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WHAT IS EUROPE?
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EUROPE IS... THE PLACE FOR SHOPPING
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"Europe is a shopping heaven, it has all luxury brands,

whether Louis Vuitton or Cartier or Hermes. So | go to
Europe to get the most choices when buying luxury
products.”

Chinese Travel Budget

34% shopping <X
17% air fare .
18% accommodation

9% entertainment
3% travel agency service
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EUROPE IS... CULTURE AND HERITAGE

Popular European Historical Figures in China

Karl Marx

Shakespeare

Plato

Ludwig van Beethoven
Tolstoy

Socrates

Leonardo da Vinci
Immanuel Kant

J.5. Bach

Vincent van Gogh
G.W.F. Hegel

Pablo Picasso
Victor Hugo

W.A. Mozart
Friedrich von Engels
Paul Gauguin

H.C. Andersen
Aristotle
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EUROPE IS... AUTHENTIC
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Enjoy

Resort Characteristic

”A good way of making sure to meet other
Chinese backpackers is to search online for
hotels with Chinese owners.”
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\ live happily together.” /

EUROPE IS... IDEAL FOR HONEYMOON TRAVEL

”| and my beloved wife travelled to amazing Greece. We
experienced the sweetness and romance of the myriad
Greek islands, embraced the serendipitous blue sky at the = = .

Aegean Sea, kissed in front of temple ruins, and felt the —
warm breeze on a passionate boat trip. We will forever

Photography is a central aspect of
honeymoon travel.
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EUROPE IS... SAFE

“Terrorism / security / unsafe” are a
reason NOT to travel to Europe*

Charlie Paris
Hebdo Attacks

“I have been to many of the places in Europe that people call "unsafe”,
like Paris, Rome and Milan. The trick is to pretend to be a local or a
student..."

*Source: ETC, Long-Haul Travel Sentiment Survey & Index
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EUROPE’S UNIQUE SELLING POINTS IN CHINA

Heritage ‘;\

Culture & [ VN M é

Beautiful
Environment

Stability
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MENTAL TRAVEL MAP OF EUROPE
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MENTAL TRAVEL MAP OF EUROPE
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MENTAL TRAVEL MAP OF EUROPE
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MENTAL TRAVEL MAP OF EUROPE
,-' 53‘““ s'o:hpu blic

Republic ofMontenegro .
o F 7 HU
Alb&nia Crontia  Slovenia "Qﬂr:«r
G.:o- :

Ma:ﬂnr_li-a :

. Mohcu c’!#”‘ Moldova

us
Ukfaine

*g"m ria | Armienia
Geﬂ'gla
Tutkey

EUROPE

visiteurope.com



MENTAL TRAVEL MAP OF EUROPE
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DESTINATION BRAND EUROPE IN CHINA
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Offline-to-Online Campaign Mobile Campaign
Winter in Europe TransEurope
Beijing, December 2014-January 2015 China, Fall-Winter 2015
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DESTINATION BRAND EUROPE IN CHINA
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WANT TO LEARN MORE?

The Chinese Outbound
Travel Market

)

Understanding Chinese

Dutbound Tourism:

What the Chinesa blogosphara is saying
about Eurapa

TARGET MARKET: CHINA

i A COMPETITIVE ANALYSIS

handbuuk

Handbook on
Tourism Destination Branding
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CET

Thank you for your attention!

Miguel Gallego
Head of Marketing and Communication

contact: miguel.gallego@visiteurope.com
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