the info 
centre on Old 
Town Square, 
almost a quarter 
million for both 
info centres.

Best of Czech 
presentation for 
foreign students 
– Education 
Week at VŠE 
twice a year.

Extended 
presentations 
present East 
Bohemia, 
Domažlice 
and Vysočina.

Training, 
presentation 
of experience, 
and 
educational 
activities.

Active 
presentations 
of the regions 
of the Czech 
Republic, 
specialist 
seminars.

Traineeships 
of foreign 
students in 
the field of 
tourism – 
language.skills

Work experience of 
secondary, higher 
vocational, and 
university students 
focusing on the 
field of tourism – 
cooperation with 
schools and training 
in practice.
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MICE – Czech 
Convention Bureau
Congress and Incentive Tourism
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The Czech Convention Bureau has been operating in the 
CzechTourism agency since January 1, 2010. The primary goal is 
a unified promotion of the Czech Republic as an attractive congress 
and incentive destination, and efficient coordination of marketing 
and business activities in relation to foreign and domestic clients. In 
the framework of a successful promotion of the Czech Republic in the 
field of congress and incentive tourism, the Czech Convention Bureau 
cooperates with private entities, universities, congress ambassadors 
and regions. The Czech Convention Bureau is also a co-founder of the 
European Strategic Alliance, National Convention Bureaux of Europe, 
which aims to co-operate in the congress industry.

Czech 
Convention Bureau

The Czech Republic was 
successfully presented 
at 3 international trade 
fairs focused on the 
congress industry and 
the destination was also 
presented by service 
buyers at 4 specialized 
B2B sales events.

In 2018, 15 candidates 
for international 
congresses were 
actively supported 
within the candidacy 
campaign program 
with the aim of 
obtaining them for 
the Czech Republic.

The Czech Republic’s 
M.I.C.E. potential 
and offer was 
also presented to 
service buyers and 
professional journalists 
through 4 organized 
FAM trips to the regions 
of the Czech Republic.

According to current 
statistics of the 
international association 
ICCA, the Czech Republic 
is in 23rd place in the 
international ranking of 
congress destinations, 
while the city of Prague is 
even in position 8 among 
congress cities.



69

Agency Support
Presentation of activities of departments that support the 
operation of the agency
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In 2018, the media relations department provided both internal 
and external communications, mainly with the journalistic and 
professional community. Corporate PR has been strengthened 
by traditional and new media partnerships, the department 
has provided the full service for the ORBIS Media Centre, PR 
service and translations production for the agency and its 
foreign offices.

The department covered daily media monitoring 
and	media	analyses,	revision	of	official	speeches	and	
presentations; it was the administrator of corporate 
websites	and	social	networks.

The department cooperated on PR activities of 
partner events and provided corporate events, 
especially	the	Tourfilm	IFF	and	activities	related	to	
the	25th	anniversary	of	CzechTourism.

Media 
Relations

For 2018, the media relations department prepared an online presentation of the Agency's work results for a quarter-century of its existence
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CzechTourism – 25 Years

In 2018, the CzechTourism agency celebrated a quarter-century of its existence

We	have	established	the	Czech	Tourism	(Česká	centrála	cestovního	ruchu	–	ČCCR).

7	foreign	offices	–	Germany,	Austria,	Great	Britain,	Italy,	USA,	Canada	and	Japan.

The	first	web	presentation	on	the	website	www.visitczech.cz	focused	on	foreign	
tourists	was	created.

We	opened	an	information	centre	in	the	ČCCR	building	on	Vinohradská	Street.

We	started	to	promote	domestic	tourism.

The	portal	Kudy	z	nudy	was	created,	which	includes	tips	for	trips	in	the	Czech	Republic.

We	have	opened	foreign	offices	in	Beijing	and	Mexico.

We launched the CzechSpecials project, focused on the promotion of traditional 
Czech	cuisine.

Second	representation	in	Russia,	(Yekaterinburg).	The	Czech	Convention	Bureau 
was	also	established.

As part of the rebranding of the Czech Republic destination, we also launched 
a	presentation	of	the	Czech	Republic	as	a	country	of	stories.

We	opened	foreign	offices	in	Hong	Kong,	Seoul	and	Shanghai.

We	joined	celebrations	on	the	occasion	of	the	700th	anniversary	of	the	birth 
of	Charles	IV.	We	took	over	the	project	Czech	Service	Quality	System.

As	CzechTourism,	we	are	a	national	marketing	agency	for	celebrating	100	years	
since	the	establishment	of	an	independent	Czechoslovak	state.

