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Dear Colleagues and Partners,

even though 2017 was dominated by the Baroque as 
the marketing topic, the agency also prepared for the 
international celebrations of the Czech-Slovak solidarity of 
the coming year. 

Among the top resource markets in terms of arrivals were 
the countries in which our foreign offices operate: Germany, 
Slovakia, Poland, Russia and the USA, the number of tourists 
arriving from Asian countries continued to experience 
a very dynamic grow. The challenge in the field of foreign 
representation, which we responded to in 2017 by opening 
our second-tier subsidiaries and launching marketing 
activities, was to strengthen our reach in strategic territories 
with high incoming potential – in India, Israel and the Middle 
East. We believe that these territories will play a strategic role 
in the subsequent development of tourism, and CzechTourism 
already plans to further strengthen its activities, among 
others, in Canada, Kazakhstan and Belarus.

In 2017, the increase in the number of arrivals and overnight 
stays of domestic and foreign tourists continued, but also the 
revenues from tourism increased and, above all, we managed 
to increase the regional dispersion of tourists to less-favoured 
localities outside Prague.

At the same time, the Agency has prepared several important 
professional events – Travel Trade Day, Tourism Forum and 
Tourfilm, and at the same time it has become a partner of 
other professional seminars or workshops.

CzechTourism focused on the strategic goals forecasting 
tourism development based on statistical data as well as 
on marketing objectives predicting the performance of the 
agency's own measurable activities. The Swiss model of 
calculating the contribution of CzechTourism’s activities 
to public budgets has shown us that each crown from the 
state budget to the agency then generates CZK 19 back into 
the public budget. I consider this balance to be exceptional 
and I thank all of our partners for helping us to effectively 
promote the Czech Republic brand at home and abroad.

Monika Palatková
Managing Director

Acknow­
ledgement 
of Partners
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31 %
of foreign 
tourists arrive 
in the main 
summer season 
(07–09).

Fact Sheet 
2017

Income from incoming tourism 
CZK 162 billion

AVE: CZK 3.46 mil.

OTS: 8.67 billion 
campaign views

number of media 
outputs: 6,261

number of fans on social 
networks: 1.39 mil.

10.2 mil. 
arrivals of 
foreign tourists 
to HUZ.

26.3 mil.
overnight stays 
of foreign 
tourists in HUZ.

51 %
of foreign 
tourists 
arrive 
repeatedly.

64 %
of foreign 
tourists 
arrive 
in Prague. 3/4

of foreign 
tourists are 
European.

6/
safest country 
in the world 
according to 
the Global 
Peace Index.

1/3
of foreign 
guests are 
tourists from 
neighbouring 
countries.

3.6
days is the 
average length 
of stay of 
foreign guests.

9.2 %
year-on-year 
increase in 
arrivals of 
foreign tourists 
(2017/2016).

Tourism 2017 in numbers:

AVE = �the price of the published post if it was placed in the same 
media as the ad

OTS = �the number of times people over 15 have had the opportunity to 
read, watch, or hear specific posts during the reference period
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In 2017, the press department focused on strengthening corporate 
PR, with destination PR being maintained within the framework 
of media partnerships, especially the tv show Breakfast with 
Nova. The department cooperated on both partner and corporate 
projects, provided a complete service of the ORBIS Media 
Centre including lectures for schools and international tourism 
delegations. It ensured journalist and PR services and concluded 
a media partnership with key professional media.

The department has created a unique content for 
communication of current topics of the Czech 
Republic in foreign representations, ensured 
production of centralized translations and 

proofreading of foreign language texts, media 
analyses, speeches and official speeches, it is the 
manager of news for corporate web presentation and 
manages corporate profiles on social networks.

The aim of the internal audit is to support CzechTourism in 
the effective fulfilment of its tasks. In 2017, the Internal Audit 
Department focused primarily on setting up co-operation with 
the founder, consulting on 3E, updating the risk catalogue, 
normative adjustments to internal processes.

Media 
Relations

Internal 
Audit

The CzechTourism 
Agency and its 
activities in 2017 
were the subject 
of 2 069 posts, 
most of which were 
corporate-oriented 
(81%). 

 
Print and online Television Radio Total

Summary
Destination Corporate Destination Corporate Destination Corporate Destination Corporate

I. Number of outputs 311 1625 78 29 – 26 389 1680 2069
II. OTS (ratings)* 375.20 629.99 87.46 148.92 – 87.69 462.66 866.60 1,329.26

III. AVE (in CZK) CZK 
14,830,366

CZK 
41,907,179

CZK 
6,875,000

CZK 
6,024,897 – CZK 1,175,928 CZK 

21,705,366
CZK 

49,108,004
CZK 

70,813,370
IV. Favourability (positive in %) 6 % 17 % 0 % 7 % – 42 % 5 % 17 % 15 %

Financial evaluation of 
media activities (AVE) 
reached a total value 
of CZK 70.8 mil. with 
a majority share of the 
printed titles (58% – 
namely Mladá fronta 
DNES), websites (22% – 
specifically novinky.cz) or 
television and radio 18% – 
specifically TV Nova).

Overall development of publicity by tonality

positive   
neutral   

ambivalent   
negative   
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The high value of AVE 
was also recorded 
by the publicity of 
the TOP title of this 
year, namely the COT 
business magazine 
(CZK 4.7 million, 105 
articles), which was 
also a key B2B medium. 
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Department of 
Strategy and Marketing 
Communication
Office of Strategy and Marketing Communication | Marketing 
Communication | Trade Fairs |Editions| Online distribution
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“The main marketing topic – the Czech 
Baroque – appeared throughout the 
whole marketing mix of CzechTourism, 
being perceived literally by all senses. 
The topic served to support all product 
lines and was effectively spread across 
all channels. We also focused intensively 
on the topic of the next year – 100 years 
of Czech-Slovak solidarity not only in 
relation to tourism but also within the 
interdepartmental project ensured by 
the marketing agency.”

Department activities:

	 Marketing planning and strategies of short, medium, 
and long-term nature

	 Development of communication strategy and creative 
concept, its execution, and arrangement of media 
coverage

	 Arrangement and implementation of official 
presentations of the Czech Republic at trade fairs, 
cooperation in the implementation of trade fairs 
organised by foreign offices, implementation of 
product fairs

	 Supervision of FO marketing communication activities

	 Cooperation in product communication, ensuring 
partner communication, development of the 
interdisciplinary branding of the Czech Republic brand

	 Publishing activities, photo-production, cooperation 
on graphic and print works

Radana Koppová
Department Director



18	 CzechTourism 
	 Annual Report 2017

For 2017, the marketing communications department prepared, in 
cooperation with WMC Gray, the creative concept of “Baroque through 
All Senses”, following the long-term strategy of positioning the Czech 
Republic as a country of stories. In support of domestic tourism, 
campaigns representing the main Baroque monuments in the country 
were carried out. A part of the domestic market campaign was also the 
BarokoPlay project, in which students of film schools, using a video clip, 
presented Baroque monuments to a young audience. The winner was the 
clip called #TechnoMeetsBaroque. The department realized videos called 
National Jewels II representing candidates for entry into the UNESCO list 
or the Journeys Through the Baroque series.

Marketing Campaigns 

Samples of print and online advertising

Coordination 
of graphic 
works.

New look of the website 
www.ceskozemepribehu.cz 
with Baroque topics. 

Realization 
of the 
DestinaCZe 
competition.

360° 
baroque 
videos 
for virtual 
reality.

Online 
Baroque 
itinerary.

The winning video of 
the BarokoPlay project
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Absolute winner of the fifth year of the competition for the most 
popular destination of the Czech Republic, announced by the 
CzechTourism Agency, became the Rock Towns of the Broumov 
Region. The results of the competition were announced at a festive 
evening within the Tourism Forum conference.

The finalists competed for the title of the best 
domestic tourist attraction during September and 
October. During this time, the public assigned via the 
website www.ceskozemepribehu.cz.

Monuments that have undergone reconstruction and 
now attract visitors again competed in the category 
Phoenix – A Project Reborn. It was in this category 
where the sensitively renovated château Mitrowicz 
succeeded. The category of Kudyznudy – Experience 
for the Whole Family inspires to spend a family holiday. 
The Visitors Center of the Vodní dům (Water House) 
won here. The Rock Towns of the Broumov Region 
won the category Česko jede (Czecia on the Run), which 
is intended for all lovers of active holidays. The Rock 
Towns enthused most of the voters, and became the 
absolute winner of the competition. The Visitors’ Centers 
in the Bohemian Forest gained the most votes as the 
most eco-friendly attractions focusing on environmental 
protection and sustainable tourism. The château Valtice 
succeeded in the category Baroque through All Senses

The results of DestineCZe 2017:
Phoenix – A Project Reborn
1/	Château Mitrowicz
2/	Château Svijany
3/	Dačický House in Kutná Hora
4/	DOTEK – The House of Restoration of Traditions, 

Ecology and Culture
5/	Walzel Center

Kudy z nudy – Experience For The Whole 
Family

1/	Water House Želivka
2.	Peklo Čertovina
3/	Children’s Museum Praděd
4/	Archeopark Chotěbuz
5/	Film Node Zlín

Czech Republic on the Run
1/	Rock Towns of the Broumov Region
2/	The Beskydy Highway
3/	Labe trail – Labe canyon
4/	Bečva Cycle Route
5/	Vysočina Arena

Eco-friendly
1/	Visitor Centres in the Bohemian Forest 
2/	Lavender Farm
3/	ECOPark Liberec
4/	Houses of Nature
5/	Alternator – eco-technical centre Třebíč

Baroque through All Senses
1/	Château Valtice
2/	Broumov Monastery
3/	West Bohemian Baroque
4/	Château Troja
5/	Archbishop's Palace Olomouc

The winner of the DestinaCze 2017
became the Rock Towns of the Broumov Region

Absolute winner: 
Rock Towns of the 
Broumov Region 
(3,355 votes)
Distributed: 
over 82,000 votes
This year, the public 
could appreciate their 
favourites in the form 
of gold, silver and 
bronze medals



20	 CzechTourism 
	 Annual Report 2017

In 2018, the Czech Republic will recall a number of significant 
anniversaries having number "eighth” in their date. The Government 
of the Czech Republic considers the 100th anniversary of the 
establishment of the modern statehood in 1918 and the 50th 
anniversary of the Prague Spring in 1968 particularly important. 
Both events not only shaped the Czech identity, but were also part 
of movements beyond the borders of the state. The year 2018 will 
also provide an opportunity to recall the quarter-century following 
the Czech-Slovak division, a process that again relates to wider 
historical events, in this case the break-up of the socialist bloc.

Within the framework of inter-ministerial 
cooperation, various projects are supported, 
the agency CzechTourism is charged with 
ensuring their unified marketing support. 
Within this interdepartmental cooperation in 2017, 
CzechTourism started the preparation of a unified 
visual and content communication of all subjects 
involved in celebrations.

The aim of the marketing activities within the 
interdepartmental project is to increase the number 
of visitors to the Czech Republic and to promote 
business benefits through tourism, cultural, sporting 
and other activities.

For the celebrations of the upcoming year 
CzechTourism prepared a unified creative concept 
and logo in 2017. This is done in the original Czech 
scriptural script Sklonar. The Sklonar alphabet 
used for the 100th anniversary logo is the work of 
the authors of the current generation of the Czech 
typographical school – Martin Vácha and Mark 
Pistor.

Interdepartmental Project to 
Celebrate the Anniversary of 2018

Only the basic graphic 
elements, such as the tricolour 

colouring and the dates of each 
significant anniversary, are used 

intentionally within the logo. Due 
to the versatility of logo usage, no 
figurative elements were chosen.

Visual, 
audio 
and video 
creation.

Creation 
of a web 
portal and 
application, 
social 
networks.

Printed 
presentation 
materials.

Mapping the 
perception 
of the Czech 
Republic brand 
and assessing 
the impact of 
the marketing 
campaign.

Preview of the site czechandslovakcentury.com

Printed 
promotional 
materials.

Purchasing 
media 
space.

The logo and 
visualisation 
of celebrations 
for use 
by other 
ministries.
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1  In the footsteps of T. G. M.
Tracing the footsteps of Tomáš Garrigue 
Masaryk would be a task worthy of the greatest 
travellers of the last century. From his birthplace 
and youth in Southern Moravia, through Vienna, 
Geneva, Paris, London, the United States of 
America, not to mention the Siberian mission 
and Japan. So, let’s take a short-cut. From the 
permanent exhibition devoted to Masaryk in 
his home town of Hodonín, through Prague 
Castle,	where	he	not	only	performed	official	
duties, but which he also modernised with the aid 
of Slovenian architect Plečnik, to the Village of 
Lány in the Kladno region, where the President 
Liberator rested at his summer seat – Lány 
Château, and which is also the site of his other 
museum	exhibition	and	finally	also	his	grave	at	
the local cemetery. www.muzeumtgm.cz/en 

4  Plečnik changes Prague
It	was	built	by	the	Přemyslids,	developed	
by	Emperor	Charles	IV	with	Petr	Parléř,	
reconstructed by the Habsburgs… Prague 
Castle. It was modernised by Slovenian architect 
Jože Plečnik. He reconstructed the castle 
courtyard, dressed the gardens, designed the 
interiors, and among others, the president’s 
apartment and the castle library. He did this 
free-of-charge with respect to Masaryk and his 
second homeland, and the same applied to the 
remarkable Church of the Most Sacred Heart 
of Our Lord in Vinohrady.  
www.prague.eu 

Czechoslovakia, a new republic on the 
map	of	Europe,	took	its	first	step	with	hope	
on the journey through history and soon won 
international	respect	and	recognition.	2018,	
a century has just passed since the events of 
the time. The map of Europe has changed 
many times in this period. The borders of our 
countries have also changed. In spite of this, 
the	year	1918	remains	a	breakthrough	year	in	
our modern history. 100 years is a beautiful, 
round anniversary, let us celebrate it! Let’s recall 
the interesting stories and visit the places that 
remind us of our common history (Czech and 
Slovak history).

1918. The yearning 
of many Czechs and 
Slovaks for life in a 
common, sovereign 
state became reality. 

2  Fortified border region
With trepidation, resolve and certainly also fear, 
the men assumed duties during the mobilisation 
of 23 September 1938. Within a few hours, 
they occupied the newly built fortifications in 
the border region. Seven days later, they returned 
home with tears in their eyes. The Munich Treaty 
surrendered the border region to Germany without 
any battle. Even today, fans of military history can 
find	thousands	of	smaller	and	larger	bunkers, 
type	37	light	fortifications,	infantry	log	cabins,	
modern strongholds and fortresses, especially in 
Eastern Bohemia and Northern Moravia.  
www.east-bohemia.info/military-history/ 

5  Salon of the Republic 
How does an enlightened man change the face 
of a city for centuries? Ask František Ulrich, the 
thirty-six	year	old	lawyer,	poet	and	chiefly	Mayor	
of Hradec Králové,	who	did	so	in	the	first	

3  Stories of the legions
The pre-condition for establishment of the 
state besides the idea, yearn and diplomacy was 
also military power. This was embodied by the 
Czechoslovak Legions – the military corps 
created abroad during the First World War, 
mainly in Russia, but also in France and Italy. 
After the war, the legions represented a force that 
not only militarily intervened in many territorial 
disputes, but from which the members of the 
gendarmery, castle guard and Czechoslovak 
intelligence service were also recruited. And 
the current legion monuments? For example, 
Gočár’s	rondo-cubist	building	of	the	former	
Legiobanka	in	Prague	on	Na	Poříčí,	but	also	
the mobile museum – a reconstructed legendary 
legion train in which our soldiers coped with the 
Trans-Siberian Railway. A monumental memorial 
tomb was built at Vítkov to commemorate the 
legionnaires and to celebrate the courage of the 
Czech nation. www.nm.cz

10  Bratislava’s Umelka
A symbol of the rise of modern architecture 
in Slovakia was the Bratislava gallery of the then 
Slovak Arts Forum known as Umelka. The Czech 
architects Alois Balán and Jiří Grossmann 
designed the gallery in an austere, geometrical 
finish,	variegated	by	the	structure	of	the	fair-faced	
bricks. They ensured that the main exhibition 
chambers enjoyed northern scattered light 
through the glazed part of the reinforced concrete 
skeleton. What Manes in Prague was to Czech 
creative art is exactly what Umelka on the bank of 
the Danube was to the Slovak nation.
www.svu.sk/sk/galeria

7  Functionalist metropolis
Austrian Manchester – the nickname of Brno at 
the	turn	of	the	19th	and	20th	centuries.	The	textile	
industry brought money into the city and the 
money brought in world renowned architects. The 
most famous of them, Mies van der Rohe, built 
one of the most beautiful villas in the world for the 
Tugendhat family. A Functionalist work of art, 
which is inscribed on the UNESCO Heritage 
List.	The	German	architect	was	proficiently	
contested by a Czech tied to Brno – Bohuslav 
Fuchs, but he was not the only one. The list of 
Brno’s modern architectural monuments 
is extensive and includes almost four hundred 
buildings,	from	private	exhibitions,	through	cafés,	
churches to the monumental pavilions of the Brno 
Show Grounds. www.gotobrno.cz/en

6  Astronomer turns general
The Slovak hero of the establishment of the 
new state was undoubtedly Milan Rastislav 
Štefánik. Masaryk’s “twin-brother” in 
the pilgrimage through exile, organisation 
of	the	legions	and	effort	at	establishment	
of Czechoslovakia. The co-founder of the 
Czechoslovak National Council, a soldier in every 
sense of the word, General of the Czechoslovak 
Armed Forces and Military Minister and 
educated and respected astronomer. His 
further career in the public life of the First Republic 
was cut short by an air crash in which he was killed 
in May 1919 in Bratislava, paradoxically upon 
return to the country from exile. His memorial is 
commemorated by the giant barrow on the peak 
of Bradlo, not far from the town of Brezová pod 
Bradlom in Slovakia (the monument, designed by 
Dušan Jurkovič, was completed in 1928), and 
the monument in Bratislava, which was rebuilt in 
2009 after a lot of peripety. www.bradlo.sk

9  Housing according to Adolf 
  Loos
Adolf Loos, in spite of the fact that he did not 
study architecture, changed its face like no other 
creator	in	his	era.	At	the	beginning	he	fulfilled	
his Functionalist credo of “an ornament 
is a crime” in Vienna, and then also in Paris, 
his native Brno, Prague and other cities. And 
he consistently avoided this crime also when 
designing the house interiors for wealthy Plzeň 
(Pilsen) townspeople, especially from the Jewish 
community, before and after the First World War. 
When taking a guided tour of four reconstructed 
flats	by	Loos	in	Plzeň,	you	taste	the	austere,	
functional, and simultaneously spectacular and 
harmonious atmosphere of the beautiful interiors. 
You can even dream for a while about what it 
would	be	like	to	live	in	such	a	flat	at	such	a	time.	
www.adolfloosplzen.cz/en/

Stories of the Czech and Slovak 
Century

Wenceslas Square in Prague is the venue of revolutionary events in our history.  
The establishment of the new State of Czechoslovakia was declared here on 28 October 1918.

