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AVE 151.1 mln. USD
target 2018: 146.6 mln. USD

19.6 mln. visits 
on CzechTourism websites
target 2018: 16.5 mln.

Tourism revenue 
7.4 bln. USD
target 2018: 7.3 bln. USD

2018 

Domácí cestovní ruch a CzechTourism 

Fotobanka

Více než 1 000 fotografií

Zpracováno Institutem turismu, institut@czechtourism.cz

Kudy z nudy

283 606 fanoušků  
na Facebooku

6,1 milionu unikátních 
návštěvníků

+46 %  oproti 1.–6. 2014 (4 211 320)

Spuštění  věrnostního klubu 

podívejte se 
na naše spoty
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Domestic tourism and CzechTourism

3,098 articles  
about CzechTourism
AVE 2,268,514 $ in domestic media 

Top theme: �Tourfilm 
TOP Czech visited tourist attractions  
CzechTourism supports TBEX Europe 2018

Top spokesperson: Monika Palatková, Renata Kasalová, Soňa Machová

Top media: Vltava Labe Media, Mafra, CzechTrade

PR

Ústí region
	 415,381
	 3.9  %
	 7.6  %

Liberec region
	 793,684
	 7.5  %
	 7.3  %

Pardubice region
	 399,691
	 3.8  %
	 -0.7  %

Hradec králové region
	 1,041,172
	 9.8
	 6.6  %

Olomouc region
	 557,409
	 5.2  %
	 7.0  %

Moravian-Silesian region
	 776,529
	 7.3  %
	 10.1  %

Prague
	 1,220,634
	 11.5  %
	 12  %

Karlovy Vary region
	 435,636
	 4.1  %
	 13.8  %

Pilsen region
	 530,212
	 5.0  %
	 7.3  %

South Bohemian region
	 1,085,284
	 10.2  %
	 5.6  %

Central Bohemian region
	 854,205
	 8.0  %
	 9.8  %

Vysočina region
	 523,159
	 4.9  %
	 6.5  % South Moravian region

	 1,354,339
	 12.7  %
	 8.4  %

Zlín region
	 651,706
	 6.1  %
	 9.5  %

Content
Editions and Photo gallery

Overall 30 titles in 13 language mutations, 9 new titles in 7 language muta-
tions, 11 new language versions of original titles and supervision of 8 new 
publications and regular reeditions. Selection of new publications:

Destination Manual 2019 

Guide 2019: Cities, Gateways to Regions

UNESCO Treasures

Jewish Heritage 

Czech Music Guide 

Active Holiday

Czech Mountains

Outdoor Map

Awards

1st place in competition TURISTPROPAG in category 
Tourist information 2018 – PR materials 
– Destination Manual

1st place in competition TURISTPROPAG in category 
Tourist information – Wall, desktop, and pocket calendars  
– Czech Century 

Fénix Content Marketing – shortlisted  
(Destination Manual)

Look at 
our spots

Look at 
our Instagram Compiled by Institut turismu,

institut@czechtourism.cz

Photo gallery

More than 1,500 photos
— �Expansion of the photo gallery portfolio: main topics: Cities, Gateways to 

Regions; Advent and Christmas themes; Women’s holiday; Valentine’s Day

— �More than 200 new photos were taken in the print quality with the most 
extensive rights of use.

Symbols

	� Domestic tourists 
(number of domestic 
tourists to CAE)

	 1 million and more
	 500,000–999,999 
	 0–499,999 

	� Share of domestic (%) 
(share of regions in total number 
of domestic tourists in CAE)

	� Annual change (%) 
(2018 vs. 2017)

Tourist attractions and PR
Tourist attractions

Name of tourist attraction Number of visitors (thous.)
1 Prague Castle  2,377.6    
2 Petřín Funicular  2,066.0    
3 Prague Zoo  1,445.1    
4 AquaPalace Praha  835.9    
5 Aqualand Moravia  721.0    
6 Petřín Lookout Tower  713.6    
7 Old Jewish Cemetery (Pinkas Sanagogue)  675.0    
8 Zlín Zoo  630.3    
9 Dvůr Králové Zoo  518.4    

10 Zoo Ostrava  507.0    

Name of associated tourist attraction Number of visitors (thous.)
1 Dolní Vítkovice and Landek Park  1,557.8    
2 Plzeňský Prazdroj  762.1    
3 Jewish Museum in Prague  716.6    



Events (going beyond the meaning of borders)