1993

1995

1999

2000

2003

2004

2006

2009

2010

2012

2013

2016

2018
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In 2018, CzechToursim 
commissioned 108 public 
contracts at a total value of CZK 
239,270,683.50 without VAT, while 
the suppliers for performance of 
the relevant subjects were selected 
primarily on the basis of open 
tender procedures.

Out	of	the	total	of	108	public	contracts,	100	were	
small-scale	public	contracts,	3	were	below-threshold	
public	contracts	and	5	were	above-threshold	public	
contracts.

The Finance Department provides facilities for all other activities 
and components of the organization. It provides financial 
management of the agency, cash and cashless payments, billing, 
cash desk services, clearing of the agency's internal needs.

The IT and Technical Administration Department ensures the 
operation and development of the agency's information and 
communication technologies, the agency's operations and 
maintenance operations, protection of the headquarters building, 
provides warehouse management and manages the agency's fleet.

The aim of the internal audit is to support the agency in the 
effective fulfilment of its tasks. Internal audit normatively sets 
internal processes in the agency.

Coordination of Public Contracts 
and Internal Control

Financial Department and Foreign 
Office Administration

Technical Administration

Internal Audit

 
small-scale 

public contracts 
92 %

 
below-threshold 

3 %

above-threshold 
5 %
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Česká centrála cestovního ruchu – CzechTourism is a state
allowance organization established by the Ministry of 
Regional Development; the agency is largely funded from the 
Ministry’s budget. Other funds are gained through their own 
activities or, possibly, from other budget chapters.

Revenues for 2018
Total revenues amount to 
CZK 488,370,910.66

The largest part of the revenues consists of a non-
investment contribution to operations of CZK 
478,690,561.00.	Other	subsidies	were	received	from	
the	City	of	Karlovy	Vary	CZK	324,000.00	and	the	
Karlovy	Vary	Region	CZK	200,000.00.	At	the	same	
time,	in	2018,	CZK	188,068.61	of	the	unused	part	of	
the	pre-funded	Eden	project	for	2016	and	2017	were	
returned.	Its	own	activity	also	has	a	proceeds	share	
as co-organizing fees, participation on roadshows, 
workshops	or	fairs	are	invoiced.	In	total,	these	
revenues from the sale of services amounted to 
CZK	8,906,776.45	in	2018.	Other	revenues	from	
operations	in	the	amount	of	CZK	232,920.25	consist	
mainly of contractual penalties and revenues 
from	assets	disposal.	Financial	revenues	of	CZK	
204,721.57	are	foreign	exchange	rate	profits	and	
interest.

Costs for 2018
Total costs amount to 
CZK 488,331,380.84

CzechTourism has one building which is used 
in Prague, an information centre in the Old 
Town	Square	and	19	foreign	representations	
in	the	world.	This	is	associated	with	a	number	
of operating costs providing an appropriate 
background	for	marketing	activity.	The	operating	
costs of the organization include, for example, 
energy consumption (electricity, gas, water) of 
CZK	1,814,868.57,	repairs	of	equipment	and	assets	in	
the	amount	of	CZK	1,862,990.80,	building	security	
CZK	1,163,205.25,	cleaning	and	garbage	collection	
CZK	1,502,	225.17,	postage	624,983.88	and	
telecommunication	services	of	CZK	2,076,580.31.	
Wage	costs	amounted	to	CZK	40,015,613.00,	
social security and public health insurance costs 
of	CZK	13,288,914.00,	and	other	social	costs	and	
accident	insurance	of	employees	CZK	1,566,700.61.	
Personnel	costs	at	foreign	offices	included	in	other	
services	amounted	to	CZK	31,055,799.76.	Marketing	
costs include especially promotional printed matter 
and	items	at	CZK	12,051,210.08,	representation	costs	
of	CZK	9,380,331,40,	costs	of	marketing	promotions,	
presentations,	campaigns	of	CZK	152,411,869.31,	
costs	of	trade	fairs	of	CZK	49,509,994.50	and	costs	
of	workshops	and	seminars	of	CZK	4,349,539.79.	
Travel	costs	amounted	to	CZK	8,030,284.59,	the	
cost of translation, interpreting and guide services 
amounted	to	CZK	4,244,128.12.	Another	significant	
cost item is the depreciation of long-term assets of 
CZK	4,127,569.00	and	costs	of	small	fixed	assets	of	
CZK	2,147,973.90.

The	financial	costs	of	CZK	1,931,822.19	consist	
of	exchange	rate	losses	of	CZK	1,682,865.58	and	
interest	of	CZK	248,956.61.