Main living area of the Tugendhat Villa with a vista of the winter garden. Prague, the Müller Villa by Adolf Loos.

Prague, the National Monument at Vítkov. The permanent exhibition titled “Cross-roads of Czech and Czechoslovak statehood” 
shows the significant turning points in our 20th century history. The Gymnasium of J. K. Tyl in Hradec Králové was designed by Josef Gočár.

Church of the Most Sacred Heart of Our Lord. 
The infantry log cabin K-S 14 “U Cihelny” 
near the Municipality of Králíky. 

Czech 
and Slovak

Century

8  Negotiations on the Czech  
 Republic and Slovakia 
Anyone who would follow the conversation of two 
men	who	took	off	their	perfectly	fitting	jackets	
in the heat of August 1992 and sat down in the 
shade	of	the	trees	in	a	garden	of	Brno’s	Černá	
Pole, would have got the impression that they 
were	only	sharing	some	confidential	stories.	But	
both men, respectively prime ministers of the 
Czech and Slovak governments Václav Klaus 
and Vladimír Mečiar, were actually negotiating 
the division of Czechoslovakia at Tugendhat 

Pilsen, apartment interior designed by Adolf Loos.

Bratislava’s Umelka. 

Tugendhat Villa in Brno.

Villa. For some, it was a sad parting, yet for 
others only hope and expectation. For the entire 
world it was a peaceful, friendly parting. Two 
sovereign states were born within Central Europe.
www.tugendhat.eu

three decades of the last century? He invited the 
greatest architectural stars of the time to the city, 
including Kotěra and Gočár among others, so 
that they could change the city stronghold into 
the urban pearl of the First Republic. To date, for 
lovers of modern architecture, a walk through 
Hradec	Králové	is	an	experience	comparable	to	a	
visit to a confectionery after getting a good school 
certificate.	www.hradeckralove.eu/tourists

0 50 100 km

The historical building of the Main Train Station 
in Prague – Fanta Café. Detail of the secession 
decorations showing the date of establishment of 
Czechoslovakia, 28 October 1918.

19053_CZT_Inzerce_Vlajka_215x302_AJ_v01.indd   1 15.01.18   13:27
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More than 250 exhibitors - commercial and non-commercial 
subjects attended the fairs and thanks to the record 
attendance at a number of events, the total number of 
addressed visitors exceeded 1,600,000.

In 2017, the department of trade fairs prepared 
an exhibition of the Czech Republic on 21 major 
domestic and foreign tourism trade fairs. In addition 
to traditional trade fairs in the main source markets, 
two expositions were also prepared in countries 
without foreign representation, at the fairs in SATTE 
New Delhi and IMTM Tel Aviv. The attendance of 
the Czech Republic was also ensured at the most 
important golf fair International Golf Travel Market. 
In the field of congress tourism, the presentation was 

organized at two major trade fairs - IMEX Frankfurt 
and IBTM Barcelona. Great interest of hosted buyers 
was aroused not only by the exposition itself but also 
by the destination presentations running directly on 
the premises of the booth.

From June to September, the EXPO Astana world 
exhibition on "Energy of the Future" was also held. 
During the three months of the event, more than 
3,860,000 visitors could see the exhibition. 

Trade fairs

EXPO Astana 2017 – Czech pavilion

ATM Dubai

The title 
"Best Spa 
Destination" for 
CzechTourism 
at MITT Fair 
Moscow.

The “Most Popular 
Booth Award”, the 
“Most Outstanding 
Booth Award” and the 
“Best National Team 
Award” at the Asian fair 
Beijing International 
Tourism Expo (BITE).

Bronze statuette 
of the Bureau 
of International 
Expositions for the 
Czech Republic’s 
Pavilion at EXPO 
Astana.
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A	 Ferienmesse Wienna
B	 ITB Berlín
C	� BITE Peking
D	 WTM London
E	�� IBTM Barcelona
F	 IMTM Tel Aviv
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Photo 
production 
and photo 
reporting.

The department prepared new graphic and textual content for 
a communication topic in 2018, produced a publication for the 
Czech House at the Winter Olympics in Pchjongchchang 2018, 
and provided prints for the Czech exposition at EXPO 2017 
in Astana. The department participated in the preparation, 
visualization, realization and supervision of the outputs of the 
inter-ministry project ČS100, within which a series of editions 
led by the image book The Joint Century was published.

The result of intensified cooperation with the 
CzechInvest agency was the editorial series intended 
for the target group of investors in the Czech 
Republic. A B2B Catalogue / Destination Manual 
for commercial purposes was prepared to cover the 
entire product portfolio of the agency. 

The expansion of the photo library accentuated the 
topic of 2018 - the joint Czech-Slovak anniversary. 
Photos focused on UNESCO topics, outdoor, and the 
production of large-format destination photos for the 
interior of the Prague Congress Centre was provided 
for.

Editions

23 
publications 
in 11 language 
versions.

Awards 2017
in competitions:

Fénix Content 
Marketing 
2nd place in 
the category of 
disposable media 
/ catalogue 
for B2B Catalogue.

6 new 
publications 
in 4 
language 
versions.

11 new 
language 
versions 
of original 
titles.

11 	
supervisions 
of new 
publications 
and regular 
re-editions.

Extension 
of 
licenses.

2 supplements.
4 new Korean 
versions and 
re-editions of 
4 others for 
ZOH 2018.

 More than

100 new 
photographs in 
print quality.

Fénix Content 
Marketing 
3rd place in 
the category of 
disposable media / 
business calendar 
for the calendar 
Baroque in the Czech 
Republic 2017

Calendar 2017 
in the category Wall 
Calendar / award 
for the promotion of 
tourism
/ for the calendar 
Baroque in the 
Czech Republic 2017

Společné

století
Czech and Slovak Century
Das tschechische und slowakische Jahrhundert
Чешский и cловацкий век

spolecnestoleti.cz
czechandslovakcentury.com

Tourist 
Propag 
1st place in the 
tourism information 
category in 2017 
for the Guide 
through the Baroque 
in the Czech 
Republic.
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Lipno

www.prague.eu/ja

プラハ

www.unesco-czech.cz

おとぎ話から出てきたような町ミクロフ

www.litomysl.cz

リトミシュル

プラハ
不思議な迷路の中心点

レドニツェ＝ヴァルチツェ地区 
ワイン地方にある史跡

リトミシュル

数あるチェコの町の中でも、その首都・
プラハほど多く語られ、記述された所は
ありません。
世界で最も美しい石の橋、カレル橋に佇み、沈黙し
た彫像のシルエットの間から、幾つもの曲がりくね
った路地や美しい広場にあふれた旧市街を歩き、丘
の上にそびえ立つプラハ城、聖ヴィート大聖堂を眺
めれば、その理由は容易に納得できます。この地に
生まれ育った者にさえも、この光景は色褪せることな
く、新たな感動を与え続けているのです。  

百塔の町・プラハは、歴史と現代が混じり合う神秘
の迷路、欧州を支配してきた様々な権力者、軍事司
令官、錬金術師、ユダヤの律法学者などが集った不
思議な場所です。

ラビ・レーヴが粘土で作ったゴーレムに息を吹き込
んだのも、アルチンボルドが果物と野菜で肖像画を
描いたのも、ルドルフ二世の宮廷で錬金術師がるつ
ぼの中に賢者の石を探求し続けたのも、カフカがそ
の暗く、重苦しい作品を書いたのも、皆プラハでし
た。またスメタナやドボジャーク、モーツァルトやリス
トが観客の割れるような拍手を聞いたのも、宗教改
革家ヤン・フスが説教をしたのも、コペルニクス、ケ
プラー、ガリレイ、ジョルダーノ・ブルーノ、そしてティ
コ・ブラーエが天体望遠鏡を覗き込んだのも、皆プ
ラハだったのです。

森の絨毯と金色の田畑、有名な葡萄の
段々畑、そして白い蓮の花が浮かぶ池の
銀色に輝く水面が交互に現れるここ南
モラヴィアには、見事に自然に調和して
そびえ立つ、独特の一大歴史建造物統
合体があります。
片側には壮重なバロック式のヴァルチツェ城、そし
て反対側には池や小川に囲まれたチューダーゴシ
ック式の華麗なレドニツェ城。その間には、中国風
東屋、ベルベデーレ、橋、小屋、アンピール式狩猟小
屋、展望コロネード、またミナレットも見られますが、
ミナレットの回廊からは、遥か遠くまで見渡すことが
できます。これら全てが、総称してレドニツェ＝ヴァ
ルチツェ地区と呼ばれており、ユネスコ世界文化遺
産に登録されています。 

この辺り一帯は葡萄畑、ワインセラーが数多く存在
するモラヴィア・ワイン地方です。ズノイモ、ミクロフ、
ヴェルケー・パヴロヴィツェ、そしてスロヴァーツコ
などで、例えばワイン・サイクリングロードを走って
いくと、もてなし好きのワイン造りの人々に出会いま
す。彼らは競って、モラヴィアの肥沃な土地の恵みと
混ざり合った様々な香り、香味を持つ自慢の白ワイ
ン、土地に根づいた赤ワイン、または爽やかな軽い
ロゼを勧めてくれることでしょう。

ボヘミア東部、丘陵が並び、陽の光にあ
ふれた土地に、リトミシュルという名の
小さな町があります。町は城を囲むよう
にして立っていますが、この城館がユネ
スコの世界文化遺産に登録されている
リトミシュル城です。
町の歴史は、この地に多くの史跡を遺し
ていますが、これら全て一体となって見
事な調和と美を形成しています。
リトミシュルの町の広場にはルネッサンス式の建物
が整然と並んでいますが、そのアーケードには暖か
い空気が静かに揺らめいています。リトミシュルは、
さながらルネッサンスの首飾りにさがる白い真珠で
す。歴史的な建物、教会、修道院等から成る町の景
観の頂点に立つのが、繊細な姿を呈したリトミシュ
ル城です。城のズグラッフィートには陽の光に輝き、
吹き抜けのアーケードを風が通り抜けて行きます。
外壁の向こうには、美しい中庭、そして城の中にはバ
ロック式劇場、サロン、古いピアノの展示、神秘的な
地下室などが隠されています。また上方には、城の
塔が高 と々空に向かって立っているのが見えます。
また城の周囲には、英国風、フランス風庭園が広が
っています。

当地の風景を自転車から楽しんでみませんか？
リヒテンシュタイン・サイクリングロードが、レドニツ
ェ＝ヴァルチツェ一帯を網羅、レドニツェ城、ヴァル
チツェ城、神秘的なヤンの城、ランデブー館など地区
内全ての見所にご案内いたします。貴方もこの文化
の地に隠されているゲニウス・ロキ（精霊）を発見し
てみませんか？

プラハからのアクセス：
 255 km, 2:30 h,  2:40 h

おとぎ話から出てきたような町ミクロフ
ブドウ畑と白い岩壁の広がる美しい自然の真ん中
に、古城の聳えるメルヘンティックな町ミクロフがあ
ります。チェコ出身の画家アルフォンス・ムハ（ミュシ
ャ）も滞在したミクロフでひときわ目を引く名所中の
名所はバロック様式の古城です。城内では数々の展
示物のほかに、ヨーロッパ最大級の木製ワイン樽も
見学できます。中央広場では壮麗な住宅建築やディ
ートリヒシュタイン家の堂 と々した墓を、また町の近
郊のスヴァティー・コペチェク（聖なる丘）からはミク
ロフの町全体と、ウィーンとミクロフ間の見事な自然
景観も満喫することができます。ワインの名産地でも
あるミクロフでは、ただゆったりと極上ワインのグラ
スを片手にくつろぐのも良いでしょう。さらにワイン
がお好きな方には、９月のブドウ収穫祭をお楽しみ
ください。ブドウ摘みの体験や、発酵途中のワイン「
ブルチャーク」の試飲など、ここでしかできない体験
が待っています。

プラハからのアクセス：
 249 km, 2:30 h,  4:00 h

ここでは、至る所で音楽が聞こえてきます。有名なチ
ェコの音楽家、スメタナは、1824年にこの町で生ま
れました。リトミシュルでは、スメタナ生地であること
を非常に誇りにしており、その名にちなんだオペラ
祭、世界的に有名な「スメタナのリトミシュル」音楽
祭は、既に60年前からここで定期的に開催されてい
ます。 毎年6-7月開催 。
www.festival.smetana-litomysl.com 

チェコの音楽 
チェコ音楽の宝庫に納められた作曲家たちは、そ
の多くが現在に至るまで世界中の音楽堂になくて
はならない存在であり 続けています。中でも最も
有名なのが、アントニーン・ドボジャーク、ベドジフ・
スメタナ、そして レオシュ・ヤナーチェックの3人で
すが、この他ボフスラフ・マルチヌー、ヨゼフ・スー
ク、ヨゼフ・ミスリヴェチェック、ヤン・バーツラフ・ス
タミッツ、ヤン・ディスマス・ゼレンカ、そしてボヘミ 
ア＝モラビア高地の町・イフラヴァ近郊で生まれ育
ったあのグスタフ・マーラーなども天才的音楽家と
して世界でその名を 知られています。

プラハからのアクセス：
 171 km, 2:00 h

トップ10
プラハを散策することは、この町のあらゆる魅力、そ
して過去の謎の一部となることを意味します。プラ
ハは、世界中どの町にもない、独特の雰囲気を持ち
合わせているのです。

史跡、博物館、美術館、美しい場所や建物、これら全
てをここで列挙するのは、いくら省略しても不可能で
す。プラハを知るには、この町に溶け込み、自分の中
に染み込ませ、たとえ一瞬でもその一部となること
が必要です。そうすれば町もまた、貴方にその秘密
を少し打ち明けてくれることでしょう。

プラハ城では、旧王宮ゴシック階の常設展示で、城
の物語が体験できます。この物語は、チェコの王、聖
人が永眠する場所、あらゆる時代の建築様式が当
時の姿のまま、一箇所に集められた場所、チェコ戴
冠宝物、聖ビートの宝物、その他過去の貴重な収集
物が保管されている場所、そしてチェコ共和国の堂
々たる大統領府となっている場所が隠し持つ神秘
の物語なのです。
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1. プラハ城
旧王宮階段を上ってプラハ城内に入ったら、城の中
庭や、王宮の内装をとくとご見学ください。聖ビ ート
大聖堂からは、かつて錬金術師や怪しげな薬師が群
がっていた場所、黄金の小道に出ることができます。

2. ストラホフ修道院 
1140年に設立された、元プレモントレ修道会の修道
院です。ここにはストラホフ・ギャラリー、バロック様
式の神学の間と哲学の間（貴重な壁画あり）がある
修道院の図書館、そして聖母マリア教会があります。 

3. 宮殿の庭園
プラハ城下にあるバロック庭園で英気を養いつつ、
マラ ー・ストラナを縦横上下に走る狭い小道の散策
をお楽しみください。

4. カレル橋
この石の橋は、早朝、そのバロック式の彫像を観光
客が覆ってしまう前に歩いてみてください。

5. 旧市街広場と天文時計
旧市街広場は、まさにプラハの心臓に当たります。旧
市街市庁舎の天文時計に、毎正時に現れる十二使
徒の人形をご覧いただいた後は、広場を囲むバロ
ックの建物のアーケード下でビールやコーヒーを飲
みながら、広場の雑踏や、ティーン教会の塔の景観
を楽しむことがで きます。