— Karlovy Vary International Film Festival
— Colours of Ostrava
— Smetanova Litomyšl
— Golden Spike Ostrava
— Beach Voleyball World tour
— Rock for People

TBEX Ostrava  
– �the largest international gathering of internet content 

creators
– �500 participants from 43 worldwide countries
– �more than 100 influencers attended 16 fam trips 

throughout the Czech Republic
– �the estimated direct consumption of foreign partici-

pants in the Czech Republic was 845,722 $

Travel Trade Day 
– Incoming B2B workshop, 21.–22. 5. 2018, Liberec
– more than 81 worldwide trade representatives

Tourism Forum 
– �anniversary conference of the CzechTourism agency, 

21.–22. 11. 2018
– more than 150 tourism professionals

225 press trips, 
64 fam trips, 12 instatrips, 
8 TV crews in tourism 
more than 2,000 foreign guests

Financial event impact on tourism: 3,4 M $ 1,6 M $ 0,8 M $
Macroeconomic event impacts:
Event consumption 5,4 M $ 5,4 M $ 1,1 M $
Event receipts (multiplied) 10,8 M $ 10,8  M $ 2,2 M $
Total income for public budget by multiplication 2,2 M $ 2,2 M $ 0,5 M $
Number of generated jobs 135 128 26
Irreplaceable income (government revenue from the event) 0,5 M $ 1,7 M $ 0,08 M $

Prague 
spring

Press/Fam/Insta trips

Castles of 
Czech republic

kudyznudy.cz

Events
Všesokolský slet

Actions
Actions

455,915 likes on FB

 +7 % compared to 2017 
(425,036)

 +13 % compared to 2016 
(403,000)

3,500 followers 
on Instagram
more than 500 thousand 
people reached 

16,330,092 visits
 +22 % compared to 2017

 +19 % compared to 2016

3.45 pages per visit

3:00 average length of visit

On-line

2,329,027 visits
1.61 pages per visit

2:03 average length of visit

czechtourism.com

1,670,733 visits
1.48 pages per visit

0:42 average length of visit

Czech and Slovak century

— �72 international trade fairs and 2 trade fairs 
in Czech Republic with official exhibition, 
1,700,000 visitors reached

	903,599 fans
 +6 %� compared to 2017 (852,721)

 +8 %� compared to 2016 (834,636)

Social media
Social media – Incoming

MICE and Trade Fairs
Trade Fairs

ranking city / country no. of congress category 
8. Prague 154 cities

23. Czech Republic 187 countries

Convention venues

Twitter | Instagram

Facebook | Weibo | Vkontakte

USA
	� 555,736 

 2.8  %   3.5

	 5,380,126 $
	 47,722
	� Touchpoint OOH campaign 

in New York City
	� Travel Blog Exchange – TBEX  

— �World’s largest travel blogging 
conference in Ostrava

Mexico
	� 44,129 

 3.8  %   3.4

	 801,133 $
	 76,320
	� Campaign with 

Viajes El Corte 
Inglés

	 — �Catalog published 
at 8,500 copies, -video 
at sales points

Brazil
	� 57,826  

 -9.4 %   3.6

	 3,278,154 $
	 72,145 
	� Cooperation with ETC 

— �Presentation with participation 
of 245 delegates of travel 
agencies

Other Middle and South 
American countries 

	� 89,320 
 11.6 %   3.3

	 1,602,457 $
	 152,147
	� Pools of Colombia, 

Peru, Argentina  
— �Promotion of the Czech 

Republic through package 
tours offered by local tour 
operators

Canada
	� 96,891 

 2.7  %   3.6

	 2,633 

Great Britain and Ireland
	� 554,374 

 5.6  %   3.6

	 9,965,029 $
	 8,121
	� Campaign with Jet2.com 

airlines and Touroperator 
Jet2holidays

	� Launch of an Online Travel 
training course OTT

	 — �Over 125,000 members from more 
than 192 countries, promoting 
Czech Republic to Top agents 
and Touroperators