Net Income
Income from operations for 2018 
is a profit of CZK 39,529.82.

Commentary on Financial 
Management 
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(In CZK, with accuracy to two decimal places)

Balance Sheet as of 31/12/2018

Item
number Item name Synthetic 

account

Accounting Period
Current

Past
Gross Correction Net

ASSETS 331,076,829.72 132,470,258.71 198,606,571.01 210,864,915.12
A. Fixed assets  188,409,307.56 132,281,464.57 56,127,842.99 57,349,205.51
A.I. Intangible fixed assets  32,431,678.91 21,756,427.63 10,675,251.28 11,334,882.70
A.I.1. Intangible Outputs of Research and Development 012 0.00 0.00 0.00 0.00
A.I.2. Software 013 4,896,187.39 2,751,808.47 2,144,378.92 2,452,166.92
A.I.3. Charges Assessable in Monetary Terms 014 18,806,739.16 10,395,241.00 8,411,498.16 8,763,341.58
A.I.4. Emission Allowances and Preferential Limits 015 0.00 0.00 0.00 0.00
A.I.5. Small Intangible Fixed Assets 018 8,609,378.16 8,609,378.16 0.00 0.00
A.I.6. Other Intangible Fixed Assets 019 0.00 0.00 0.00 0.00
A.I.7. Intangible Fixed Assets Under Construction 041 119,374.20 0.00 119,374.20 119,374.20
A.I.8. Advances Paid on Intangible Fixed Assets 051 0.00 0.00 0.00 0.00
A.I.9. Intangible Fixed Assets Designated For Sale 035 0.00 0.00 0.00 0.00
A.II. Intangible Fixed Assets  155,977,628.65 110,525,036.94 45,452,591.71 46,014,322.81
A.II.1. Land 031 173,250.00 0.00 173,250.00 173,250.00
A.II.2. Cultural Objects 032 0.00 0.00 0.00 0.00
A.II.3. Buildings 021 106,378,495.66 62,468,328.47 43,910,167.19 44,354,083.19
A.II.4. Separate Tangible Movables and Sets of Tangible Movables 022 25,284,750.00 24,049,652.38 1,235,097.62 1,486,989.62
A.II.5. Perennial Crops 025 0.00 0.00 0.00 0.00
A.II.6. Small Tangible Fixed Assets 028 24,007,056.09 24,007,056.09 0.00 0.00
A.II.7. Small Tangible Fixed Assets 029 0.00 0.00 0.00 0.00
A.II.8. Tangible Fixed Assets Under Construction 042 134,076.90 0.00 134,076.90 0.00
A.II.9. Advances Paid on Tangible Fixed Assets 052 0.00 0.00 0.00 0.00
A.II.10. Tangible Fixed Assets Designated For Sale 036 0.00 0.00 0.00 0.00
A.III. Financial Fixed Assets  0.00 0.00 0.00 0.00
A.III.1. Participating Interests 061 0.00 0.00 0.00 0.00
A.III.2. Shares in Affiliated Undertakings 062 0.00 0.00 0.00 0.00
A.III.3. Debt Securities Held-to-Maturity 063 0.00 0.00 0.00 0.00
A.III.4. Long-term Loans 067 0.00 0.00 0.00 0.00
A.III.5. Long-term Time Deposits 068 0.00 0.00 0.00 0.00
A.III.6. Other Tangible Fixed Assets 069 0.00 0.00 0.00 0.00
A.III.7. Purchased Tangible Fixed Assets 043 0.00 0.00 0.00 0.00
A.III.8. Advances Paid on Financial Fixed Assets 053 0.00 0.00 0.00 0.00
A.IV. Long-term Receivables  0.00 0.00 0.00 0.00
A.IV.1. Provided Long-term Repayable Financial Assistance 462 0.00 0.00 0.00 0.00
A.IV.2. Long-term Receivables from Subrogated Loans 464 0.00 0.00 0.00 0.00
A.IV.3. Long-term Advances Paid 465 0.00 0.00 0.00 0.00
A.IV.4. Long-term Receivables from Guarantees 466 0.00 0.00 0.00 0.00
A.IV.5. Other Long-term Receivables 469 0.00 0.00 0.00 0.00
A.IV.6. Long-term Advances Paid for Transfers 471 0.00 0.00 0.00 0.00
A.IV.7. Long-term Mediation of Transfers 475 0.00 0.00 0.00 0.00
B. Current Assets  142,667,522.16 188,794.14 142,478,728.02 153,515,709.61
B.I. Stocks  8,501,669.20 0.00 8,501,669.20 11,092,519.83
B.I.1. Material Acquisition 111 0.00 0.00 0.00 0.00
B.I.2. Material in Stock 112 8,434,502.53 0.00 8,434,502.53 9,701,354.38
B.I.3. Material in Transit 119 67,166.67 0.00 67,166.67 1,391,165.45
B.I.4. Unfinished Production 121 0.00 0.00 0.00 0.00
B.I.5. Semi-finished Products from Internal Production 122 0.00 0.00 0.00 0.00
B.I.6. Products 123 0.00 0.00 0.00 0.00
B.I.7. Goods Acquisition 131 0.00 0.00 0.00 0.00
B.I.8. Goods in Stock 132 0.00 0.00 0.00 0.00
B.I.9. Goods in Transit 138 0.00 0.00 0.00 0.00
B.I.10. Other Goods 139 0.00 0.00 0.00 0.00
B.II. Short-term Receivables  26,275,778.07 188,794.14 26,086,983.93 42,711,449.47
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B.II.1. Purchasers 311 2,526,559.07 188,794.14 2,337,764.93 1,344,146.46
B.II.2. Bills for Collection 312 0.00 0.00 0.00 0.00
B.II.3. Receivables for Discounted Securities 313 0.00 0.00 0.00 0.00
B.II.4. Short-term Advances Paid 314 4,915,247.95 0.00 4,915,247.95 6,213,516.15
B.II.5. Other Receivables from Main Activity 315 0.00 0.00 0.00 0.00
B.II.6. Provided Short-term Repayable Financial Assistance 316 0.00 0.00 0.00 0.00
B.II.7. Short-term Receivables from Subrogated Loans 317 0.00 0.00 0.00 0.00
B.II.8. Receivables from Redistributed Taxes 319 0.00 0.00 0.00 0.00
B.II.9. Employee Debts 335 2,572,181.80 0.00 2,572,181.80 3,923,502.55
B.II.10. Social Security 336 0.00 0.00 0.00 0.00
B.II.11. Health Insurance 337 0.00 0.00 0.00 0.00
B.II.12. Pension Savings 338 0.00 0.00 0.00 0.00
B.II.13. Income Tax 341 0.00 0.00 0.00 53,114.00
B.II.14. Other Taxes, Fees, and Other Similar Financial Performance 342 0.00 0.00 0.00 0.00
B.II.15. Value Added Tax 343 0.00 0.00 0.00 0.00