6. ユダヤ人街・ヨゼフォフ
旧ユダヤ人ゲットーで、フランツ・カフカやプラハの
歴代ラビの軌跡を辿ってみませんか。

7. プラハ国民劇場 
ネオ ・ ルネッサンス様式の建造物は、1868－1881 
年に民俗復興のシンボルとして建築家J. ジーテ
クの手により建設されましたが、その後火事にあ
い、1881－1883年に再建されました。その金の装
飾のおかげで、ヴルタヴァ川のほとりに立つこの劇
場は、「黄金の礼拝堂」と呼ばれています。国民劇場
には、映画、ダンス、音楽、照明効果、パントマイムを
組み合わせた演目を行う、ラテルナ ・ マギカも含ま
れます。国民劇場を含む国立劇場は、公演の10カ
月前からチケットの購入が可能です。質の高い公演
を、リーズナブルな価格でお楽しみください。

8. 市民会館
チェコ・アールヌーボーを代表する建物、市民会館。
中でも市長の間は、名匠アルフォンス・ムハ（ミュシャ）
が内装を手掛けた必見の場所です。また、スメタナホ
ールではプラハの春音楽祭のオープニングコンサー
トの会場として有名です。その他モーツァルトやヴィ
ヴァルディのコンサートを鑑賞することもできます。

9. ペトシーン
木々に囲まれたペトシーンの丘に佇んでいると、
大都会の中心地にいることが嘘のように思えてき
ます。

10. エステート劇場
エステート劇場は、1787年、ウォルフガング・アマデ
ウス・モーツアルト自らの指揮で、「フィガロの結婚」
の初演が行われた場所として知られており、以来こ
のオペラ作品は、今日に至るまでこの劇場で繰り返
し公演されています。

オブ・チェコ

ザ・ベスト

発行：チェコツーリズムプラハ
2015年プラハ、 2017年改訂
編集：チェコツーリズムプラハ
翻訳： ADS LangLinx, s. r. o.
表紙写真： Lednicko-valtický areál, 写真：Ladislav Renner
写真： Ladislav Renner, Libor Sváček, Jaroslav Mareš, 
Aleš Motejl, Pavel Vopálka, David Marvan
デザイン： Vydavatelství MCU, www.mcumedia.cz

www.czechtourism.com

チェコ共和国公式観光案内
ISBN： 978-80-7513-132-4
非売品

チェコ百年のストーリー
近代史にその名を刻んだ場
所を発見してみませんか。

ブルノ (Brno)
プラハから列車で2時間28分

www.czechtourism.com

チェコの文化・社会生活が空前の繁栄を迎えた時代
に、貴方もタイムスリップしてみませんか。高雅さと
エレガンス、大胆な建築、独特なデザイン、そして時
代を先駆けしたブランドの時代に・・・

(Vila Tugendhat)
トゥーゲントハット邸

Samples of editions titles 2017

Prague

Édité par CzechTourism
CzechTourism, Vinohradská 46, 120 41 Prague 2
Offi  ce National Tchèque de Tourisme-CzechTourism
18, rue Bonaparte, 75006 Paris, France
Tel. : +33 1 53 73 00 34, GSM.: + 33 6 71 66 34 36
paris@czechtourism.com
www.czechtourism.com
Prague 2014, 3éme édition © (réimpression 2017) 
Textes: Stanislav Škoda et CzechTourism
Traduction: Béatrice Mohedano-Bréthesová
Photos à la une: L’église Saint-Nicolas, Martin Rak
Photographies: CzechTourism, Libor Sváček, Pavel Hroch, 
Štěpán Vrzala, David Marvan, Lukáš Žentel, Dagmar Veselková, 
Ctirad Suchan, Michal Vitásek, Ladislav Renner, Jiří Strašek, 
Pavel Hron, Théâtre national, de la Mairie de la Ville de Prague, 
M.I.P. Group, COEX CZ
Design, print: Vydavatelství MCU, www.mcumedia.cz
En dépit d’un travail soigné, nous ne pouvons pas vous donner 
la garantie de l’exactitude des informations.

www.czechtourism.com
Présentation touristique offi  cielle de la République tchèque

ISBN:  978-80-7513-029-7

Centres d’information CzechTourism
www.czechtourism.com
•  Staroměstské nám. 5, Prague 1 
•  Vinohradská 46, Prague 2 

Plan du métro praguois

Légende
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Háje C – Muzeum C,A –
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AE

Prague
L’harmonie parfaite entre les tons et les 
compositions originales pleines de merveilleuses 
mélodies rapprochaient les hommes de Dieu. 
Venez écouter les œuvres saisissantes des 
plus grands maîtres de la musique baroque 
européenne.  

Visitez la République tchèque et découvrez 
le Baroque tchèque dans toute sa beauté.

Découvrez le Baroque à travers vos sens.

www.czechbaroque.com

esL harmonie parfaite entre les tons et le
compositions originales pleines de m
L’harmonie parfaite entre les tons et le

Společné

století
Czech and Slovak Century
Das tschechische und slowakische Jahrhundert
Чешский и cловацкий век

spolecnestoleti.cz
czechandslovakcentury.com

The previous issue of the 
Destination Manual came 

2nd place in Fénix Content 
Marketing competition.

 

edition 2018

English

100 Years 

Destination Manual

of the Czech 
Republic Story

100 Years of the Czech Republic Story
Destination Manual

Published by CzechTourism, Prague 2017 ©
Vinohradská 46 
120 41 Praha 2
info@czechtourism.cz 
Written by: Rostislav Křivánek and CzechTourism
Translation: Skrivanek
Cover photo: UpVision; Libor Sváček
Photograph: CzechTourism, Libor Sváček, Aleš Motejl, 
Ladislav Renner, Petr Polák, Pavel Radosta, David Marvan, 
Pavel Vopálka, Jiří Strašek, Petr Slavík, Lenka Jamnická, 
Václav Jirásek, Lukáš Žentel, Petr Slavík, Václav Sojka, 
Richard Klíčník, Radomir Režný, Milan Drahoňovský, 
Barum Czech Rally Zlín, Colours of Ostrava, Smetanova 
Litomyšl, RunCzech; Kateřina Uksová, National Technical 
Museum; © Prague Castle Administration, Photo: Jan 
Gloc; Lázně Teplice v Čechách; Priessnitzovy léčebné 
lázně; Petr Toman

Production: Vydavatelství MCU, www.mcumedia.cz
Year: 2017, 1st edition
The data given cannot be guaranteed 
in spite of meticulous research.
The information is presented as a sample. It is not 
intended to be comprehensive. 

The off icial tourist presentation 
of the Czech Republic.
www.czechtourism.com 

Not for sale.

978-80-7513-160-7, 1st edition

www.ceskozemepribehu.cz
Vila Tugendhat

Brno

100 let
Objevte místa, která se zapsala 
do naší novodobé historie.

Nechte se zavést do časů nebývalého rozkvětu 
českého kulturního i veřejného života. Do časů 
noblesy a elegance, odvážné architektury, 
svébytného designu a vizionářských značek.

příběhu České republiky

českým stoletím
Průvodce

nový titul 2018 

 obsahuje mapy

и оздоровительные 
центры

www.czechtourism.com

Откройте для себя места, 
вошедшие в историю новейшего 
времени.

Вилла Тугендхат
Брно

Позвольте пригласить Вас в эпоху небывалого 
расцвета чешской культурной и общественной 
жизни. В эпоху благородства и изящества, смелой 
архитектуры, самобытного дизайна и стратегических 
брендов.

100 лет

Откройте для с

истории Чешской Республики

www.czechtourism.com 

Entdecken Sie jene Orte, die 
sich ins Buch der Geschichte der 
Neuzeit eingetragen haben. 

Villa Tugendhat
in Brünn

Lassen Sie sich in die Zeit der Hochblüte des 
tschechischen kulturellen und öffentlichen Lebens 
entführen – in die Zeit der Noblesse und Eleganz, 
mutiger Architektur, unverwechselbaren Designs 
und visionärer Marken.

100 Jahre
Geschichte der Tschechischen 
Republik

Wandern und Biken

Bergwelt 
Tschechiens

Die

Best of
the Czech Republic

www.czechtourism.com 

Discover places that have become 
a part of modern history. 

Tugendhat Villa
in Brno

Let us take you to the times of the unprecedented 
boom of Czech cultural and public life. To the times 
of grace and elegance, bold architecture, distinctive 
design and visionary brands.

100 years
Discover places that hDisco

of the Czech Republic story
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The portal 
czechtourism.com 
is focused on the comprehensive 
promotion of the tourist potential 
of the Czech Republic abroad.

Articles on current events in the Czech Republic 
are regularly added on www.czechtourism.
com. Potential tourists can read about the most 
important events in the Czech Republic, about the 
most visited monuments, the Czech and Moravian 
nature and activities for which the Czech Republic 
has ideal conditions. An important part of this 
website is the calendar of events, providing the 
website visitor with detailed information on the 
most important events which are worth travelling 
to the Czech Republic for. In 2017, the website 
recorded almost 3 million site visits.

The portal CzechTourism.cz is the 
basic communication tool of the 
CzechTourism agency with the 
expert public. The portal provides 
news, trends, and analyses of 
tourism for the domestic expert 
public and media.

Through the portal www.czechtourism.cz, the 
CzechTourism agency informs the expert public 
about the activities at home and abroad.

The portal 
czechtourism.com 
is focused on the 
comprehensive 
promotion of the 
tourist potential of 
the Czech Republic 
abroad.

CzechTourism Web Portals

V období od 1. ledna 2013 do 31. prosince 2017  
zaznamenaly všechny weby dohromady  

80 550 000 návštěv

Návštěvnost jednotlivých webů:
web návštěvy
Kudy z nudy 57 666 200
CzechTourism.com 14 123 400
Česko - země příběhů 3 424 130
Czech Specials 2 144 900
CzechTourism.cz 1 148 520
Tradice má smysl 905 309
Země �ilmů 434 715
Cool Czech Guide 287 155
Česko jede 151 789
Český systém kvality služeb 141 204
Czech Convention 67 715
European quartet 30 271
Tour�ilm 24 633

Zdroje návštěvnosti:
kanál návštěvy
Organické vyhledávání 51 193 036
Přímá návštěvnost 9 288 387
PPC reklama 7 387 878
Sociální síte 6 418 855
Odkazující weby 2 660 221
Display reklama 2 239 860
Značené e-maily 36 592

Kudy z nudy
CzechTourism.com
Česko - země příběhů
Czech Specials
CzechTourism.cz
Ostatní

17,5%

71,6%

Odkazující weby
Organické vyhledávání
Přímá návštěvnost
Sociální síte
PPC reklama
Display reklama
Značené e-maily

9,3%

8,1%

11,7%

64,6%
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Between January 1, 2013 and December 31, 2017, all of the sites recorded

80,550,000 visitors

Attendance of 
individual websites:

Sources
of attendance:
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The Kudyznudy.cz achieved exceptional successes in 2017.
The project, which connects entrepreneurs and operators with their 
visitors, currently offers over 75,000 travel tips; they attracted a 
total of 13.5 million visitors in 2017. Total rating of www.kudyznudy.cz 
achieved 47.5 million displays. The strongest age group is from 25 to 
34 years (33%) and from 35 to 44 years (25%), more than half of the 
visitors (52%) return to the portal repeatedly. The largest percentage 
of users is from Prague, Central Bohemia and South Moravia, and 
they correspond to the most sought-after sites in individual regions.

Vizualizace nejpopulárnějších akcí/aktivit:

Plocha odpovídá návštěvnosti podstránek. A přestože je toto 20 nejvíce navštěvovaných stránek akcí/aktivit, v celkovém součtu tvořily jen 8 % všech zobrazení akcí/aktivit.

P1/2017

Matějská pouť v Praze

Romantický
hrad Bouzov

– hradní
skvost
střední
Moravy

Pražský novoroční
ohňostroj

Stezka v oblacích
Dolní Morava

Český Grand
Canyon – Velká

Amerika

Řípská pouť

Body The Exhibition
v Praze

Stezka
korunami

stromů
v Janských

Lázních

Jarní hrnčířské trhy
v Berouně

Pohádková vesnička
Podlesíčko – originální
ubytování, které rozzáří

dětské oči

Mirakulum – výprava
do země zábavy

i poznání

Ledové království –
pohár města Rožnova

Pražská
 muzejní noc

Vyhlídka Máj –
jeden

z nejkrásnějších
rozhledů na Vltavu

Ledové sochy
na Pustevnách

Tvarůžkový festival
Olomouc

Čarodějnice
na Ladronce

Noc kostelů

Bobová dráha
Kadlcův mlýn
v brněnském
Mariánském

údolí

Živá voda –
prosklený tunel

pod vodou
v Modré

u Velehradu

Vizualizace nejpopulárnějších akcí/aktivit:

Plocha odpovídá návštěvnosti podstránek. A přestože je toto 20 nejvíce navštěvovaných stránek akcí/aktivit, v celkovém součtu tvořily jen 6 % všech zobrazení akcí/aktivit.

P2/2017

Vánoční trhy Praha

Stezka
korunami

stromů
v Janských

Lázních

Český Grand Canyon –
Velká Amerika

Mirakulum – výprava
do země zábavy

i poznání

Stezka v oblacích Dolní
Morava

Signal festival

Manolo
Blahnik –
The Art

of Shoes
v Museu
Kampa –
od října

mimořádná
otevírací

doba!

Vánoční trhy Brno

Vyhlídka Máj –
jeden

z nejkrásnějších
rozhledů na Vltavu

Burčákový
pochod Milotice

Pražský novoroční
ohňostroj

Kluziště
na Letné –

největší
ledová
plocha
v Praze

Živá voda – prosklený
tunel pod vodou

v Modré u Velehradu

Vánoční trhy v Kuksu

Týden sportu
zdarma v Praze

Pančavský
vodopád

v Krkonoších –
nejvyšší vodopád

ČR

Pekelné doly – největší
pískovcové podzemí

v Evropě pro motorkáře

Pohádkové peklo
Čertovina u Hlinska

Skanzen Rožnov
pod Radhoštěm

– Valašské
muzeum
v přírodě

Olomoucké
Vánoce

The 
Kudyznudy.cz 
achieved 
exceptional 
successes 
in 2017. 75 

thousand 
tips for 
trips.

13.5 million 
visitors.

Total rating of 
www.kudyznudy.cz 
achieved 47.5 
million displays.

Kudyznudy.cz

Visualization of the most popular activities:

Visualization of the most popular activities:
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Department of Regional 
Partnership and B2B Relations
Office of Regional Partnership and B2B Relations | Product 
Management | Czech Convention Bureau | Events | Information 
Centres | Project Sustainability and Czech Service Quality System
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“In 2017, we launched a project of destination 
management, we became partners of major 
events that have a major contribution to 
domestic and incoming tourism in the Czech 
Republic and we have organized dozens 
of professional seminars, workshops and 
trainings for B2B partners.”

Department activities:

	 Securing partnerships with regions, public and 
private entities

	 Communication of tourism product lines
 

	 Working in partnership with international as well 
as regional events

	 Coordination of marketing and business activities 
for the MICE area

	 Operation and certification of tourist information 
centres

	 Implementation of specialist seminars, 
workshops, and training

	 Ensuring the substantive implementation of 
the Czech Service Quality System project and 
sustainable projects

Aleš Pangrác
Department Director
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Presentation 
of Czech 
golf at the 
IGTM fair.

In 2017, the Product Management Department has 
implemented activities across three major product lines.

Department of 
Product Management

Promotion within the traditional 
balneology product

PR collaboration 
on events 
accompanying 
the Opening of 
the Spa Season 
(Karlovy Vary, 
Mariánské Lázně).

Traditional Czech balneology
was presented at several important events, including 
a presentation event in Bratislava, where individual spa 
subjects of the Czech Republic presented themselves.

Active tourism
focused on cycling and golf activities, and in 2017 it 
focused more on the mountain bike segment which 
still left much to be desired. In cooperation with 
the Association of Mountain Resorts, we managed 
to prepare a new creative for the Czech Mountains 
campaign.

Cultural tourism
included not only film tourism and gastronomy, but 
also traditions, the Czech Republic designated to young 
travellers and the implementation of the EDEN project, 
under which a new winning destination was selected. 

The department has designed and set up marketing 
topics for the years 2019-2020. Communication with 
partners and tourism experts took place within several 
established working groups.

Cycling as one of the central topics of promoting active tourism

Česko jede 
(Czech Republic 
on the Run) 
– extending 
the web site 
content.

Realization of 
the exhibition 
stand at the 
FOR BIKES 
fair.

Implementation 
of the EDEN 
project 2017 
– selection 
of a new 
destination.

Selection of locales, 
monuments, 
events, and projects 
for the main 
communication 
topic for the years 
2019–2020.
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Magazine 
series 
Forgotten 
Baroque.

Presentation 
of spas at 
the shopping 
centre in 
Bratislava.

Demonstration of the active tourism campaign

A sample of media outputs to 
the active tourism product

Realization of 
a press trip an 
active holiday 
with a focus 
on mountain 
bikes and Czech 
mountain in the 
winter.

Involvement 
in a joint 
European 
campaign 
by UNESCO. Realization of 

a press and fam 
trip an active 
holiday with a focus 
on golf. Campaign 
to accompany Golf 
for Great Britain 
products.

Content 
consultations 
of B2C and B2B 
communication 
with regions 
and professional 
institutions.

www.czechtourism.com

Trails full of 
experiences

By bike, on foot or skates? 
Choose your style and 
discover the picturesque 
countryside.

www.czechtourism.com

Trails full of 
experiences

By bike, on foot or skates? 
Choose your style and 
discover the picturesque 
countryside.
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Czech Truck Prix 
was indicated as 
one of the reasons 
for visiting the 
region by 51 % of 
domestic and 53 % 
of foreign visitors.