Germany
	� 2,033,065 

 3.6  %   3.9

	 9,882,599 $
	 42,576 
	� Joint presentation of 

CzechTourism and Czech 
partners at the biggest 
B2B travel fair ITB Berlin

Scandinavia
	� 393,795 

 -1.3  %   3.7

	 2,248,737 $
	 9,900 
	� Golf campaign with 

Swedish magazines Golf 
Digest and Golf Bladet 

	 — �500,254 impressions, 
145,200 readership

Russia
	� 545,406 

 -0.5  %   5.4

	 1,052,625 $
	 42,158 
	� Promotion of the Czech 

Republic as a suitable Spa Des-
tination in the Caucasia Market

	 — �200 exhibitors and over 
4,800 professional visitors

	� International tourist exhibition 
„LETO 2018“ in Ekaterinburg

	 — �225 exhibitors
	 — �5,000 representatives of tourist agencies

Japan
	� 129,591 

 12.7  %   3.0

	 11,101,842 $
	 23,260 
	� Launch of Good 

Will Ambassador 
Program in Japan 

	 — �50 influencers were 
chosen

Slovakia
	� 734,910 

 7.8  %   3.0

	 2,622,901 $
	 19,259
	� Campaign for 100 years 

of Czechoslovakia 
	 — �7 press trips on the theme First 

Republic 
	 — �backlight at Bratislava airport, 

cooperation with Febio fest

Hong Kong
	� 183,772 

 11.9  %   2.5

	 20,769,822 $
	 9,557
	� TV campaign 

Boarding Pass 
	 — �12 episodes and 

over 80 reps each
Australia

	� 86,057 
 -1.8 %   3.4

	  2,165

Benelux
	� 373,622 

 2.6  %   3.8

	 2,545,726 $
	 8,411
	� Campaign active 

holiday
	 — �OTS 6,600,000

Switzerland
	� 107,837 

 -1.8  %   3.4

	 90,304 $
	 1,283

France
	� 287,129 

 -0.8 %   3.5

	 3,104,108 $
	 14,843
	� Introduce regions of 

the Czech Republic for 
young travelers 
— �Total KPI reach 743,000 

people

	� Promotion of the 
Czech Republic 
as an attractive MICE 
destination 
— �40 representatives of major 

French companies

Spain
	� 267,487 

 8.0  %   3.7

	 2,724,018 $
	 27,315
	� Online campaign in coope-

ration with OTA Destinia  
— �More than 1,300,00 potentional 

tourists

	� Czech republic and KissFM  
— �Radio campaign in cooperation 

with Czech Airlines

Italy
	� 409,903 

 5.2 %   3.7

	 12,424,006 $
	 32,591 
	� Italian TV staff filming 

in the Czech Republic  
— �Italian TV RAI 2, Vatican TV 2000

Austria
	� 299,162 

 2.8  %   2.9

	 10,734,256 $
	 5,650
	� Campaign ČS100 

and Loos interiors 
in Pilsen

	� Photo exhibition 
ČS100 on main train-
station in Linz  
— �In cooperation with 

Austrian Railways ÖBB

India
	� 96,325 

 12.5  %   3.5

	 360,458 $
	 4,022
	� Czech Republic Land 

of Stories Roadshow 
— �Attendance: 419 B2B partners

	� Times of India online/ 
/offline campaign 

Israel 
	 163,474

 -11.1 %   4.7

	 3,121
	� Trade Fair IMTM 

Tel Aviv 
— �25,500 visitors

Saudi Arabia
	 27,007

 23.9 %   6.0

	� Riyadh Travel Fair 
— �27,000 visitors

United Arab Emirates
	 34,821

 19.4 %   3.7

	� ATM Dubaj 
— �39,000 visitors

	� Discover Central 
Europe Middle East 
Roadshow 
— �In cooperation 

with V4 countries

Incoming tourism and CzechTourism worldwide

Poland and the Baltic countries
	� 728,554 

 6.2 %   3.1

	 12,110,977 $
	 55,108
	� Promotion of the winter holiday 

	 — �Promotion of Czech border area for young 
skiers on social networks and a blog

	� Spring and summer season cam-
paign for the Warsaw inhabitants 

	 — �50 emissions of ad spot, length – 30 s

China
	� 619,877 

 26.5  %   2.5

	 3,774,236 $
	 123,358
	� Opening of the 2018 

season 
— �100 guests from the media 

and the travel agencies

	� Trade fair BITE 
— �Attendance over 100,000

South Korea
	� 416,243 

 0.2  %   2.6

	 6,177,055 $
	 32,087 
	� Publication of Czech 

Coupons Book II
	 — 20,000 pieces

Key for arrivals

	 Tourists  
Number of incoming foreign tourists 
at collective accommodation establishments

	 400,000 and more
	 150,000–399,999 
	 0–149,999 

 Annual change (%)  
(2018 vs. 2017)
 Average period of stay 
(days)

 	AVE  
equivalent advertising space, value 
of advertising space (in $)

Social media fans

 Top selected campaigns at foreign offices


