
AVE 34 mln. €

21,5 mln. visits on  
Kudy z nudy website

1,44 mln. fans on CzechTourism 
social media

Domácí cestovní ruch a CzechTourism 

Fotobanka

Více než 1 000 fotografií

Zpracováno Institutem turismu, institut@czechtourism.cz

Kudy z nudy

283 606 fanoušků  
na Facebooku

6,1 milionu unikátních 
návštěvníků

+46 %  oproti 1.–6. 2014 (4 211 320)

Spuštění  věrnostního klubu 

podívejte se 
na naše spoty
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Tourist attractions
4,512 articles about CzechTourism
AVE 5,232,421 € in domestic media
Top theme –  Active tourism 

Statistic information 
Marketing

Top events –  Jízdenka OneTicket, tipy pro vozíčkáře,  
projekt Světové Česko

Top media –  icot.cz, ttg.cz, parlamentnilisty.cz

Public Relations

Ústí Region
 323,703
 3.7 %
 5.8 %

Liberec Region
 658,401
 7.5 %
 2.4 %

Pardubice Region
 323,172
 3.7 %
 8.2 %

Hradec Králové Region
 853,556
 9.7 %
 0.4 %

Olomouc Region
 423,383
 4.8 %
 -0.5 %

Moravian-Silesian Region
 573,576
 6.5 %
 6.2 %

Prague
 943,464
 10.7 %
 29.4 %

Karlovy Vary Region
 519,846
 5.9 %
 21.2 %

Pilsen Region
 443,417
 5.0 %
 6.8 %

South Bohemian Region
 1,008,296
 11.4 %
 3.4 %

Central Bohemian Region
 702,904
 8.0 %
 13.8 %

Vysočina Region
 417,552
 4.7 %
 13.1 % South Moravian Region

 1,110,711
 12.6 %
 15.1 %

Zlín Region
 511,962
 5.8 %
 11.9 %

2021 
Name of tourist attraction

            Number  
of visitors  

(thous.)
% 

21/20

1 Petřín Funicular, Prague  1,015.5 0.1%
2 Prague Zoo, Prague     963.0 13.1%
3 Zlín ZOO, Zlín     623.9 23.3%
4 Dolní Vítkovice, Ostrava     620.3 25.8%
5 AquaPalace Prague, Čestlice     618.0 15.1%
6 Safari Pak Dvůr Králové, Dvůr Králové nad Labem     543.7 20.6%
7 Plzeň Zoo, Plzeň     476.9 28.1%
8 Ostrava Zoo, Slezská Ostrava     462.1 10.2%
9 Prague Castle, Prague     444.0 -13.4%

10 Olomouc Zoo, Olomouc     409.2 39.4%
11 Aqualand Moravia, Pasohlávky     386.4 5.1%
12 Jihlava Zoo, Jihlava     342.5 54.4%
13 Liberec Zoo, Liberec     334.0 21.2%
14 Prague Botanical Garden, Troja     315.0 62.4%
15 Park Mirakulum, Milovice     282.5 47.3%
16 Svatý Kopeček (Holy Hill) – Way of the Cross, 

Mikulov
    278.7 -0.1%

17 Wallachian Open Air Museum  
in Rožnov pod Radhoštěm

    276.4 21.3%

18 South Bohemia Zoo in Hluboká nad Vltavou     269.6 33.8%
19 Zoo Brno, Brno     266.6 1.2%
20 IQLANDIA Science Centre, Liberec     250.0 15.2%

Photo gallery

More than 2,800 photos
–  Expansion of the photo gallery portfolio: agrotourism, rural tourism, 

sights, photos of traditions etc.