The department collaborated on more than one hundred 
regional cultural events, festivals, sporting events, and realized 
the 50th International Touring Film Festival - Tourfilm.

The department participated in the extraordinary 
promotion of the Czech Republic at top sporting and 
cultural events. The most important are the Karlovy 
Vary International Film Festival, Prague Spring, 
Colours of Ostrava, Bohemia JazzFest, RunCzech, 
Jizerská 50, Czech Truck Prix, Grand Pardubice or 
Laver Cup.

In addition to the cooperation on individual events 
with the existing and new partners, the department 
prepared seminars "Discover Regions of the Czech 
Republic 2017".

The department realized the 50th International 
Film Festival with the travelling theme - Tourfilm. 
The festival has been held since 1967 and is one 
of 17 members of the International Committee of 
Tourist Film Festivals. In 2017, 368 competing films 
entered the competition. In addition to promotional 
spots, amateur film makers and vloggers could join 
the competition again. The main face of the festival 
Tourfilm 2017 became the famous traveller Miloslav 
Stingl.

Events

Financial benefits 
for tourism:

Bohemia JazzFest 
109.3 mil. mil.

Colours of Ostrava 
98.4 mil. mil.

Czech Truck Prix 
40.5 mil. mil.

Velká Pardubická (Grand 
Pardubice) 

33.5 mil. mil.

The efficacy of selected events in 2017 – research 
conducted by MindBridge Consulting a.s.

For 54 % domestic 
visitors the Bohemia 
JazzFest in Prague was 
the main reason for 
visiting the destination 
and for other 23% of 
domestic visitors it was 
one of the activities 
that brought them to 
the region.

The music festival Colours 
of Ostrava was indicated 
as the main reason for 
visiting this destination 
by 83 % of domestic and 
83 % of foreign visitors.
And it is the festival 
Colours of Ostrava, why 
65% of domestic and 56% 
of foreign visitors return 
to the region. 

For 60 % of domestic 
and 52 % of foreign 
visitors Velká pardubická 
was the only reason for 
visiting this region. 
The next Velká pardubická 
(Grand Pardubice) will 
almost certainly attract 
58% of domestic and 50% 
of foreign visitors.
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A	� Tourfilm in the streets of the city 
of Carlsbad 

B	� Grand Prix awards handover
C	� Youtuber Kovy – festival guest
D	� Miloslav Stingl – the main star of 

the festival
E	� Discussion with Jan Révai
F	� Interview with Vojta 

and Václav Kotek 

G	� František Segrado – awards 
handover

H	� Accompanying program for 
schools

I	� Introductory word by Monika 
Palatková at the awarding 
ceremony 

A CB

FE G

H I

D

50th International Film Festival
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In 2017, the Department of the Czech Quality System of 
Services (ČSKS) awarded over 80 quality certificates to tourism 
organizations and prepared dozens of professional trainings for 
interested persons. It also focused on expanding the awareness 
of the quality brand “Q”. For this purpose, it launched a marketing 
campaign focused on end clients of ČSKS. The aim of the system 
is to continue to contribute to improving the quality of tourism 
services in the Czech Republic.

The Czech Quality System of Services appreciates 
the efforts of organizations and individual workers 
to improve services and to focus more on the 
customer. It is based on voluntary certification 
of entities operating in tourism. The award of the 
ČSKS certificate improves the reputation of the 
organizations and motivates the employees. 

ČSKS campaign was conducted in the press, but 
primarily resonated especially in the online form. A 
new end-customer oriented website www.sluzbyQ.
cz was created. People interested in certified services 
can choose from restaurants, hotels, monuments and 
other “Q” labelled services. ČSKS let create, among 
other things, new photographs and animated videos 
for media communication, including animated 
videos carrying the message "NOT this way!". They 
show cases of often inadequate levels of services in 
the Czech Republic and try to remedy them.

86 persons 
attended 
update 
courses.

Czech Service 
Quality System

In 2017, 83 
certificates 
were awarded 
to first-and 
second-level 
organizations.

Update 
courses – 
10 courses. 

Three types of ČSKS 
training:

142 first-
level 
instructors 
have been 
trained.

16 second-
level 
instructors 
have been 
trained.

Presentation 
of the 
project at 
professional 
conferences 
and seminars.

New technical 
standard 
incorporated 
Classification of 
Areas for Field 
Cycling guaranteed 
by the Czech 
Mountainbike 
Association. Quality 

trainer 
Second 
level – 3 
courses.

Quality 
trainer 
First level – 
17 courses.

A creative 
strategy was 
created and 
a marketing 
campaign 
was realized.
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The aim of the Czech Convention Bureau is a unified promotion 
of the Czech Republic as an attractive MICE destination, and 
efficient coordination of marketing and business activities in 
relation to foreign and domestic clients.

Czech 
Convention Bureau

European 
Atherosclerosis 
Society 
Congress: 
2,500 
participants.

European 
Symposium of 
Porcine Health 
Management: 
1,562 
participants.

Congresses 
and meetings 2017:

Under the candidacy 
campaign programme, 
42 candidacies to 
international congresses 
were actively supported 
in collaboration with 
Professional Congress 
Organiser agencies, 
regions, and congress 
ambassadors.

Joint marketing 
activities in 
remote markets 
with the National 
Convention 
Bureaux of 
Europe.

The Czech Republic 
was presented at 
four international 
trade fairs and two 
B2B sales 
Meetings & Incentive 
Forums focusing on 
congress and 
incentive tourism.

Czech Republic among 
the top destinations in 
the number of events 
organized, currently 
at 26th position and 
Prague on 11th in 
the ranking of cities 
according to ICCA 
statistics.

Events of congress and incentive tourism 2017

Meeting of the 
European Society 
of Pediatric 
Gastroenterology, 
Hepatology and 
Nutrition: 4,000 
participants.

ICCA – The 
International 
Congress and 
Convention 
Association 
Congress: 1,264 
participants.



38	 CzechTourism 
	 Annual Report 2017

Professional 
seminars.

Certification 
of tourist 
information 
centres – 
429 entities.

More than 3,600 
email or phone 
queries from 
abroad were 
handled at the 
Vinohradská 
Street information 
centre.

Work experience of 
secondary, higher 
vocational, and 
university students 
focusing on the 
field of tourism – 
cooperation with 
schools and training 
in practice.

Interior of the information centre 
in Old Town Square

Training, 
presentation 
of experience, 
and 
educational 
activities.

From the point of view of the info centre operation on the Old Town 
Square, the year 2017 was an anniversary – it has been available for 
tourists for 10 years. During this period, nearly two million visitors 
have used the services of both CzechTourism infocenters. Tourists 
from abroad and domestic visitors can find not only countless 
promotional materials from all regions of the Czech Republic, 
but above all a personal friendly environment and help in every 
situation. The info centre with a library and a study room located 
in the headquarters building in Vinohrady serves for students and 
professionals in tourism, who can lend there professional materials.

Tourist 
Information Centres

Exterior of the information centre 
in Old Town Square

Best of Czech 
presentation 
for foreign 
students – 
Education 
week at VŠE.

Unified 
labelling of 
significant 
tourist and 
cultural 
destinations.

Specialist 
tourism 
library 
services.

Active Presentations 
of Regions of the 
Czech Republic – 
East Bohemia, Pilsen 
region, Domažlice 
region, Vysočina 
were presented.

Almost 250 
thousand visitors 
of the info centre 
in Old Town 
Square, more than 
a quarter million 
for both info 
centres.

Trainee-ships 
of foreign 
students in 
the field of 
tourism – 
language.skills
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The proposed DMO system 
is a four-stage system, it 
represents a pyramid at the 
top of which is the national 
DMO (which is not subject to 
certification according to this 
standard), at the lower levels are 
the regional, departmental and 
local organizations. At each of 
these levels, DMOs have specific 
tasks related to the creation of 
sustainable tourism products by 
connecting the destination offer 
with the respective demand. 
The basic principle under 
which the project works is 3C – 
communication, coordination 
and cooperation.

In 2017, the foundations of the categorization project Destination 
Management Organization of the Ministry for Regional Development 
of the Czech Republic and CzechTourism were laid .

The categorization of destination management 
organizations was developed to certify Destination 
Management Organizations (DMOs), i. e. 
organizations that coordinate, cooperate, and 
communicate with tourism service providers in a 
given area for more efficient tourism management. 
The categorization is elaborated in the form of a 
standard that defines the minimum requirements 
for the DMO activity on the basis of which it can be 
certified. 

The main objective of Categorization is to improve 
the performance and efficiency of the destination 
management activities in the Czech Republic 
and to contribute to increasing the quality and 
effectiveness of the marketing activities carried out 
on the domestic and foreign markets by creating 
rules for the activities of destination management 
organizations. All certified DMOs must implement 
and maintain the Czech service quality system within 
six months after obtaining the certification.

Destination Management 
Organization

National DMO

Regional DMO

Departmental DMO

Local DMO

D
ES

TI
N

AT
IO

N
 O

FF
ER

RE
Q

U
ES

T 
FO

R 
D

ES
TI

N
AT

IO
N

Offer 
activation

Visitors Entrepreneurs Residents Public sector

Unified 

communication 
strategy

Increase in overnight 
stays and income 

from tourism

Business 
opportunities and 
competitiveness

New work places, 
higher income and 

quality of life

Revenues into public 
budgets, regional 

development

DESTINATION (FINAL DESTINATION)

Tourism products

Impacts

Destination Management Organization
Strategy – product and marketing strategy

Cooperation and partnership in the destination
(public, private and non-profit sectors) at 

national, regional and local level)
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Excellent European destinations with a unique cultural product – Orlicke 
Mountains and Podorlicko, the winner of the EDEN competition. The 
topic of the European Union project that highlights the lesser-known 
European regions was cultural tourism in 2017. The winner and finalists 
were announced at the Tourism Forum in Tábor.

Winner EDEN 2017:
Orlické hory Mountains and Podorlicko – 

Châteaux of Orlice
The châteaux of Orlice are a product of high cultural 
value, which draws not only from the exceptional 
concentration of cultural monuments connected 
by the Divoká Orlice river, but is also based on the 
attractive theme of the ever-living stories of local 
noble mansions and the personalities of the noble 
aristocratic families who have their roots here and 
took possession of the châteaux again.
Each of the châteaux has its exceptional and specific 
offer, the châteaux do not compete and bring the 
visitors a very interesting offer in one location, which 
is incomparable - especially from the point of view 
of the concentration of the historical mansions. 
The châteaux tour can be combined with sitting 
in château cafés, confectioneries or restaurants, 
walking through parks and fields or visiting some of 
the cultural events.

2nd place:
Pilgrimage Routes of East Moravia
East Moravia is permeated by a deep, more than 
millennial tradition of Christianity. Pilgrims will find 
here not only the richness of monuments of faith and 
human skills from the times of Slavic scholars up to 
the present, but also the unforgettable atmosphere of 
memorial sites with their stories. Pilgrimage is one 
of the activities of so-called slow tourism. It offers 
an active and gentle exploration of the countryside, 
history, culture, and at the same time provides space 
for rest, regeneration, exploring local gastronomy, 
meeting tourists with local communities. Pilgrimage 
routes of the the Cyril and Methodius routes, which 
are part of the pilgrimage routes that are intended 
not only for pilgrims but for those who want to reveal 
the secrets of European cultural identity and the 
Cyrillo-Methodian legacy combining the wisdom of 
language, law and respect for others.

3rd place:
Broumov Region
The Broumov region is a place where nature competes 
with humans with regard to its building abilities. On 
one hand the Broumov Monastery – the Baroque 
pearl of the father and son Dientzenhofer, on the 
other hand a unique nature reserve with breathtaking 
rock formations, gorges and viewing points.

EDEN (European 
Destinations 
of Excellence) 
is a European 
Commission project, 
whose main objective 
is to promote 
sustainable tourism in 
the European Union.

The main focus of 
the project is the 
competition for an 
excellent tourist 
destination, which 
has been held in 
the participating 
countries every year 
since 2007.

The competition 
primarily 
targets 
less-known 
European 
regions.

The Czech 
Republic has been 
participating in the 
project since 2009 
and CzechTourism 
is the national 
coordinator.

EDEN – European Destinations 
of Excellence
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Broumov – MonasteryNový zámek – Kostelec – Podorlicko

Broumov Walls

Častolovice Orlicko 
and Podorlicko
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Tourism Institute 
Department
Office of Tourism Institute | Marketing Research | 
Education and R&D projects
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“In 2017, the Institute of Tourism actively participated 
in the preparation of certification of destination 
management organizations in the Czech Republic. 
As part of the preparations, we cooperated in the 
creation of the Methodological Guidelines and at the 
same time we visited several selected workshops 
with the topic of categorization and certification of 
DMOs in the Czech Republic. These meetings also 
allowed us to discuss further cooperation and greater 
interconnection of CzechTourism and regions in the 
field of marketing surveys or data collection with our 
colleagues in the regions.”

Department activities:

	 Evaluation of the efficacy and benefits of CzechTourism activities 
for tourism in the Czech Republic

	 Monitoring of the development of tourism in the Czech Republic 
and abroad

	 Cooperation with academia

	 Monitoring trends in tourism

	 Education in the field of tourism

	 Analytical projects, creation of methodologies and metrics

In 2017, we also processed the following methodologies 
and analyses:

Analyses:

	� Evaluation of the economic impact of selected events 
Bohemia JazzFest Prague, Colours of Ostrava, European truck 
championship – Czech Truck Prix, Grand Pardubická 

	� Regional analysis of incoming tourism 
Evaluation of the survey on incoming for the period 2012-2016, 
divided into 14 regions

	� Evaluation of CzechTourism activities 
ROI (Return on Investment) calculation, identification of benefits 
from activities of the CzechTourism agency and its quantification

Methodological procedures:

	� Evaluation of satisfaction with the Destination Management Organization  

	� Methodological procedures for the system of tracking the destination 
development indicators

Markéta Vogelová
Department Director
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In 2017, the marketing research department launched the new Tracking 
project – domestic and incoming tourism, which builds on the previous 
incoming tourism project and is also enriched with information on 
domestic tourists. The collection of data was methodologically adjusted, 
it was transferred directly to localities and regions of the Czech Republic.
Other important research included the measurement and evaluation of 
the image of the Czech Republic. The main objectives of the research are 
the assessment of the perception of the Czech Republic, the identification 
of associations and motivators to visit as well as the mapping of 
experiences from visiting the Czech Republic. This extensive research was 
realized in Germany, Poland, the UK, France, Russia and the USA in 2017.

As part of the development and support of the 
product communication (or product lines) in the 
field of tourism, research was conducted on “USP 
products in the tourism”. This research was carried 
out on the Czech population and subsequently 
on foreign markets – Germany, Austria, Sweden, 
Denmark and Poland. The aim of the research is to 
create an estimate of the potential of each product 
series and to set-up a tourist profile according to the 

product group. The research has clarified the way in 
which travel purposes, travel habits and decision-
making processes blend together, and clarify the 
sources of information used by tourists.

For six years, the Marketing Research Department has 
rewarded the best thesis in the field of tourism and 
co-organized the Big Data conference in cooperation 
with SIMAR, the research agencies association.