B.II.16. Receivables from Entities Other than Selected Government 
Institutions 344 0.00 0.00 0.00 0.00

B.II.17. Receivables from Selected Central Government Institutions 346 0.00 0.00 0.00 0.00
B.II.18. Receivables from Selected Local Government Institutions 348 0.00 0.00 0.00 0.00
B.II.19. Receivables from Tax Administration 352 0.00 0.00 0.00 0.00
B.II.20. Settlement of Redistributed Taxes 355 0.00 0.00 0.00 0.00

B.II.21. Receivables from Executions and Other Foreign Asset 
Management 356 0.00 0.00 0.00 0.00

B.II.22. Other Receivables from Tax Administration 358 0.00 0.00 0.00 0.00
B.II.23. Short-term Receivables from Guarantees 361 0.00 0.00 0.00 0.00
B.II.24. Fixed Term Operations and Options 363 0.00 0.00 0.00 0.00
B.II.25. Receivables from Pending Financial Operations 369 0.00 0.00 0.00 0.00
B.II.26. Receivables from Financial Collateral 365 0.00 0.00 0.00 0.00
B.II.27. Receivables from Bonds Issued 367 0.00 0.00 0.00 0.00
B.II.28. Short-term Advances Paid for Transfers 373 0.00 0.00 0.00 0.00
B.II.29. Short-term Mediation of Transfers 375 0.00 0.00 0.00 0.00
B.II.30. Deferred Charges 381 16,261,789.25 0.00 16,261,789.25 31,177,170.31
B.II.31. Accrued Revenue 385 0.00 0.00 0.00 0.00
B.II.32. Contingent Receivables 388 0.00 0.00 0.00 0.00
B.II.33. Other Short-term Receivables 377 0.00 0.00 0.00 0.00
B.III. Short-term Financial Assets  107,890,074.89 0.00 107,890,074.89 99,711,740.31
B.III.1. Equity Securities for Trading 251 0.00 0.00 0.00 0.00
B.III.2. Debt Securities for Trading 253 0.00 0.00 0.00 0.00
B.III.3. Other Securities 256 0.00 0.00 0.00 0.00
B.III.4. Short-term Time Deposits 244 0.00 0.00 0.00 0.00
B.III.5. Other Current Accounts 245 0.00 0.00 0.00 0.00
B.III.6. Public Financial Assets Accounts 247 0.00 0.00 0.00 0.00