Fact Sheet

Compiled by Institut turismu,
institut@czechtourism.cz

Look at 
our spots

Look at 
our Instagram

Domestic tourism and CzechTourism

Symbols

 Domestic tourists
 (number of domestic tourists to CAE)

 1 mil. and more
 500,000–999,999 
 0–499,999 

  Share of domestic (%) 
(share of regions in total number 
of domestic tourists in CAE)

  Annual change (%) 
(2021 vs. 2020)
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Going beyond the meaning of borders

Campaign 
#Světové Česko
–  Campaign worth of 15 000 000 CZK
–  Through media cooperation with Evropa 2, 

a summer special program on TV Nova, 
online media and the placement of supple-
ments with a turist off er of lesser-known 
places in the Czech Republic in magazines

Fórum cestovního ruchu
– anniversary conference of the CzechTourism 
agency, 23. 11. 2021
– in cooperation with the capital city Prague
– more than 100 tourism professionals

In  CzechTourism organized  press, fam 
and in�luencers trips
–  645 worldwide journalists, tour operators and infl uencers
–  Acquired media space in AVE: 5,522,510 €

Safe Travels 
Stamp
–  award for destinations 

and companies that have 
accepted SafeTravels' global 
standardized health and 
hygiene recommendations

Press/ Fam/ Influencer trips

Kudyznudy.cz

Events Cooperation

21,488,750 visits
 +14,3 % compared to 2020

 +19,1 % compared to 2019

2,68 pages per visit

2:40 average length of visit

On-line

 1,757,893 fans
 +5 %  compared to 2020

Social media

Facebook | Weibo | Vkontakte

VisitCzechRepublic.com

Twitter | Instagram

3,486,390 visits
1,52 pages per visit

1:48 average length of visit

—  Biathlon World Cup – Nové Město 
na Moravě

—  Prague spring
—  Golden Spike Ostrava
—  Para Hockey World Championship 

Ostrava

—  Smetanova Litomyšl
—  Rock for People
—  Karlovy Vary International �ilm festival
—  Barum Czech Rally Zlín
—  Let It Roll: Save the Rave
—  European Men's Volleyball Championship 

1,406,509 fans
on FB

4,935 interactions per 1000 fans

28,955,629 impressions

235,355 followers
on Instagram

9,317 interactions per 1000 fans

®

Post with most interactions on FB profile Kudy z nudy
Kudy z nudy
8. srpna 2021

Přehrada, která zdálky vypadá jako zámek a patří k nejhezčím u nás, má dokonce 
pohádkové jméno... Znáte jej?

255 komentářů 322 sdílení3,6 tis.♥

USA
  2,327,495

 65.4  %  3.6

 709,776 $
 176,730
  Campaign with Lonely Planet 

— 1,000,000 views

  CBS TV campaign
— almost 8,500,000 viewers

Mexico
 5,534

 0.2 %  3.3

 709,776 $
  Famtrip Mexico 

 — 45 attendees

Brazil
  5,831 

 -46.9 %  3.5

 360,774 $
 112,348
  Workshop Europe 

invites the curious 
—  9 Czech companies

  Virtuoso on Tour 
Mexico City

 — 40 meetings

Other Central 
and South American 
countries

  10,885
 -26.8 %  3.4

 1,462,751 $
 243,296

Canada
  9,783

 -7.9 %  3.8

Great Britain and Ireland
  58,001

 -58.7 %  3.7

 363,151 $
 22,913
  #CzechIn2021 

In�luencer campaign 2021
 — total of 117,280 impressions 

  Campaign with the Jet2 
airlines and Jet2CityBreaks 
Touroperator 

 —  2,858 �ly tickets sold

Germany
 687,479
-15.6 %  3.8

 5,827,247 $
 59,029
  Integrated Marketing Campaign 

 —  21,000,000 contacts were achieved, with each 
individual seeing the campaign message 3.2 times

  Spa Campaign in Saxony 
 —  1,500,000 listeners, 14,500,000 readers, 

726,000 impressions

Scandinavia
  51,016

 30.0 %  3.4

 717,912 $
 11,193 
  Display campaign 

promoting Czech cities 
and active holiday 

 — 1,484,631 impressions 

  Online MICE workshop 
in cooperation with 
Czech Convention Bureau 
— more than 180 meetings