Marketing 
Research

Domácí cestovní ruch a CzechTourism 

Fotobanka

Více než 1 000 fotografií

Zpracováno Institutem turismu, institut@czechtourism.cz

Kudy z nudy

283 606 fanoušků  
na Facebooku

6,1 milionu unikátních 
návštěvníků

+46 %  oproti 1.–6. 2014 (4 211 320)

Spuštění  věrnostního klubu 

podívejte se 
na naše spoty

fact sheet 2014.indd   4 30. 7. 2015   14:11:02

Domestic tourism and CzechTourism

 +2% growth in articles
about CzechTourism compared to 2015

Top theme: In the footstpes of Charles IV., Czech Republic is the 6th 
safest country in the world

AVE 75 million CZK in domestic media

Top spokesperson: Monika	Palatková,	Martina	Fišerová,	Markéta	Vogelová

Top media: iDNES.cz, COT Business, Vltava Labe Press, MAFRA

Partnerships

Prague Airport | CSA |	Pilsner	Urquell	|	National	Heritage	Institute

Media

Ústí region
 348,735
 3.8
 9.7  %

Liberec region
 694,849
 7.6
 6.0  %

Pardubice region
 378,100
 4.2
 6.9  %

Hradec králové region
 889,618
 9.8
 2.5  %

Olomouc region
 478,458
 5.3
 10.6  %

Moravian-Silesian region
 641,464
 7.1
 7.8  %

Prague
 1,018,624
 11.2
 14.3  %

Karlovy Vary region
 368,377
 4.1
 16.3  %

Pilsen region
 428,525
 4.7
 3.1  %

South Bohemian region
 979,206
 10.8
 5.3  %

Central Bohemian region
 734,776
 8.1
 5.1  %

Vysočina region
 453,747
 5.0
 10.4  % South Moravian region

 1,096,460
 12.1
 5.0  %

Zlín region
 575,403
 6.3
 3.1  %

Kudy z nudy (Tips for Trips) K700

Publications

403,000 
likes
on Facebook

13,687,000 
unique 
visits

 +1  % compared to  2015
 +38 % compared to  2014

3.22	pages	per	visit
3:08	average	length	of	visit

315,000 
unique 
visits
1.71	pages	per	visit
1:01	average	length	of	visit

—
—

Photo gallery

More than 1,400 photos
100 new photos

Have a look 
at our photos

Editions (selected publications)

8	new	releases	in	3	diff	erent	
languages and another 22 titles 
in total circulation of 300,000 in 
13	diff	erent	languages

11 new languages 

Map of places connected 
with Charles IV

First edition of B2B
catalogue 2017

Edition of baroque titles
	 Baroque
	 Guide	to	Baroque	Czech	Republic
	 Calendar:	Baroque	2017

Czech Republic land of stories

63,000 
likes
on Facebook

793,000 
unique 
visits

 +24  % compared to  2015
 +3 % compared to  2014

3.51	pages	per	visit
2:14	average	length	of	visit

—
—

Symbols

  Domestic tourists 
(number of domestic
tourists to CAE)

  Share of domestic (%)
(share of regions in total number
of domestic tourists in CAE)

  Annual change (%)
(2016 vs. 2015)

Events and media

Compiled by Institut turismu, 
institut@czechtourism.cz

Fact Sheet

fact sheet 2014.indd   1 30. 7. 2015   14:11:00

AVE 4 bln CZK
target 2016: 3,5 bln CZK

OTS 12,5 bln
display of campaigns
target 2016: 10 bln

Tourism revenue
154 bln CZK
target 2016: 150 bln CZK

2016
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3

DATE OF 
COLLECTION OF 

THE DATAS

TARGET GROUP AND 
SAMPLE SIZE 

RESEARCH 
INSTRUMENT

METHOD OF 
COLLECTION OF 

THE DATAS

NOVEMBER 2017
SEMI‐STRUCTURED 

SCENARIO FOR 90 MIN. 
GROUP INTERVIEW

ON‐LINE COLLECTION VIA 
CINT PANEL DECEMBER 2017

PEOPLE WHO DO NOT REFUSE TO 
TRAVEL TO THE CZECH REPUBLIC 
AND HAVE ENOUGH MONEY TO 

TRAVEL TO EUROPE
1/ RUSSIANS: N=6004 
2/ AMERICANS: N=6010

STRUCTURED 
QUESTIONNAIRE
10 MIN. LONG

QUANTITATIVE PART:

QUALITATIVE PART:

FGDS 
(FOCUS GROUP) PEOPLE TRAVELING AT LEAST 

WITH ONE CHILD UNDER THE 
AGE OF 15 YEARS

PEOPLE TRAVELING WITHOUT 
KIDS

RUSSIA, USA

5

TOURISTS FROM BOTH COUNTRIES ARE OFTEN THE PEOPLE WHO WORK AND HAVE 
REGULAR INCOME. THEY OFTEN TRAVEL WITH CHILDREN. 

TOURISTS WHO ARE PLANNING TO COME TO THE CZECH REPUBLIC

AGE: From 26 to 45 years
EDUCATION: University education
SEX: More often men than women

FAMILY STATUS:  Family with at least one child up to 18 
years. Travel together with them.

WORK STATUS: Mainly full‐time work

AGE: Mainly from 26 to 55 years
EDUCATION: University education
FAMILY STATUS: Young pairs with 

children or older pairs without children
WORK STATUS: Own business

USA 
N=6010

Russia
N=6004

10Question: Q11b. In general, how much are the following tourist destinations attractive to you when travelling? 

CASTLES AND PALACES, PRAGUE AND ALSO HISTORICAL PLACES ARE THE MOST POPULAR
DESTINATIONS IN THE CZECH REPUBLIC FOR BOTH COUNTRIES. COMPARED WITH OTHER
DESTINATIONS HEALTH RESORTS ARE MORE ATTRACTIVE FOR RUSSIANS.

ATTRACTIVITY OF TOURISTS DESTINATIONS IN THE CZECH REPUBLIC

WATER 
AREAS

(swimming and 
water sports)

MUSEUMS 
AND 

GALLERIES

GASTRO
NOMY

NATURAL 
PHENOMENA

UNESCO 
MONUMENTS

HISTORICAL 
PLACES 

CASTLES 
AND 

PALACES

SHOPPING WINTER 
RESORTS

THE CAPITAL
CITIES

HEALTH 
RESORTS,

REHABILITA
TION STAYS

SPORT
MATCHES

97 %
94 % 93 % 94 % 93 %

89 % 90 %

73 %
82 % 80 % 78 %

97 % 96 %

90 % 89 %
85 %

82 %
70 %

64 % 63 %
49 %

86 %

70 %

29 %

USA 
N=6010

Russia
N=6004

Perception of the 
Czech Republic 
in distant markets 
(comparison 
between Russia 
and the USA). 
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Interactive workshop 
for regions "Bloggers 
for regions". The 
workshop included not 
only demonstrations 
of social media 
cooperation, but 
also practical 
demonstrations 
in the field.

The department provides and implements B2B workshops for expert 
public and internal training for the staff of the CzechTourism agency. 
It provides communication with universities and student internships 
at the Prague headquarters as well as at their foreign representations.

In 2017, the project proposal was approved 
for the project Education in Tourism (within 
the Employment Operational Program). The 
European project with a four-year realization 
will significantly cover the B2B demand for 
missing free education of entities involved in 

tourism. Participants will be trained in both soft 
skills and hard skills, all in their regions. Direct 
implementation of outputs from the project to 
the regions of the Czech Republic will maximally 
support the development of a particular region in 
the field of tourism.

Education and Projects 
Research and Development

B2B workshops focusing on the 
Chinese tourists market were 
realized. The aim was to prepare 
individual representatives of the 
regions of the Czech Republic to 
successfully address the potential 
of the Chinese market and to 
allow workshop participants 
to adapt their own product, 
service to the needs of Chinese 
tourists, set the right strategy 
and meet the expectations of 
both participating subjects and 
Chinese tourists.

The annual student’s 
best diploma and 
bachelor's thesis 
competition is 
expanded to 
include a graduate 
thesis competition 
completing the work of 
students from higher 
professional schools. Expert internships 

for students of higher 
and higher vocational 
schools with a focus 
on tourism, marketing 
and economic fields. 
Internships abroad 
under the Erasmus 
program.

Trained Bloggers

Chinese Tourists Market Training
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Climatologist Václav Cílek

Expert program Tourism Forums

The annual Tourism Forum conference, this time with the topic 
“Sustainable Tourism”, was held in November in Tábor for 
the seventh time. The expert posts focused on the complex 
issues of long-term sustainability of tourism in terms of 
environmental, socio-cultural and economic aspects. 

The conference focused on interdisciplinary intersections 
and the positive and negative impacts of tourism was 
opened with an initial post by an important Czech 
geologist, climatologist and popularizer Václav Cílek, 
CzechTourism director Monika Palatková and Mayor 
of Tábor, Jiří Fišer. Monika Palatková presented the 
activities of CzechTourism in the context of sustainable 
tourism, Václav Cílek's philosophical reflection was 
directed not only towards tourism but also on the 
sustainability of resources such as water or fuels.

The forum also addressed approaches to the protection 
and development of tourism in terms of natural and 
intangible heritage under the auspices of UNESCO, 
popularization of urban and rural tourism, residents' 
attitudes towards the development of tourism in 

Bruges or long-term trends in the behaviour of 
tourists. The future of tourism was debated in terms 
of macroeconomic indicators, social responsibility in 
connection with Airbnb, and the connection between 
sustainability and design in practice. 

Representatives of CzechTourism presented the 
importance and position of regional products and 
brands in the activities of CzechTourism and the 
possibilities of influencing marketing as a supportive 
tool for sustainable tourism. The panel discussion 
of this forum was devoted to the measurement 
possibilities of the destination performance.

Presentations and outcomes of the conference can be 
found at forum.czechtourism.cz.

Tourism 
Forum 
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Department of Foreign 
Representations
Office of Foreign representation | Source Markets 
Management | Foreign Office – Representation |  
Press Trips and Fam Trips
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“The year 2017 brought us some interesting 
projects, we enjoy the positive feedback on 
the actions and achievements of our foreign 
representations. At the beginning of the year, 
we opened 2 new offices in India and Israel and 
strengthened the promotion of the Czech Republic 
in the Middle East. Thanks to cooperation with 
our partners, our foreign representations have 
received funds, goods or services worth more 
than 20 million crowns for their activities. We have 
also been involved in inter-ministerial economic 
diplomacy projects that have strengthened the 
Czech Republic’s publicity with another nearly 
5 million crowns.”

Department activities:

	 Management of activities of an international 
network consisting of 23 foreign offices

	 360° destination marketing on more than 40 world 
markets

	 Services for entrepreneurs, regions, and foreign 
partners

	 Promotion of the Czech Republic within the 
framework of international cooperation projects – 
V4, 16+1 CEEC/TCC and interdepartmental 
projects – economic diplomacy

 
	 Implementation of press and fam trips

	 Creation of thematic itineraries and collaboration 
with film crews

Klára Vysloužilová
Department Director
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New York

Mexico City

Sao Paulo

Buenos Aires

Key

FO 1 – CzechTourism branch 
office

FO 2 –2nd-level representation 
– PR agency

TOP markets

Prime markets

Classic markets

Emerging markets

Important markets 

without FO

AVE, advertising space equivalent, 
advertising space value in CZK 
(average fair price of advertising 
space in case of purchase)

Tourist arrivals (foreign tourists 
in collective accommodation 
establishments)

Year-on-year change (%) 2016 vs. 2015
Average length of stay (days)

Number of fans on social networks

CzechTourism 
Foreign Offices in 2017

USA
 	 539,023 

 4.6 %  3.4

	205,994,057

	71,643

Canada
 	 94,336 

 7.9 %  3.6

	n/a

	 2,294

Mexico
 	 42.452 

 0,1 %  3,5

	14.152.576

	59.736

Brazil
 	 63.949 

 13,2 %  3,5

	186.934.259

	73.312

LatAm*
 	 100.281 

 13,2 %  3,4

	42.470.225

	136.057

France
 	 289,502 

 3.0 %  3.5

	106,004,523

	12,693

Great Britain
 	 525,742 

 -0.1 %  3.6

	399,481,797

	6,272

Benelux
 	 364,488 

 9.0 %  3.7

	62,043,866

	5,488

Spain
 	 248,413 

 5.2 %  3.8

	61,566,154

	24,073

Switzerland
 	 109.720 

 0,9 %  3,4

	233.510

	1.162

* LatAm (Other States of Central and South America)
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London Berlin

Stockholm

Paris

Madrid

Moscow

TokyoSeoul

Shanghai

Hong Kong

Yekaterinburg

Warsaw

Poland
 	 578.465 

 6,9 %  3,1

	323.375.391

	53.497

Russia
 	 551.191 

 35,3 %  5,7

	28.622.546

	26.302

China
 	 491.648 

 38,2 %  2,5

	157.980.824

	120.731
South Korea
 	 417.438 

 28,2 %  2,6

	1.137.754.073

	28.884

Japan
 	 114.898 

 8,6 %  3,1

	212.358.220

	14.266

Australia
 	 87.350 

 -0,1 %  3,4

	n/a 

	1.819

Italy
 	 392.861 

 6,0 %  3,7

	171.995.395

	25.307

Austria
 	 292.420 

 3,1 %  3,0

	162.481.001

	5.628

India
 	 85.680 

 27,0 %  3,4

	9.958.736

	3.055

Israel
 	 184.761 

 9,6 %  4,7

	n/a

	n/a

Slovakia
 	 688.490 

 7,2 %  3,0

	32.010.070

	17.658

Hong Kong
 	 165.671 

 16,1 %  2,5

	63.437.280

	8.319

Scandinavia
 	 400.161 

 7,7 %  3,8

	25.248.124

	8.268

Germany
 	 1.954.833 

 3,9 %  3,9

	245.431.832

	46.955

Amsterdam

Milan

Vienna

Bratislava

Beijing
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Foreign Offices in 2017

Martina Cílková
Japan 

Michaela Claudino
USA, serving Canada

Lukáš Pokorný
China – Shanghai 

Jan Urban 
China – Hong Kong, serving 
Taiwan, Australia, Singapore, 
Malaysia, Indonesia, and Thailand

Štěpán Pavlík
China – Beijing 

Michal Procházka
South Korea, serving the 
Philippines

Petr Lutter
Mexico, serving Brazil, 
Argentina, Columbia, Peru, 
and Chile

Roman Procházka
Russia – Yekaterinburg, 
serving the Asian part of 
Russia and Kazakhstan

Alena Kudílková 
Russia – Moscow, serving 
the European part of Russia, 
Belarus, and Azerbaijan
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Marie Muchová
France

Markéta Chaloupková
Germany

Ivana Bílková
Poland, serving Lithuania 
and Latvia

Katarína Hobbs
Great Britain, serving Ireland

Petra Koorn-Palečková
Netherlands serving the 
Benelux

Markéta Lehečková
Spain

Lucie Vallin
Sweden, serving 
Denmark, Norway, and Finland

Nora Gill
Slovakia

Yvette Polasek
Austria, serving Switzerland

Luboš Rosenberg
Italy
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New air connections, promotions aimed at bloggers, vloggers 
and social networks, as well as a more targeted offer of 
individual tourism products in the Czech Republic, or expert 
workshops and road shows – this is how the Czech Republic's 
regions were promoted by foreign representations in 2017.

Trade fairs
The trade fair exposition of the Czech Republic in 
the Baroque spirit was presented in 2017 across 
the foreign representation markets. The most 
important European tourism trade fair ITB Berlin, 
thanks to the activities of foreign representation in 
Germany, was enriched by an informal breakfast for 
journalists and a celebratory evening. The March 
event was attended by 10,000 exhibitors from 184 
countries, more than 5,000 journalists from 76 
countries and over 450 world bloggers.
 
Besides the baroque, the theme of the British 
Destinations fair was: the holiday and travel show 
and direct access from several cities of Great Britain, 
not only to Prague, but also to Brno and Ostrava, 
where local sights, experiences and activities were also 
presented. South Moravia and Brno were primarily 
promoted destinations within the Japanese JATA 
Tourism EXPO. September event was the largest 
tourism event in Japan, funded by the PROPED 
project. The Czech fair stand has won several awards. 
It won the awards The Most Outstanding Stand, The 
Most Popular Stand and The Best Team Stand at the 
BITE international trade fair, at the MITT Moscow 
fair in March the Czech exposition was awarded as the 
best spa destination, and the Best Shell Scheme award 
went to the Czech Exposition also from AITF Baku, 

where the Czech Republic was promoted as a suitable 
spa destination in the Transcaucasian markets. The 
Czech Republic also participated in the largest trade fair 
on the East Coast of the USA, organized together with 
the daily paper NY Times, in the joint premises of the 
ETC stand and presented here the tradition of Czech 
puppetry and the intangible heritage of UNESCO.

Events
Also, event actions were reflected in the marketing 
activities of all foreign representations. Czech 
gastronomy resonated at the Days of Czech Cuisine 
in Lima. The festival was promoted by a campaign 
on social networks, web search engines and printed 
media, and a training program for Peruvian tourists 
and journalists was also prepared. Fifteen Czech-
Japanese companies were presented to almost thirty 
thousand visitors to the Czech Festival in Japan. 
The event focused on South Moravian products was 
organized by foreign representations in Japan in 
cooperation with the Czech Embassy and the Czech 
Centres. The central marketing theme was dedicated 
to the March photo exhibition held at the railway 
station in Upper-Austrian Linz, which was attended 
by more than half a million passengers.

Foreign Offices of CzechTourism: 
Selection of TOP Events in 2017

Road show “Discover Baroque Czech 
Republic – Moravia“ in Korea
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Tourism products
Individual projects and tourism products have been 
promoted through both online and offline marketing 
campaigns. The spring campaign of the foreign 
representation in Italy, which realized not only a map 
of attractions, but also an e-book containing authentic 
reports about the Czech Republic, which have been 
published in the specialized media Plein Air in the last 
five years, was dedicated to the caravanning. 

Mass transit branding was the domain of a foreign 
office campaign in Germany that promoted the 
benefits of the direct train connection between Berlin 
and Prague by means of destination branding on 
S-Bahn vehicles and a cross-border representation 
in Austria, using the motifs from Olomouc, South 
Bohemia and Silesia for the local bus line. 

Olomouc, together with other regions of Moravia, 
appeared in a co-brand campaign of the foreign 
representation in Spain. A campaign created 
in cooperation with the tour operator Nautalia 
Viajes led to the creation of a new product in the 
tour operator's offer as well as to the creation of 
a permanent microsite of the Czech Republic. 
Apart from the Moravian regions, Spanish tourists 
were attracted to Pilsen and Český Krumlov, 

especially outside the tourist season. The number of 
reservations during the campaign period increased 
by one fifth /over 1500/.

Based on the results and feedback from the realized 
blogger trips, destinations, attractions, and products 
were selected, which were presented by the foreign 
representation in South Korea in the discount coupons 
book, the Czech Coupons Book. The book intended for 
the FIT tourists segment was promoted year-round 
within both print and online channels, as well as a 
competitive blogger trip organized with British Airways. 

The marketing mix of websites, social media and 
shopping venues in shopping centres was used 
by representatives in Mexico and South America. 
More than one thousand tourists bought one of the 
products offered during the campaign inviting to visit 
the Czech Republic.