B.III.7. Liquidity Management of the Treasury and the National Debt 
Accounts 248 0.00 0.00 0.00 0.00

B.III.8. Accounts for Tax Sharing and Divided Administration 249 0.00 0.00 0.00 0.00
B.III.9. Current Account 241 106,836,372.51 0.00 106,836,372.51 98,432,181.53
B.III.10. CSNF Current Account 243 529,373.48 0.00 529,373.48 624,098.26
B.III.11. Basic Current Account of Local Authorities 231 0.00 0.00 0.00 0.00
B.III.12. Current Accounts of Local Authority Funds 236 0.00 0.00 0.00 0.00
B.III.13. Current Accounts of State Funds 224 0.00 0.00 0.00 0.00
B.III.14. Current Accounts of Funds of State Authorities 225 0.00 0.00 0.00 0.00
B.III.15. Valuables 263 133,329.40 0.00 133,329.40 111,703.51
B.III.16. Cash in Transit 262 0.00 0.00 0.00 0.00
B.III.17. Cash-on-hand 261 390,999.50 0.00 390,999.50 543,757.01
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Item
number Item name Synthetic 

account
Accounting Period

Current Past
LIABILITIES TOTAL LIABILITIES 198,606,571.01 210,864,915.12
C. Equity  141,625,854.59 138,881,129.81
C.I. Accounting Entity Assets and Collective Allowances  57,864,128.31 59,219,567.73
C.I.1. Accounting Entity Assets 401 51,406,234.20 50,297,809.62
C.I.2. Privatisation Fund 402 0.00 0.00
C.I.3. Transfers for Acquisition of Fixed Assets 403 4,192,853.91 6,656,717.91
C.I.4. Exchange Rate Differences 405 0.00 0.00
C.I.5. Valuation Differences on First Use of Method 406 -341,305.60 -341,305.60
C.I.6. Other Valuation Differences 407 0.00 0.00
C.I.7. Corrections to Previous Accounting Periods 408 2,606,345.80 2,606,345.80
C.II. Accounting Entity Funds  83,722,196.46 97,763,462.61
C.II.1. Bonus Fund 411 1,808,354.94 1,808,354.94
C.II.2. Cultural and Social Needs Fund 412 500,743.48 567,678.10
C.II.3. Reserve Fund Made Up of Improved Net Income 413 45,688,746.33 63,790,646.86
C.II.4. Reserve Fund from Other Titles 414 1,157,561.59 1,157,561.59
C.II.5. Asset Reproduction Fund, Investment Fund 416 34,566,790.12 30,439,221.12
C.II.6. Other Funds 419 0.00 0.00
C.III. Net Income  39,529.82 -18,101,900.53
C.III.1. Net Income for the Current Financial Year  39,529.82 -18,101,900.53
C.III.2. Net Income from Authorisation Procedures 431 0.00 0.00
C.III.3. Net Income in Previous Accounting Periods 432 0.00 0.00
C.IV. Budget Outturn Revenue and Expenditure Account  0.00 0.00
C.IV.1. State Authority Revenue Account 222 0.00 0.00
C.IV.2. Special Expenditure Account 223 0.00 0.00
C.IV.3. State Budget Account 227 0.00 0.00

C.IV.4. Aggregate Revenue and Expenditure in Previous Accounting 
Periods 404 0.00 0.00