Russia
  25,864

-80.4 %  3.8

 167,699 $
 56,750
 B2C campaign 

 Do Čech za zdravím
 —  reach 4,563,000

  Tourism tradefair LETO 2021 
 —  12,000 visitors

Japan
 5,221

 -79.3 %  4.2

 11,567 $
 15,887
  Czech Festival Tokyo 

 —  more than 5,500 visitors

Australia
  3,476

 -61.5 % 3.5

Benelux
 138,131

 23.9 %  3.5

 4,400,309 $
 10,495
  Dutch reality 

TV show 
„Wie is de Mol?“

 —  Every episode attracted 
approximately 
4,000,000 viewers, 
AVE 77,000,000 CZK

Switzerland
  28,309

 14.5 %  3.4

France
  98,725

 20 %  3.6

 2,086,122 $
 22,271
 AJT in South Moravia 

 —  80 French tourism 
journalists

 Online campaign
 TOUR MAG
 —  164,064 emails sent

Spain
  58,386

 28 %  3.7

 1,362,429 $
 34,580
  Product development 

and promotion of a new 
8days �ly&drive program 
to the Czech Republic

 —  total of 32,435,477 impressions

  Radio promotion with KissFM, 
HIT FM and HIT TV 

 —  AVE 5,700,300 CZK

Italy
  93,151

 4.6 %  3.7

 766,428 $
 44,886
  Marketing activities 

associated with the 
support of the newly 
created Muralu 

 —  2 covered trams

  Video spot Restart 
 — over 600,000 views

Austria
  95,678

 7.5 %  3.0

 1,662,170 $
  Campaign Brno – 

tvoje nová láska
–  1,200,000 impressions, 

9,000 clicks

  Online tradefair 
Ferienmesse 
– AVE 1,800,000 CZK

India
  10,756

 8.1 %  3.4

 138,626 $
 1,911
 Online destination webinar

 —  more than 1000 touroperators

Israel
 74,926

234.0 %  4.4

 4,990 $
 3,643

Saudi Arabia
 5,151

 112.5%  7.8

 41,010 $
 1,797
  EXPO 2020

 —  participation with Czech Therapeutic Landscapes 
rotation exposition connected with “CzechTourism 
Day” B2B workshop and press conference

 B2B workshop MALT 2021
 —  more than 50 B2B meetings

United Arab Emirates
 3,783

11.3%  4.1

 86,297 $
 1,797

Key for arrivals

 Tourists 
Number of incoming foreign tourists at 
collective accommodation establishments

 Annual change (%)
(2021 vs 2020)
 Average period of stay
(days)

  AVE 
equivalent advertising space, 
value of advertising space (in USD)

Social media fans

Top selected campaigns at foreign off ices

Incoming tourism and CzechTourism worldwide

Poland and Baltic countries
  277,151

 -11.0 %  3.1

 2,254,390 $
 62,343
  Cycling 

 — cooperation with successful cycling magazines

  Spa workshop  
 —  52 subjects from Lithuanian tourism

China
 7,109

 -81.7 %  3.5

  Promotional article 
in lifestyle magazine 

 —  9 pages

 Social media 
 campaign 
 — a total of 22,700,000 views

South Korea
  8,060

 -81.0 %  3.2

 4,341,319 $
 36,735
  For Czech specialties in Korea

 —  OTS 2,500,000

  Mucha Muse Challenge
 —  37,570 interactions on IG

Slovakia
 329,554

 20.9 %  3.3

 1,385,169 $
 21,554
  Traveling in Czechia 

without barriers 
—  readership 5,200,000, AVE 1,300,000 CZK

  Native widgetbox campaign 
with Strossle 
—  more then 4,700,000 impressions
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