Promotion in TV
The offer of tourism products in the regions of the 
Czech Republic also attracted the attention of viewers 
of international television stations. The ten-minute 
reports from the Krkonoše (Giant Mountain), offering 

MICE workshop in Paris 

Campaign with French blogger Bruno 
Maltor
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both active and passive relaxation, appeared in the 
most watched morning broadcast the “Volle Kanne” 
of the German public TV ZDF and was viewed by 
800,000 viewers. The program “Der Geschmack 
Europas”, created by the foreign representation 
in Austria, was prepared in co-operation with the 
Austrian TV ORF, and an invitation to Moravia 
will be broadcast also on the Swiss and German 
television. 15 million viewers of Chinese regional 
television Zhejiang Ningbo were invited especially 
to spa and golf resorts for sightseeing, shopping and 
Czech culinary specialities. TV spots appeared on 
Hong Kong's TV channels, the direct B2C package 
promotion and destination Czech Republic thus hit 
almost the whole Hong Kong market. Twelve premiere 
parts of a travel medallion have also appeared on the 
largest Thai premium TV network True View, on the 
South Korean market, the TV reality show Participants 
of the Tour resonated. Five Korean celebrities set 
off to follow a fun program copying the new package 
by the tour operator Hana Tour. Besides Prague 15 
million viewers could visit also Carlsbad or Pilsen. 
The popular format of the reality show has also been 
applied by the foreign representation in France. The 
reality show of the channel M6 “Married at First 
Sight” has been viewed by 2.7 million viewers.

Product presentations
Presentations of tourism products often went to 
Moravia. In the synergy with three Moravian regions, 
a travel workshop for 100 agents in Seoul and for 
50 agents in Busan took place and 7 Korean travel 
agencies participated in the event. Forty business 
partners have participated in the road show Discover 
Baroque Czech thanks to the activity of the foreign 
representation in South Korea. A study stay in 
the South of Moravia was provided by the foreign 
representation for Poland for the 11 wine importers 
and several representatives of the travel agencies 
and journalists. Apart from Moravian wines, also the 
region’s enotouristic potential was introduced on the 
Lithuanian market. 

The foreign representation in Benelux, in 
cooperation with the Dutch tour operator Pharos 
Reizen, prepared a campaign to promote the sale of 
the product “holiday with a car through the Czech 
Republic”.

The Czech Republic, as a spa destination, was 
presented at a specialized workshop in Germany, 
90,000 radio listenerst could listen to the resulting 
program of the Potsdam radio.

The inclusion of Klínovec in the offer of travel 
agencies was the result of a series of press and fam 
trips with the theme of a winter active holiday, 
which was prepared for B2B and B2C by foreign 
representation in Scandinavia. 

The October road show in Southeast Asia stopped 
in Bangkok, Singapore, Kuala Lumpur, and 
Jakarta, with 17 entities from V4 countries; in 
each destination sixty to ninety tour operators 
could be approached. The road show was a part 
of the PROPED project and its partners were 
representation offices in Kuala Lumpur and Jakarta, 
Turkish Airlines and the company RailEurope, 
which was also a partner for the launch of the new 
product “Czech Republic by Train” of the foreign 
representation in Japan. 

In 2017, the Czech Republic was introduced to 
the Philippine market, where it presented semi-
pilgrimage itineraries to travel agencies. It focused 
primarily on travel agencies accentuating spiritual 
tourism. Together they introduced Prague, Berlin 
and Vienna as top destinations in the Central 
European itinerary program.

The cultural and luxury aspect of tourism was 
highlighted by the April event of the foreign 
representation in Mexico.
The presentation in Rio de Janeiro was attended 
by 122, in Sao Paulo by 172 travel agents. Foreign 
representations in Mexico and Latin America 
also held other events for their business partners. 
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Af: Skiavisen Foto: Czech Tourism

et populære ski-
areal Klínovec 
på grænsen til 
Tyskland tilby-
der sine besø-

gende op til 18 kilometer pister 
af alle sværhedsgrader. De er be-
tjent med syv slæbelifter og fire 
kabinelifter, hvoraf CineStar Ex-
press og Prima Express er i den 
absolutte top inden for kabine-
lifter. 

For elskere af snowboard fin-
des  der en snowboardpark med 
mange hop og forhindringer. 
Hvis du hellere vil stå på lang-
rendsski, prøv da de præpare-
rede løjper med en længde på 50 
kilometer. Du behøver ikke at 
bekymre dig om børnene, de kan 
blive passet i skiparken, eller de 
kan hygge sig på kælkebanen el-

ler i miniarealet. Skiløbere kan 
også få glæde af et enestående 
grænsesamarbejde i InterSkire-
gion Fichtelberg – Klínovec, hvor 
skipasset giver adgang til 33 km 
pister, 7 kabinelifter og 9 slæbe-
lifter.

Stort skiareal
Skiareal Klínovec er det stør-
ste skisportssted i Erzgebirge 
og hører til   de største skiom-
råder i Tjekkiet. Fra den dan-
ske grænse kører du til Klíno-
vec på kun 7,5 time. Skiarealet 
befinder sig 120 km fra Prag og 
15 km fra Karlovy Vary. I begge 
byer findes der en international 
lufthavn.

I Klínovec finder man en 
komplet infrastruktur for ski-
løb, som hører kun til på tiptop-
skisportssteder. Selvfølgelig er 
der snekanoner til kunstig sne, 
som daglig sørger for tilsneede 
løjper. Du kan stå på ske på i alt 
18 km pister, der betjenes af 4 
svævebaner, 5 stolelifte og 4 bæl-
ter. De nye skilifte er overdæk-
ket med den typiske orange-
boble, der yder stor komfort mens 
du søger efter det næste skieven-
tyr.

Den længste af lifte betjener 
den nye skiløjpe til byen Jáchy-
mov, der med en længde på 2.950 
meter og en bredde på 50 til 100 
meter hører til de længste og 
bredeste skiløjper i Tjekkiet.

For freestylere forbereder man 

Funparken med en række for-
hindringer og hop. Tilhængere 
af freeride kan under egnede for-
hold bruge naturlige, ikke præ-
parerede 2 km skiløjper med na-
turlig sne.

Der findes udlejning af ski-
udstyr og certificerede instruk-
tører i skiskoler.

Liftkort 
Flerdags liftkort gælder også 
for det nærliggende skisports-
sted Fichtelberg i Tyskland. In-
den for Interskiregionen Fichtel-

berg - Klínovec tilbydes i alt 33 
km løjper, 1 kabinesvævebane, 
6 stolelifte og 10 skilifte. For-
bindelsen mellem centrene sik-
res af gratis skibus. Siden nuvæ-
rende sæson er det muligt at købe 
liftkort online til hele området, 
hvilket sparer både tid og penge.

Afterski
Under skiløb og afterski kan du 
vælge imellem flere restauran-
ter, fast-food-steder, ski barer og 
afterski telte, hvor du hver dag 
kan nyde frisk tilberedte føde-

varer og drikkevarer af al slags.
For langrend skiløbere opret-

holder man 50 km pister, her-
under den populære ski-magi-
stral, der fører til Horní Halže. 
Nabo-skisportsteddet Fichtel-
berg har en lang tradition for 
langrend og bortset fra et par 
snese kilometer snestier med 
naturlig sne vil du også finde 
stier med kunstig sne til lang-
rend i kredsløb. Og netop derfor 
er Fichtelberg en populær desti-
nation, hvor der kommer folk 
fra hele Europa. 

D

TJEKKIET:

Skiområdet Klínovec er det største  
skiområde i Krušné hory.

S K I FA K TA

Prag
T J E K K I E T

SKIAREAL

czechtourism.com
mzv.cz/lima
airfrance.com
swissotellima.com.pe Kutná Hora

Festival culinario de 
la República Checa

Restaurante La Locanda, 
hotel Swissotel Lima
de 2 a 12 de noviembre de 2017 
Chef invitado: Jan Rimpler

V :

V

LOGO AIRFRANCE KLM
Nº dossier : 2008332E

Date : 09/02/09

alidation DA/DC 

alidation Client 

R V B

Promotion of a winter holiday in the 
Danish magazine Skiavisen

Campaign in the Villalobos Shopping Centre Festival "Days of Czech Cuisine" in Lima
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It prepared presentations for travel agencies, 
advertising and e-mailing and addressed 200 travel 
agents in Colombia, 190 representatives in Peru and 
over a hundred partners in Argentina.

The crucial cooperation in the B2B field in 2017 
included co-branded or stand-alone marketing 
campaigns linked to the airlines. A co-branded 
campaign in cooperation with OTA eDreams and 
Czech Airlines to support travelling of Italian and 
Spanish tourists to the Czech Republic was realized 
by the local foreign representations in May and 
June /Italy/ and in October /Spain/. It included an 
online banner campaign and creation of a thematic 
microsite for the Czech Republic /Italy/, the Spanish 
campaign generated an increase in the number of 
reservations by 47%. 

The broadcasting campaign of the representations 
in the United Kingdom and Ireland hit 700,000 
listeners, with the aim of promoting direct flights 
from Birmingham to the Czech Republic. Outdoor 
advertising attracted customers to one of the largest 
shopping centres in Montreal. The campaign 
generated more than 2.5 million impressions; about 
140 sellers participated at actions to promote direct 
flights from Canada to the Czech Republic. 

One of the most important events in 2017 was the 
launch of China Eastern flight on the route Xi'an 
– Prague. The first flight to Prague started a press 
trip for Chinese media and a representatives of 
the airline, the event of the foreign representation 
in Beijing was accompanied by a tourist seminar 
with the official destination branding of the Czech 
Republic. 

Events in support of congress and incentive tourism 
resonated in France, where twelve Czech subjects 
met representatives of 40 French event agencies. 
Events in Italy within workshops in Rome, Bologna 
and Milan, or in Poland, were successful as well; they 
were intended for representatives of the specialized 
travel agencies program in East Moravia. The Czech 

Republic, as a MICE destination, was presented at 
the largest congress and incentive tourism fair – the 
“Incentive Works” in Canada, the event was held 
in August in cooperation with GK Toronto under 
PROPED.

Bloggers, Vloggers
The cooperation with bloggers included, among 
other things, cooperation with the leading French 
influencer Bruno Maltor / with an annual rating 
of two million/ or a journey of 15 South Korean 
bloggers to Mikulov, Lednice-Valtice area, Kroměříž, 
Brno and Olomouc. Thanks to the project of foreign 
representation in France, Bruno Maltor settled for 
half a year in Prague and his articles reached ten 
million readers. The journey of bloggers to discover 
the beauties of Moravia generated 180 posts on the 
Korean blogging platform naver.com, 300 posts on 
Instagram and two dozens posts on the YouTube 
channel. 

The February trip to Krkonoše (Giant Mountain), 
organized by the foreign representation in Poland, 
was intended for youtubers. A series of events was 
prepared for journalists, which promoted Czech-
German cross-border cooperation among others /
attended also by representatives of the most widely 
read daily paper Bild and of the press agency DPA/ 
or Moravian spa destination /for Slovak journalists/. 
The new video content was prepared by the foreign 
representation in the US and focused on bike tourism 
and active holidays; the potential of golf tourism in 
the Czech Republic was promoted by the Austrian 
magazine Extra Golf.

Campaign with Korean bloggers „Discover Moravia“
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Inserto redazionale a Plein Air, n. 536 • Marzo 2017

www.p le ina i r. i t

Ediz ioni Ple in Air

Le guide di Plein Air

• Boemia  
• Praga  
• Moravia

8 itinerari

A B

D E

C

A	 Promotion of South Moravia within 
the Czech Festival in Japan

B	 YouTube trip from Poland – 
promotion of a winter holiday in the 
Czech Republic

C	 Online campaign with Czech 
Airlines on the eDreams portal

D	 Promotion of South Bohemia in the 
Extra Golf magazine

E	 Campaign for Active Holidays in the 
Czech Republic with the Plen Air 
magazine – e-book distribution

000   ExtraGolf   |  Sommer 2017 DAS REISEARCHIV IM INTERNET: www.extra.golf DAS REISEARCHIV IM INTERNET: www.extra.golf Sommer 2017  |  ExtraGolf   000       

Golfermäßigungen angeboten.
Die Stadt Böhmisch Krumau sollte man bei 
einem Besuch an Südböhmen unbedingt 
kennenlernen. Das historische Stadtzentrum 
von Český Krumlov ist UNESCO-Welterbe. 
Hier gibt es verwinkelte Gassen, gut erhal-
tene Bürgerhäuser, schöne Kirchen und das 
über der Moldauschleife thronende riesige 
Schloss. Im Inneren beeindruckt das Schloss 
mit seinem einzigartigen Barocktheater sowie 
dem berühmten Maskensaal. In Böhmisch 
Krumau pulsiert das Leben. Man sollte sich 
zum Ausrasten an einem der vielen Moldau 
Terrassen hinsetzen um dann anschließend 
noch ein Museum besuchen, wie z.B. das 
Egon Schiele Art Centrum, denn Egon  Schiele 
wurde hier in Krumau geboren. 
Nur 5 Kilometer vom Stadtzentrum entfernt 
liegt der Golfclub Český Krumlov. Der Golf-
platz in Svachovka Lhotka bietet in der typi-

schen südböhmischen Landschaft eine Kom-
bination aus flachen und hügeligen Fairways 
und Grüns. Der Platz ist aufgrund der gerin-
gen Länge auch für Anfänger gut spielbar, 
aber er bietet auch genügend Herausforde-
rungen. Wie Loch 8 und auch die eher kurzen 
Par 3’s verlangen Genauigkeit. Ebenso vor-
handen: eine Driving Range mit Übungsan-
lage und einen kleinen Pro-Shop. 
Nach der Runde lädt der gemütliche Innen-
hof des zum Resort gehörenden Golfhotels 
Svachovka zum Verweilen ein. Hier gibt es 
das frische Bier aus der hauseigenen Braue-
rei oder ein typisches Südböhmisches Ge-
richt. Das Hotel beherbergt 80 Betten in  
3- oder 4-Stern Ausstattung bzw. Apparte-
ments. Das Hallenbad mit Outdoor Relax- 
Terrasse und das Day-Spa mit Bierbädern 
und tollen Massagen sind sehenswert. Die 
 eigene  Brauerei und Schnaps-Brennerei 

 ergänzen das Angebot.
Insgesamt gibt es in Südböhmen fünf 18-
Loch- und eine 9-Loch Anlage. Das Golf-An-
gebot runden neben den erwähnten Golfplät-
zen das Golfresort Monachus in Mnich, un-
weit des Golfresort Haugschlag, der Golfklub 
Čertovo břemeno in Jistebnice, das Golf Re-
sort Písek in Staré Kestrany und das 9 Loch 
Golfresort Bechyne ab. 
In Südböhmen gibt es viele Möglichkeiten 
Golf mit Kultur und Genuss zu kombinieren – 
noch dazu zu einem perfekten Preis- und 
Leistungsverhältnis. P

www.czechtourism.com
www.jiznicechy.cz/de/
www.golfhluboka.cz
www.golfck.cz
www.hoteldiamant.cz
www.svachovka.cz

Von Linz aus ist man in etwas mehr als 
einer Stunde in Budweis, der größten 
Stadt in Südböhmen. Der Hauptplatz 

von Budweis gleicht einem gleichseitigen 
Viereck und ist einer der Größten in Tsche-
chien. 48 Barock und Renaissance-Häuser mit 
Laubengängen umringen diesen sehenswer-
ten Platz. Budweis ohne Bier? Schwer vor-
stellbar. Schon seit dem Mittelalter wird hier 
Bier gebraut. Unbedingt eine Brauerei besu-
chen und das frische Bier verkosten!
Rund 10 Kilometer nördlich von Budweis liegt 
Hlubokà nad Vltavou mit seinem majestäti-
schen Schloss Frauenberg, das man unbe-
dingt besuchen sollte. Das Schloss verdankt 
die heutige Gestalt dem Geschlecht der 
Schwarzenbergs und oft wird dieses als das 
schönste Schloss in Tschechien genannt. Der 
Golfclub Hluboká nad Vltavou liegt im ebe-
nen historischen Schlosspark unterhalb des 

Schlosses. Die 18-Loch Anlage mit Parkland-
charakter und zahlreichen Wassergräben – 
und das mächtige Schloss ist fast immer im 
Blickfeld. Ein öffentlicher 9-Loch Platz, gute 
Übungsanlagen und ein kleines Restaurant 
ergänzen das Angebot. 
Das 5-Sterne Wellness Hotel Diamant liegt in 
unmittelbarerer Nähe und mit Blick auf den 
Golfplatz. Das modern ausgestattete Refu-
gium bietet 34 Luxuszimmer und zwei Appar-
tements. Auf einer Fläche von 1500 m2 finden 
Sie das „Aquamarine Wellness & Spa“. Hier 
stehen Swimmingpool, Whirlpool, Sauna-
welt, römisches Dampfbad, Salzgrotte und 
Fitnessraum dem Hotelgast zur freien Verfü-
gung. Ein breites Angebot an Massagen, 
 Bädern und Beautybehandlungen runden 
das Angebot ab. Das Restaurant bietet böh-
mische und internationale Küche. Es werden 
verschiedene, sehr günstige Golfpakete und 

Südböhmen, das bedeutet endlose Wälder, majestätische Alleen, Torf-
moore, und Teiche, herrliche Natur soweit das Auge reicht. Aber auch 
historische Städte und nicht zu vergessen die böhmische Küche mit ihren 
vielen Köstlichkeiten. Die Region grenzt unmittelbar an das österreichi-
sche Wald- und Mühlviertel und dessen Landschaften setzen sich hier 
nahtlos fort.