D. Leverages  56,980,716.42 71,983,785.31
D.I. Provisions  0.00 0.00
D.I.1. Provisions 441 0.00 0.00
D.II. Long-Term Liabilities  0.00 0.00
D.II.1. Long-term Loans 451 0.00 0.00
D.II.2. Received Long-term Repayable Financial Assistance 452 0.00 0.00
D.II.3. Long-term Liabilities from Issued Bonds 453 0.00 0.00
D.II.4. Long-term Payments Received 455 0.00 0.00
D.II.5. Long-term Liabilities from Guarantees 456 0.00 0.00
D.II.6. Long-term Notes Payable 457 0.00 0.00
D.II.7. Other Long-term Liabilities 459 0.00 0.00
D.II.8. Long-term Payments Received for Transfers 472 0.00 0.00
D.II.9. Long-term Mediation of Transfers 475 0.00 0.00
D.III. Short-term Liabilities  56,980,716.42 71,983,785.31
D.III.1. Short-term Loans 281 0.00 0.00
D.III.2. Discount Short-term Bonds (Bills) 282 0.00 0.00
D.III.3. Short-term Liabilities from Issued Bonds 283 0.00 0.00
D.III.4. Other Short-term Loans 289 0.00 0.00
D.III.5. Suppliers 321 1,409,199.39 14,253,906.74
D.III.6. Bills Payable 322 0.00 0.00
D.III.7. Short-term Payments Received 324 0.00 0.00
D.III.8. Liabilities from Divided Administration 325 0.00 0.00
D.III.9. Received Short-term Repayable Financial Assistance 326 0.00 0.00
D.III.10. Employees 331 0.00 0.00
D.III.11. Other Liabilities to Employees 333 3,209,422.00 3,284,526.00
D.III.12. Social Security 336 1,367,313.00 1,399,778.00
D.III.13. Health Insurance 337 591,682.00 596,280.00
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D.III.14. Pension Savings 338 0.00 0.00
D.III.15. Income Tax 341 0.00 0.00
D.III.16. Other Taxes, Fees, and Other Similar Financial Performance 342 722,070.00 740,097.00
D.III.17. Value Added Tax 343 2,300,736.00 1,375,359.20
D.III.18. Liabilities to Entities Other than Selected Government Institutions 345 23,379,908.00 36,634,033.00
D.III.19. Liabilities to Selected Central Government Institutions 347 0.00 0.00
D.III.20. Liabilities to Selected Local Government Institutions 349 0.00 0.00
D.III.21. Tax Deposits Received 351 0.00 0.00
D.III.22. Overpaid Tax 353 0.00 0.00
D.III.23. Liabilities from Indirect Taxes 354 0.00 0.00
D.III.24. Settlement of Redistributed Taxes 355 0.00 0.00
D.III.25. Liabilities from Executions and Other Foreign Asset Management 357 0.00 0.00
D.III.26. Other Liabilities from Tax Administration 359 0.00 0.00
D.III.27. Short-term Liabilities from Guarantees 362 0.00 0.00
D.III.28. Fixed Term Operations and Options 363 0.00 0.00
D.III.29. Liabilities from Pending Financial Operations 364 0.00 0.00
D.III.30. Liabilities from Financial Collateral 366 0.00 0.00
D.III.31. Liabilities from Subscribed Unpaid Securities and Shares 368 0.00 0.00
D.III.32. Short-term Payment Received for Transfers 374 16,939,958.00 505,570.00
D.III.33. Short-term Mediation of Transfers 375 0.00 0.00

D.III.34. Liabilities from the Liquidity Management of the Treasury and the 
National Debt 248 0.00 0.00

D.III.35. Accrued Expenses 383 1,797,992.88 8,568,517.33
D.III.36. Accrued Revenue 384 941,100.38 0.00
D.III.37. Contingent Liabilities 389 4,115,249.77 4,448,118.04
D.III.38. Other Short-term Liabilities 378 206,085.00 177,600.00
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(In CZK, with accuracy to two decimal places)