Golf – NatuR – 
GeNuSS – KultuR

Golf in Südböhmen, TSchechien

Wellness Hotel Diamant

Golfhotel Svachovka

Böhmisch Krumau

Hlubokà nad Vltavou, Schloss Frauenberg Golfclub Hlubokà nad Vltavou Golfclub . . .

Budweis

. . . Český Krumlov
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A	� Starting flight China Eastern Xi’an – Prague
B	� Conference and workshop Vemex, presen

tation of 5 Czech regions in New York
C	� Campaign with ÖBB at the main station 

in Linz
D	� Handover of CzechTourism Awards 

at the ITB Fair Berlín
E	� Branding on a bus of the tour operator 

Reiseparadies Kastler

A

C

ED

B
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A unique event, organized by CzechTourism, was held in 2017 for the 
second time. The annual incoming workshop with international buyers 
– Czech Republic Travel Trade Day – is the largest trade meeting of 
representatives of foreign travel agencies with Czech tourism service 
providers. CzechTourism has connected over 70 foreign buyers (tour 
operators and travel agencies) from a total of 27 countries who came to 
expand their services and tours to the Czech Republic, with eight dozen 
Czech entrepreneurs and regional representatives.

Travel Trade Day started at the end of June with 
study tours through the Czech and Moravian regions 
that introduced new products and destinations 
linked to the main communication topic of the 
next year, “100 Years of the Czech Republic”. An 
immediate experience is one of the key factors that 
will allow the selling offer abroad to include even 
less-known, new destinations.

Travel Trade Day

Negotiations within the incoming 
workshop

A group from 
Germany, Austria 
and Poland went to 
Mladá Boleslav for 
the Škoda brand 
and to the Region 
Liberec for tracking 
the Czech glass and 
jewellery.

After Olomouc, the metropolis of Central Moravia, 
this year, the main part of the program will be hosted 
by the West Bohemian city of Pilsen. The Region 
Pilsen has thus been given the opportunity to present 
its greatest attractions and news for the next season 
not only to foreign clients, but also to address Czech 
entrepreneurs who can include them in their offer 
and redistribute them.

The two-day program was attended by foreign 
buyers, representatives of Czech regions, 
entrepreneurs, as well as directors of foreign 
representations of CzechTourism, who passed 
their experience during the full day workshop. The 
interest in both workshops, prepared in the form 
of short 12-minute meetings, was enormous also 
this year, altogether more than one thousand 
individual meetings were held. 

Purchasers 
from China 
have become 
acquainted with 
the offer of the 
spa triangle and 
the golf resorts in 
western Bohemia.

The cities of Tabor 
and Trebon have 
become the travel 
destination of our 
partners from the 
USA or the United 
Kingdom.

Representatives 
of Indian travel 
agencies visited 
South Moravia 
(Mikulov, Brno).

Except for the 
historical core 
of Prague, Israeli 
tour operators also 
headed for Lipno or 
for the local products 
of the Šumava 
(Bohemian Forest).

12 separate 
sightseeing 
tours around 
the regions of 
Bohemia and 
Moravia.
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Joint activities of the national tourist headquarters of the Visegrad 
Four countries (V4) took place from July 1, 2017 under the 
chairmanship of Hungary, which followed a year-long chairmanship 
of Poland. Promotion of the Visegrad countries was carried out both 
within the traditional source markets in the USA, Russia, and China, 
and within new source territories with increasing arrival potential – 
in Southeast Asia, Latin America, and in the region of CIS countries.

In total, Visegrad countries realized in 2017, in 
addition to year-round online promotion, four 
road shows, four study tours for tour operators 
and the media with several presentations for the 
public. Member state profile, overview of V4 project 
activities and target market statistics are provided by 
the “Discover Central Europe Facts & Figures 2016” 
brochure published by CzechTourism in 2017. 

In May, the Visegrad countries were presented to 
the leading North American influencers at the TBEX 
North America (Travel Blog Exchange) in Alabama. In 
addition to individual discussions on the possibilities 
of promoting tourist attractions in the V4 countries, 
the region also received media attention in a report of 
the Alabama state television WAFF 48. 

In 2017, CzechTourism continued the successful 
promotion of the Central European Four in the 
region of Southeast Asia. Destination presentations 
and B2B workshops with strong participation of 17 
European companies (with a clear predominance of 
Czech entities) addressed almost 400 buyers from the 
leisure and MICE segments in Singapore, Malaysia, 
Indonesia, Thailand and Philippines. The general 
partner was Turkish Airlines, flying to Europe from all 
four South Asian destinations, and covering its entire 
Central European region including Prague, Budapest, 
Košice and Warsaw. The event was co-organized by 
the embassies of the Czech Republic in individual 
territories as one of the projects of the Czech Republic’s 
economic diplomacy. At the end of the year, the V4 
countries also had a joint study tour for the media from 
Philippines, Indonesia and Malaysia, which presented 
the Advent traditions and Christmas markets.

After one year, the V4 countries also presented in 
Latin America. The Mexican branch of CzechTourism 
realized a joint road show "Discover Central 
Europe LatAm 2017" in November, attended by 
representatives of the embassies of each country 
and 10 entrepreneurs from Poland and the Czech 
Republic. Within the workshops in Bogota, Lima, 
Santiago de Chile, Rio de Janeiro, Sao Paulo and 
Buenos Aires talks were held with almost two 
hundred Latin American buyers; presentations were 
also attended by local expert media.

A novelty for 2017 was the creation of an electronic 
learning platform for V4 countries for travel agents 
in the USA. The on-line education program will allow 
training of V4 products and news and its participants 
will be certified as specialists in Central European 
markets. A similar platform also works in Russia; in 
addition to deepening knowledge of the region, it is 
also an effective tool for stimulating sales.

The product is a joint V4 marketing campaign 
focused on traditional topics - Central European 
cities, culture and history, UNESCO sites, 
balneology, spa tourism, health tourism, gastronomy, 
entertainment and luxury holidays. The V4 countries 
are also strengthening the promotion of their offer in 
the segment of congress and incentive tourism. 

In total, Central European countries invested almost 
€ 200,000 into the joint campaign in 2017.

Discover Central 
Europe 2017

Discover Central Europe 2016 
Facts & Figures

Meetings of V4 countries

A project of 
international 
cooperation 

of the 
Visegrad 

Four states 
in remote 

markets

Discover 
Central Europe 2016
Facts & Figures

Hungarian 
Tourism Agency

• 6th safest destination out of 163 countries in the world 
• 12 historical monuments on the UNESCO Heritage List 
• UNESCO Intangible Cultural Heritage: 5 traditions  

(Slovácko Verbuňk, Shrovetide, Falconry, Kings´ Ride, puppetry) 
• 6 UNESCO Biosphere Reserves  
• over 200 castles, chateaux and monuments 
• more than 40 protected historical towns 
• 33 spas 
• 104 golf courses 
• 4 national parks and 26 protected landscape areas 
• 12 mountain ranges higher than 1,000 metres 
• 40,782 km of walking trails 
• 44,000 km of cycling routes 
• 480 km of ski slopes 
• 3,540 km of cross-country ski trails 
• 1,800 km of horse riding routes

Czech Tourist Authority 

CzechTourism
www.czechtourism.com

Website visitors
November 1st 2014: 2,378,776
November 1st 2015: 2,354,070
November 1st 2016: 2,200,000

www.facebook/czechrepublic

Facebook fans
November 1st 2014: 225,510
November 1st 2015: 343,836
November 1st 2016: 411,819

Receipts
International tourism receipts and expenditure 2012 - 2016  

2012 2013 2014 2015 2016

Receipts mil. Euro 5,397 5,096 5,242 5,501 5,149

Expenditure mil. Euro 3,238 3,356 3,946 4,426 3,876

Balance mil. Euro 2,159 1,741 1,769 1,274 1,273

Direct Contribution of T&T to GDP in % 2.7 2.9 2.8 2.8 2.5
Source: Czech Statistical Office, Czech National Bank, WTTC

Czech Republic

Znojmo Krkonoše mountains

Capacity
Capacity of public accommodation establishments 2016

Units Rooms Bed-places

Total 9,168 207,309 533,507

Hotel ***** 60 6,693 13,146

Hotel **** 621 38,650 78,054

Other hotels and boarding houses 5,341 91,749 226,556

Tourist campsites 510 8,938 33,042

Holiday Dwellings & Hostels for Tourists 1,013 18,110 63,902

Other 1,623 43,169 118,807
Source: Czech Statistical Office

Summary statistics
2012 2013 2014 2015 2016

Arrivals of tourists in collective accommodation establishments

Total 15,098,817 15,407,671 15,587,076 17,195,550 18,388,853

Domestic 7,451,773 7,555,806 7,491,191 8,488,637 9,067,413

International 7,647,044 7,851,865 8,095,885 8,706,913 9,321,448

Bednights of tourists in collective accommodation establishments

Total 43,278,457 43,308,279 42,946,929 47,093,906 49,696,957

Domestic 21,484,472 21,163,383 20,836,817 23,807,391 25,428,808

International 21,793,985 22,144,896 22,110,112 23,286,515 24,268,149

Average lenght of stay (in nights)

Total 2.87 2.81 2.83 2.76 2.70

Domestic 2.88 2.80 2.84 2.78 2.80

International 2.85 2.82 2.83 2.73 2.60
Source: Czech Statistical Office

Prague

Discover Central Europe 2016 – Facts & Figures | 4–5
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At the beginning of 2017, CzechTourism strengthened its reach on 
two new strategic markets and concluded a contractual partnership 
with partners in India and Israel. Local PR agencies operated since 
February from Mumbai and Tel Aviv within the so-called 2nd level 
foreign representations. Branches have implemented a portfolio of 
activities prepared for the Czech Republic to enter the markets and 
have established cooperation with Czech entrepreneurs and regions.

To boost the rising trend of arrivals from India, the 
Bombay branch focused primarily on realizing B2B 
and PR activities. At the beginning of the year, the 
Czech Republic presented itself to Indian buyers at 
SATTE fair in New Delhi. The event was followed by 
a networking cocktail co-organized by the Embassy 
of the Czech Republic in Delhi, where the opening 
of the Indian office of CzechTourism was officially 
announced to the main business partners.

In the autumn, 7 Czech partners presented their 
services in India within the B2B road show in Delhi, 
Bengaluru and Bombay. Successful events with 
Turkish Airlines as the general partner, was attended 
by a total of 530 Indian buyers. Highlight of the 
season was a study tour of four Indian influencers 
focused on presenting Czech Christmas markets. 
More than 100 contributions from Prague, Brno 
and Olomouc in Facebook, Instagram and Twitter 
generated over 6 million interactions; YouTube video 
has almost 2.5 million views at the turn of the year. 
At the end of the year, the CzechTourism branch 
presented the Czech Republic's destination offer for 
filmmakers and producers within the framework of 
the Global Film Tourism Conclave in Mumbai.

In Israel, the CzechTourism branch concentrated not 
only on well-known and popular tourist destinations 
in the segments of balneology and medical tourism 
but also focused on developing new products - 
especially active holiday in nature and holiday for 
families with children. This marketing goal is based 
on the growing popularity and the average length 
of stay of Israeli tourists in the Czech Republic. 

That is why CzechTourism in Israel is paying more 
attention to the promotion of Czech regions. At the 
beginning of the year, the Czech Republic launched 
its presentation at the IMTM fair in Tel Aviv, with 
a strong presence of 8 Czech entities. In autumn, 
there was a presentation of product news in the 
field of active holidays and a B2B workshop with the 
participation of 4 Czech entrepreneurs. Purchasers 
from Israel and India were also present at the Czech 
Republic Travel Trade Day in Pilsen. Tailor-made 
study trips for these markets presented an offer of 
active holiday in South Bohemia, historical towns, 
UNESCO monuments, wineries and gastronomy in 
Moravia. 

The Middle East is another area where 
CzechTourism has strengthened the promotion of the 
Czech Republic. In May, a workshop with 25 buyers 
from Bahrain, Oman, Qatar and Kuwait was held in 
cooperation with Turkish Airlines, a B2B workshop 
that followed the study tours for travel agencies and 
media across the Czech Republic regions. Within 
the November road show, Czech entrepreneurs 
presented their services to 325 business partners in 
Kuwait, Tehran and Dubai. In addition to offering 
traditional spa treatment, which is well known in 
the region, CzechTourism focuses on new products 
and target groups. It is especially the promotion of 
learning journeys with high quality services, original 
cultural and entertainment program, outdoor stays 
or family holiday with children. The presentation 
of medical and wellness stays and of the Czech 
Republic's potential for the MICE segment will 
continue.

Promotion of the Czech Republic in New 
Markets – India, Israel, the Middle East

Road show Czech Republic – Land of Stories v Indii B2B workshop in Israel

A common feature of 
these new territories is 
a long-term favourable 
departure prediction, 
above-average 
spending and potential 
for the promotion of 
a wide range product 
offer across the regions 
of the Czech Republic. 
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In 2017, the Department of Press and Fam Trips realized 19 group 
events in cooperation with foreign representations – 4 fam trips, and 
15 press trips. At the same time, it participated in some other events 
for foreign journalists, tour operators, and foreign delegations. We 
welcomed a total of 165 B2B partners – 87 journalists and 78 tour 
operators from the whole world. 

The main topic of the press trips was Baroque 
through All Senses; Baroque tourist attractions 
– cultural and historic treasures, this is what was 
primarily presented to the journalists. In cooperation 
with partners in the regions, new itineraries 
adapted to the specificities of individual foreign 
markets were compiled. The Baroque topic was 
accompanied by other tips for spending an active 
holiday – for a segment of active tourists, a press 
trip called Baroque Landscape on Bike, presenting 
the attractiveness of the East Moravia region, was 
realized.

For tour operators who visited the Czech Republic 
mainly within the Travel Trade Day program 
programs were prepared that have already presented 
destinations associated with the anniversary of 
the establishment of Czechoslovakia – the main 
marketing theme of CzechTourism for 2018. 

In a survey, which is used to regularly evaluate all 
implemented events, the department focuses on 
customer satisfaction with the programme and on 
the organisation, the choice of accommodation, the 
most interesting part of the programme of the press 
or fam trip.

Press and Fam Trips 

”De elskende” rager næsten 100 meter op over skovbunden.

...
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rejser

Tekst og foto: Ida Smith
ida.smith@nordjyske.dk

D
et elskende par står og 
læner sig ømt op ad hin-
anden. De rager højt op 
over træerne, for ligesom 

borgmesteren og borgmesterin-
den, elefanterne, skildpadden og 
alle de andre væsener, som gem-
mer sig i denne tjekkiske skov, er 
”De elskende” egentlig livløse 
sandstensklipper, halvvejs bragt til 
live af menneskers fantasi.

Vi er i Adršpach-Teplice klippe-
byen i det nordøstlige Bøhmen nær 
den polske grænse. Det er tjekker-
ne selv, der kalder labyrinterne af 
klippeformationer for klippebyer. 
Adršpach-Teplice er ikke det ene-
ste område i det nordlige Tjekkiet, 
hvor fortidens tykke lag af sand-
sten ganske langsomt er eroderet, 

så fritstående klippesøjler og sære 
figurer står tilbage. Men det er her, 
man finder de højeste klipper. Så-
ledes tårner ”De elskende” sig næ-
sten 100 meter op over skovbun-
den.

Området blev fredet i 1933 og er 
i dag et af de mest populære turist-
mål i det nordøstlige Bøhmen med 
cirka 250.000 besøgende hvert år. 
De fleste gæster vælger at gå ad 
den 3,5 km lange afmærkede rute 
fra Adršpach, hvor man passerer 
nogle af de mest kendte og sær-
prægede klippeformationer. Går 
man lidt længere, er der mulighed 
for at komme ud at sejle på en sø, 
og man kan også fortsætte tværs 
gennem området til Teplice, hvor 
der er flere vandreruter.

Bedst som vi går ad den snoede 
skovsti mellem træer og stensøjler, 
tårner en klippevæg sig op foran 

os. En gammel, gotisk port giver 
adgang til en smal sprække i klip-
pevæggen. Er det mon indgangen 
til De Dødes Stier, hvor Aragorn 
red under bjergene og samlede 
spøgelseshæren i Tolkiens ”Ringe-
nes Herre - Kongen vender tilba-
ge”? 

Fantasien får frit spil, men da vi 
når ind til en lille åben plads midt 
mellem klipperne, viser det sig, at 
det i virkeligheden er et mødested 
for elefanter. Sådan ser det i hvert 
fald ud, for har klipperne ikke bå-
de ører og snabler?

En hyggelig provinsby
Området omkring Adršpach har 
faktisk været brugt som kulisse i en 
fantasyfilm, idet nogle af vinter-
scenerne i Narnia-filmen ”Løven, 
heksen og garderobeskabet” er fil-
met her.

Hvis man vil udvide et eventuelt 
besøg i Prag med en udflugt til 
Adršpach-Teplice, kan turen til 
Østbøhmen for eksempel gå via 
den hyggelige provinsby Hradec 
Králové med knap 100.000 ind-
byggere. Den trekantede plads i 
centrum af byen er kantet med 
smukke bygninger i barokstil, for-
uden en gammel, gotisk murstens-
katedral. Et højt klokketårn, opført 
i 1589, rejser sig ved siden af kate-
dralen. Tårnet bærer på Tjekkiets 
næststørste klokke, og fra toppen 
er en flot udsigt ud over byen. I 
klart vejr kan man se helt til Krko-
noše-bjergene (på polsk Karko-
nosze) mod nord.