Statement of Profit and Loss as of 31/12/2018

Item
number Item name Synthetic 

account

Accounting Period
Current Past

Main Activity Economic 
activity Main Activity Economic 

activity
A. TOTAL COSTS 488,331,380.84 0.00 464,795,004.51 0.00
A.I. Costs of Activity  486,399,558.65 0.00 462,529,683.47 0.00
A.I.1. Material Consumption 501 14,814,083.60 0.00 13,921,347.07 0.00
A.I.2. Energy Consumption 502 1,814,868.57 0.00 1,714,427.64 0.00
A.I.3. Consumption of Other Non-Stockable Supplies 503 0.00 0.00 0.00 0.00
A.I.4. Goods Sold 504 0.00 0.00 0.00 0.00
A.I.5. Capitalisation of Fixed Assets 506 0.00 0.00 0.00 0.00
A.I.6. Capitalisation of Current Assets 507 0.00 0.00 0.00 0.00
A.I.7. Change in Own Production Inventories 508 0.00 0.00 0.00 0.00
A.I.8. Repairs and Maintenance 511 1,862,990.80 0.00 1,909,966.36 0.00
A.I.9. Travel Costs 512 8,030,284.59 0.00 9,229,580.14 0.00
A.I.10. Representation Costs 513 9,380,331.40 0.00 8,734,366.47 0.00
A.I.11. Capitalisation of Internal Services 516 0.00 0.00 0.00 0.00
A.I.12. Other Services 518 382,197,279.16 0.00 332,215,688.45 0.00
A.I.13. Labour Costs 521 40,015,613.00 0.00 37,409,946.00 0.00
A.I.14. Statutory Social Security 524 13,288,914.00 0.00 12,482,080.00 0.00
A.I.15. Other Social Security 525 166,213.00 0.00 133,532.00 0.00
A.I.16. Statutory Social Costs 527 771,027.61 0.00 694,836.12 0.00
A.I.17. Other Social Costs 528 629,460.00 0.00 538,012.00 0.00
A.I.18. Road Tax 531 0.00 0.00 0.00 0.00
A.I.19. Property Tax 532 15,856.00 0.00 15,856.00 0.00
A.I.20. Other Taxes and Fees 538 427,251.47 0.00 760,090.11 0.00
A.I.21. Returns of Indirect Taxes 539 0.00 0.00 0.00 0.00
A.I.22. Contractual Fines and Late Payment Charges 541 0.00 0.00 168,819.45 0.00
A.I.23. Other Fines and Penalties 542 -11,195,806.00 0.00 19,367,319.00 0.00
A.I.24. Gifts and Other Free of Charge Disposals 543 0.00 0.00 0.00 0.00
A.I.25. Material Sold 544 0.00 0.00 0.00 0.00
A.I.26. Deficits and Damages 547 0.00 0.00 0.00 0.00
A.I.27. Creation of Funds 548 1,893.34 0.00 2,552.84 0.00
A.I.28. Depreciation of Fixed Assets 551 4,127,569.00 0.00 7,261,147.00 0.00
A.I.29. Intangible Fixed Assets Sold 552 0.00 0.00 0.00 0.00
A.I.30. Tangible Fixed Assets Sold 553 24.41 0.00 27,000.00 0.00
A.I.31. Land Sold 554 0.00 0.00 0.00 0.00
A.I.32. Creation and Accounting for Provisions 555 0.00 0.00 0.00 0.00
A.I.33. Creation and Accounting for Impairment Allowances 556 49,953.30 0.00 -1,361,089.05 0.00
A.I.34. Costs of Assets Disposal 557 0.00 0.00 1,944,758.81 0.00
A.I.35. Costs of Small Fixed Assets 558 2,147,973.90 0.00 3,611,761.85 0.00
A.I.36. Other Costs of Activities 549 17,853,777.50 0.00 11,747,685.21 0.00
A.II. Financial Costs  1,931,822.19 0.00 2,315,321.04 0.00
A.II.1. Securities and Shares Sold 561 0.00 0.00 0.00 0.00
A.II.2. Interest 562 248,956.61 0.00 0.00 0.00
A.II.3. Foreign Exchange Losses 563 1,682,865.58 0.00 2,315,321.04 0.00
A.II.4. Costs of Measurement to Fair Value 564 0.00 0.00 0.00 0.00
A.II.5. Other Financial Costs 569 0.00 0.00 0.00 0.00
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A.III. Costs of Transfers  0.00 0.00 0.00 0.00
A.III.1. Costs of Selected Central Government Institutions for Transfers 571 0.00 0.00 0.00 0.00
A.III.2. Costs of Selected Local Government Institutions for Transfers 572 0.00 0.00 0.00 0.00

A.III.3. Costs of Selected Central Government Institutions for Prefinancing 
of Transfers 575 0.00 0.00 0.00 0.00

A.IV. Costs of Shared Taxes and Fees  0.00 0.00 0.00 0.00
A.IV.1. Costs of Shared Personal Income Tax 581 0.00 0.00 0.00 0.00
A.IV.2. Costs of Shared Corporate Tax 582 0.00 0.00 0.00 0.00
A.IV.3. Costs of Shared Value Added Tax 584 0.00 0.00 0.00 0.00
A.IV.4. Costs of Shared Excise Duties 585 0.00 0.00 0.00 0.00
A.IV.5. Costs of Other Shared Taxes and Fees 586 0.00 0.00 0.00 0.00
A.V. Income Tax  0.00 0.00 -50,000.00 0.00
A.V.1. Income Tax 591 0.00 0.00 0.00 0.00
A.V.2. Additional Income Tax Payments 595 0.00 0.00 -50,000.00 0.00



80 CzechTourism 
 Annual Report 2018

Item
number Item name Synthetic 

account

Accounting Period
Current Past

Main Activity Economic 
activity Main Activity Economic 

activity
B. TOTAL REVENUES 488,370,910.66 0.00 446,693,103.98 0.00
B.I. Revenue from Activities  9,139,696.70 0.00 5,483,519.40 0.00
B.I.1. Revenue from Sales of Own Product Sales 601 0.00 0.00 0.00 0.00
B.I.2. Revenue from Sales of Services 602 8,906,776.45 0.00 5,501,860.06 0.00
B.I.3. Revenue from Letting 603 0.00 0.00 0.00 0.00
B.I.4. Revenue from Sales of Goods 604 0.00 0.00 0.00 0.00
B.I.5. Revenue from Administrative Fees 605 0.00 0.00 0.00 0.00
B.I.6. Revenue from Local Fees 606 0.00 0.00 0.00 0.00
B.I.7. Revenue from Court Fees 607 0.00 0.00 0.00 0.00
B.I.8. Other Revenues from Own Products 609 0.00 0.00 0.00 0.00
B.I.9. Contractual Fines and Late Payment Charges 641 0.00 0.00 -991,199.22 0.00
B.I.10. Other Fines and Penalties 642 123,115.00 0.00 100.00 0.00
B.I.11. Revenues from Assets Disposal 643 120,472.38 0.00 20,000.00 0.00
B.I.12. Revenues from Sales of Material 644 0.00 0.00 0.00 0.00
B.I.13. Revenues from Sales of Intangible Fixed Assets 645 0.00 0.00 0.00 0.00
B.I.14. Revenue from Sales of Tangible Fixed Assets, Excluding Land 646 0.00 0.00 0.00 0.00
B.I.15. Revenue from Sales of Land 647 0.00 0.00 0.00 0.00
B.I.16. Withdrawals from Funds 648 0.00 0.00 70,000.00 0.00
B.I.17. Other Revenue from Activities 649 -10,667.13 0.00 882,758.56 0.00
B.II. Financial Revenue  204,721.57 0.00 261,837.05 0.00
B.II.1. Revenue from Sales of Securities and Shares 661 0.00 0.00 0.00 0.00
B.II.2. Interest 662 3,243.99 0.00 2,457.97 0.00
B.II.3. Exchange Rate Profit 663 201,463.09 0.00 232,379.08 0.00
B.II.4. Revenue from Measurement to Fair Value 664 0.00 0.00 27,000.00 0.00
B.II.5. Revenue from Financial Fixed Assets 665 0.00 0.00 0.00 0.00
B.II.6. Other Financial Revenue 669 14.49 0.00 0.00 0.00
B.III. Revenue from Taxes and Fees  0.00 0.00 0.00 0.00
B.III.1. Revenue from Personal Income Tax 631 0.00 0.00 0.00 0.00
B.III.2. Revenue from Corporate Tax 632 0.00 0.00 0.00 0.00
B.III.3. Revenue from Social Insurance 633 0.00 0.00 0.00 0.00
B.III.4. Revenue from Value Added Tax 634 0.00 0.00 0.00 0.00
B.III.5. Revenue from Excise Duties 635 0.00 0.00 0.00 0.00
B.III.6. Revenue from Property Taxes 636 0.00 0.00 0.00 0.00
B.III.7. Revenue from Energy Taxes 637 0.00 0.00 0.00 0.00
B.III.8. Revenue from Road Tax 638 0.00 0.00 0.00 0.00
B.III.9. Revenue from Other Taxes and Fees 639 0.00 0.00 0.00 0.00
B.IV. Revenue from Transfers  479,026,492.9 0.00 440,947,747.53 0.00

B.IV.1. Revenue of Selected Central Government Institutions from 
Transfers 671 479,026,492.39 0.00 440,947,747.53 0.00

B.IV.2. Revenue of Selected Local Government Institutions from Transfers 672 0.00 0.00 0.00 0.00

B.IV.3. Revenue of selected central government institutions 
from pre-financing of transfers 675 0.00 0.00 0.00 0.00

B.V. Revenue from Shared Taxes and Fees  0.00 0.00 0.00 0.00
B.V.1. Revenue from Shared Personal Income Tax 681 0.00 0.00 0.00 0.00
B.V.2. Revenue from Shared Corporate Tax 682 0.00 0.00 0.00 0.00
B.V.3. Revenue from Shared Value Added Tax 684 0.00 0.00 0.00 0.00
B.V.4. Revenue from Shared Excise Duties 685 0.00 0.00 0.00 0.00
B.V.5. Revenue from Shared Property Taxes 686 – – – –
B.V.6. Revenue from Other Share Taxes and Fees 688 0.00 0.00 0.00 0.00
C. NET INCOME  0.00 0.00 0.00 0.00
C.1. Net Income Before Tax  39,529.82 0.00 -18,151,900.53 0.00
C.2. Net Income for the Current Financial Year  39,529.82 0.00 -18,101,900.53 0.00
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