Hradec Králové er placeret, hvor 
floderne Elben (på tjekkisk Labe) 
og Orlice flyder sammen. På lange 
strækninger langs Elben er der 
etableret en cykelrute. Fra Hradec 

Králové kan man for eksempel cyk-
le langs floden de 26 kilometer til 
Kuks, som er en af Østbøhmens 
andre store seværdigheder.

Grevens drømmeverden
Kuks er på sin vis lige så eventyrligt 
et sted som den naturskabte klip-
peby længere mod nord. Her er der 
tale om et kæmpe kompleks af 
bygninger og haveanlæg, dekore-
ret med statuer og ladet med sym-
bolik – virkeliggørelsen af en 
drøm, som opstod i hovedet på en 
rig greve for godt 300 år siden.

Grev František Antonín Sporck 
blev i 1684 ejer af Kuks, som på det 
tidspunkt kun var kendt for sit kil-
devand. Sporck satte sig for at byg-
ge et egentligt kursted. Anlægget 
spredte sig ud i landskabet som en 
stor temapark med kunstige grot-
ter, alléer og figurer udhugget i 

Fantasirejse i Bøhmen
En 3,5 kilometer lang afmærket sti fører gæsterne rundt til nogle af de mest specielle 
klipper i naturområdet Adršpach-Teplice. 

Det gamle hospital i Kuks gemmer på 
Centraleuropas næstældste bevarede 
apotek med medikamenter som hjorte-
hjerte og ulvelever.

Den gamle, centrale plads i Hradec Králové er omkranset af smukke bygninger, blandt andet en gotisk 
katedral og et højt klokketårn.

klipperne. På den modsatte side af 
Elben fik han bygget et hospital for 
krigsveteraner. Munkeordenen De 
Barmhjertige Brødre stod for pas-
ningen af gamle og sårede soldater 
helt frem til 1938. De benyttede 
blandt andet medikamenter fra 
stedets apotek og lægeplanter fra 
den store urtehave bag hospitalet.

Af kurstedet er der ikke noget til-
bage, men det store hospitalskom-
pleks i gennemført barokstil blev i 
2010-15 gennemgribende renove-
ret for den nette sum af 450 millio-
ner tjekkiske kroner, hvilket svarer 
til cirka 130 millioner danske kro-
ner. EU har betalt hovedparten.

I dag kan man blandt andet be-
søge hospitalet, urtehaven og det 
gamle apotek, som er det næstæld-
ste bevarede apotek i Centraleuro-
pa. Et hoved af en enhjørning pry-
der væggen over indgangsdøren til 

apoteket, hvor man i gamle glas og 
dåser på hylderne finder medika-
menter som menneskekranium, 
brugt mod epilepsi, hjortehjerte 
og ulvelever.

I hospitalets lange gang har de 
syge kunnet muntre sig med at 
studere en serie af kalkmalerier. 
Temaet for billederne er ”døde-
dansen”, hvor man ser, at døden 
ikke gør forskel på folk, men kom-
mer til konge og dronning såvel 
som bønder og fattige.

Langs hele bygningens facade 
står en række af statuer, der skal 
forestille de menneskelige dyder 
og laster som mod, flid, grådighed 
og dovenskab.

Et værn mod prøjserne
Blot en halv snes kilometer fra 
Kuks finder man et andet impone-
rende bygningskompleks fra sam-

me tidsperiode, Josefov, men her 
handler det hverken om kurvand 
eller kalkmalerier, men om krig.

Tjekkiet hørte i århundreder un-
der det habsburgske kejserdøm-
me. Som et værn mod prøjserne, 
der havde erobret Schlesien, fik 
kejser Josef II i årene 1780-88 byg-
get fortet Josefov samt længere 
vestpå et tilsvarende anlæg, Tere-
zin, senere kendt som Theresien-
stadt. 

Militærhistorisk er Josefov det 
mest avancerede anlæg af de to 
med et stjerneformet skansean-
læg, volde og mure, snorlige gader 
og under jorden et net af gange, 
hvoraf nogle fører ud under volde-
ne, så man ved angreb kunne mi-
nere anlægget og sprænge de 
fjendtlige tropper i luften.

I dag kan man, i skæret fra et ste-
arinlys, komme på guidet rundvis-

ning i en del af de 45 kilometer 
lange underjordiske gange. Bliver 
man nemt mørkeræd eller har ten-
dens til klaustrofobi, så prøves 
grænserne af, når guiden i det fine 
militærkostume blæser lyset ud, 
og lader de, der har mod på det, 
føle sig vej gennem de mørke gan-
ge.

Prinsen og de hvide heste
Mellem Hradec Králové og Prag 
finder man en anden seværdig-
hed, som også kan føres direkte til-
bage til det habsburgske kejser-
dømme, nemlig det nationale he-
stestutteri Kladruby nad Labem. 
Stutteriet hørte i mere end 300 år 
direkte under hofferne i Prag og 
Wien, som herfra hentede de 
smukke køreheste, som blev op-
drættet specielt med henblik på at 
trække kareter.

I det danske kongehus er det og-
så hvide kladruberheste, der træk-
ker kareten, når dronning Margre-
the for eksempel kører i guldkaret 
til nytårskuren på Christiansborg. 
Det var prins Henrik, der i 1994 
tog initiativ til, at de kongelige 
stalde skulle have hvide heste 
igen, efter mange år uden, og han 
sørgede for, at der blev indkøbt he-
ste af den gamle, tjekkiske race.

På stutteriet Kladruby nad La-
bem har man i dag 250 hvide og 
250 sorte kladrubere.

Stutteriet, der er et af verdens 
ældste eksisterende stutterier, 
blev i 2014-15 renoveret for 350 
millioner tjekkiske kroner.

NORDJYSKE Medier var inviteret af 
Det Tjekkiske Turistbureau, www.
czechtourism, og Hradec Králové re-
gionen, www.hkregion.cz/en/

...rejser
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AREAL: 78.864 km2
INDBYGGERTAL: 10,5 mio.
VALUTA: 100 tjekkiske koruna 
(CZK) svarer til ca. 29 DKK.
SPROG: Tjekkisk
RELIGION: Ved en folketælling i 
2011 undlod 45,2 pct. at svare 
på spørgsmålet om religion, 
34,2 pct. svarede ”ingen reli-
gion”, 10,3 pct. er romersk-ka-
tolske. Resten tilhører mindre 
religioner.

I Kuks kan man besøge et imponerende barokanlæg, der ligger smukt på en skråning langs Elben.

Statuerne langs bygningen forestiller de menneskelige dyder og laster. 

Guiden fører føre os ned i de 
underjordiske gange under 
fæstningsanlægget Josefov.

De hvide kladruberheste på det nationale hestestutteri 
Kladruby nad Labem blev opdrættet som køreheste for 
skiftende kejsere, og hesteracen bruges i dag også af det 
danske kongehus.

Føllene er sorte eller mørkegrå, når de fødes, men bliver 
hvide i løbet af seks-syv år. 

 
Tjekkiet er 

meget mere end 
Prag - i Østbøhmen 

kan man gå på opdagelse 
blandt sære klippeformati-

oner og i underjordiske  
fæstningsanlæg

Tjekkiet

ØSTRIG

SLOVAKIET

POLEN

TYSKLAND

UNGARN

Prag
Hradec Králové

JosefovKuks
Adršpach-Teplice

Kladruby
nad Labem

As far as 
regions are 
concerned, Brno 
and Mikulov 
received a 
strong response.

The highest 
rating was 
received by 
organizing 
events and 
guiding 
services.

The overall 
satisfaction of 
the journalists 
and tour 
operators was 
very high (98%).

From additional 
programs visits 
to the châteaux 
and gastronomic 
experiences 
were very 
popular.
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Department of 
Finances and Facility 
Management
Office of Finances a Facility Management | Financial 
Department and Foreign Representation Administration | 
Coordination of Public Contracts and Internal Control | 
Technical Management
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“In 2017, we started preparation for the 
implementation of GDPR and electronic filing 
services, all of the inventory of the company 
was remarked. We have got involved in 
publishing an overview of invoices, contracts 
and orders in the open data catalogue. The 
basic activity of the department was to ensure 
the day-to-day operation of the organization 
from order and contract records up to the 
realization of procurement and selection 
procedures, personnel and wage agenda and 
financial statements and warehouse records.”

The main mission of the Department of Finances and 
Facility Management is to support other departments 
in relation to sustaining personnel, financial, 
administrative, operational-economic and technical-
operational tasks.

Department activities:

	 Coordination of public contracts

	 Budget management

	 Financial and accounting operations

	 Registration and administration of foreign offices

	 Technical administration and facility management

	 Personnel and payroll agenda

	 Cooperation with control authorities, including 
preparation of documentation

	 Assurance of publication obligations in accordance with 
relevant laws

	 Technical security of operations

Jan Špilar
Department Director
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In 2017, CzechToursim commissioned 118 public contracts 
at a total value of CZK 118,855,878 without VAT, while the 
suppliers for performance of the relevant subjects were 
selected primarily on the basis of open tender procedures.

Out of the total of 118 public contracts, 112 were 
small-scale public contracts, one was a below-
threshold public contract and 5 were above-threshold 
public contracts.

Financial department provides background for all creative 
activities of the organization, it is a supportive and indispensable 
part of the agency. In 2017, we managed to maintain a high 
standard of services, both for external users and, in cooperation 
with the technical administration, for internal users.

Public 
Contracts

Financial Department and Foreign 
Office Administration

CzechTourism 
public contracts 
in 2017 
– the total 
volume of funds

 �small-scale 
67 %
 �above-threshold 
30 %
 �below-
threshold 3 %
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The Czech Tourism Authority – CzechTourism is a state-
founded organization established by the Ministry for 
Regional Development, from whose budget it is also 
predominantly funded. Other funds are gained through their 
own activities or, possibly, from other budget chapters. The 
budget is always approved for one year and is balanced.

Revenues for 2017
Total revenues amount to 
CZK 446,693,103.98

The largest part of its proceeds consists of a 
subsidy from the founder of CZK 350,699,898.00 
as a contribution to the operation and of 
CZK 89,011,694.08 for the financing of programs 
and events. Additional subsidies were received from 
the Karlovy Vary Region and the City of Karlovy 
Vary for organizing the Tourfilm event, a total of 
CZK 560,000.00 and a subsidy from the European 
Commission for organizing the EDEN competition, 
CZK 676,155.45.

Its own activity has also a proceeds share as 
co-organizing fees, participation on road show, 
workshops or fairs are invoiced. In total, these 
proceeds amounted to CZK 5,501,860.06 in 2017.

Other proceeds are of an operating nature, such 
as exchange differences, insurance indemnities, 
contractual penalties and other purely accounting 
matters.

Costs for 2017
Total costs amount to 
CZK 464,795,004.51

CzechTourism has one building, which is used in 
Prague, an information centre in the Old Town 
Square and 19 foreign representations in the world. 
This is associated with a number of operating costs 
providing an appropriate background for marketing 
activity. The operating costs of the organization 
include, for example, energy consumption 
(electricity, gas, water) of CZK 1 ,714, 427.64, repairs 
of equipment and assets in the amount of CZK 
1,909,966.36, building security CZK 1,152,625.98, 
cleaning and garbage collection 1,322, 463.54 CZK, 
postage 616,728.69 or telecommunication services 
of CZK 2,037,542.40. Another significant cost 
item is the depreciation of long-term assets of CZK 
7,261,147.00 or the purchase of small assets of CZK 
2,197,766.29.

Marketing costs include promotional printed matter 
and items at CZK 11,445,102.57, travel expenses for 
promotions of CZK 9,229,580.14, representation 
expenses of CZK 8,734,366.47 and costs of the 
campaigns, workshops and trade fairs of CZK 
205,967,216.02.

An unexpected cost was the penalty imposed by the 
Tax Authority for the OPLZZ project realized in the 
years 2012-2015 in the amount of CZK 19,311,707.00.

Net Income
Income from operations for 2017 
is a loss of CZK -18,101,900.53

Net income for 2017 is a loss of CZK -18,101,900.53 
This loss was due to the unexpected imposition 
of a penalty for the OPLZZ project co-financed 
from European subsidies and realized in the years 
2012–2015. All legal remedies will be applied against 
this sanction.

Commentary on Financial 
Management 



72	 CzechTourism 
	 Annual Report 2017

(In CZK, with accuracy to two decimal places)

Balance Sheet as of 31 December 2017

Item
number Item name Synthetic 

account

Accounting Period
Current

Past
Gross Correction Net

ASSETS 339,796,611.62 128,931,696.50 210,864,915.12 185,837,538.30
A. Fixed assets  186,142,061.17 128,792,855.66 57,349,205.51 61,062,818.20
A.I. Intangible fixed assets  28,032,623.63 16,697,740.93 11,334,882.70 11,327,176.08
A.I.1. Intangible Outputs of Research and Development 012 0.00 0.00 0.00 0.00
A.I.2. Software 013 4,988,587.39 2,536,420.47 2,452,166.92 22,733.00
A.I.3. Charges Assessable in Monetary Terms 014 16,034,609.58 7,271,268.00 8,763,341.58 8,269,323.91
A.I.4. Emission Allowances and Preferential Limits 015 0.00 0.00 0.00 0.00
A.I.5. Small Intangible Fixed Assets 018 6,890,052.46 6,890,052.46 0.00 0.00
A.I.6. Other Intangible Fixed Assets 019 0.00 0.00 0.00 0.00
A.I.7. Intangible Fixed Assets Under Construction 041 119,374.20 0.00 119,374.20 3,035,119.17
A.I.8. Advances Paid on Intangible Fixed Assets 051 0.00 0.00 0.00 0.00
A.I.9. Intangible Fixed Assets Designated For Sale 035 0.00 0.00 0.00 0.00
A.II. Intangible Fixed Assets  158,109,437.54 112,095,114.73 46,014,322.81 49,735,642.12
A.II.1. Land 031 173,250.00 0.00 173,250.00 173,250.00
A.II.2. Cultural Objects 032 0.00 0.00 0.00 0.00
A.II.3. Buildings 021 106,378,495.66 62,024,412.47 44,354,083.19 47,970,955.19
A.II.4. Separate Tangible Movables and Sets of Tangible Movables 022 26,900,097.20 25,413,107.58 1,486,989.62 1,564,436.93
A.II.5. Perennial Crops 025 0.00 0.00 0.00 0.00
A.II.6. Small Tangible Fixed Assets 028 24,657,594.68 24,657,594.68 0.00 0.00
A.II.7. Small Tangible Fixed Assets 029 0.00 0.00 0.00 0.00
A.II.8. Tangible Fixed Assets Under Construction 042 0.00 0.00 0.00 0.00
A.II.9. Advances Paid on Tangible Fixed Assets 052 0.00 0.00 0.00 0.00
A.II.10. Tangible Fixed Assets Designated For Sale 036 0.00 0.00 0.00 27,000.00
A.III. Financial Fixed Assets  0.00 0.00 0.00 0.00
A.III.1. Participating Interests 061 0.00 0.00 0.00 0.00
A.III.2. Shares in Affiliated Undertakings 062 0.00 0.00 0.00 0.00
A.III.3. Debt Securities Held-to-Maturity 063 0.00 0.00 0.00 0.00
A.III.4. Long-term Loans 067 0.00 0.00 0.00 0.00
A.III.5. Long-term Time Deposits 068 0.00 0.00 0.00 0.00
A.III.6. Other Tangible Fixed Assets 069 0.00 0.00 0.00 0.00
A.III.7. Purchased Tangible Fixed Assets 043 0.00 0.00 0.00 0.00
A.III.8. Advances Paid on Financial Fixed Assets 053 0.00 0.00 0.00 0.00
A.IV. Long-term Receivables  0.00 0.00 0.00 0.00
A.IV.1. Provided Long-term Repayable Financial Assistance 462 0.00 0.00 0.00 0.00
A.IV.2. Long-term Receivables from Subrogated Loans 464 0.00 0.00 0.00 0.00
A.IV.3. Long-term Advances Paid 465 0.00 0.00 0.00 0.00
A.IV.4. Long-term Receivables from Guarantees 466 0.00 0.00 0.00 0.00
A.IV.5. Other Long-term Receivables 469 0.00 0.00 0.00 0.00
A.IV.6. Long-term Advances Paid for Transfers 471 0.00 0.00 0.00 0.00
A.IV.7. Long-term Mediation of Transfers 475 0.00 0.00 0.00 0.00
B. Current Assets  153,654,550.45 138,840.84 153,515,709.61 124,774,720.10
B.I. Stocks  11,092,519.83 0.00 11,092,519.83 9,501,551.18
B.I.1. Material Acquisition 111 0.00 0.00 0.00 0.00
B.I.2. Material in Stock 112 9,701,354.38 0.00 9,701,354.38 9,472,853.14
B.I.3. Material in Transit 119 1,391,165.45 0.00 1,391,165.45 28,698.04
B.I.4. Unfinished Production 121 0.00 0.00 0.00 0.00
B.I.5. Semi-finished Products from Internal Production 122 0.00 0.00 0.00 0.00
B.I.6. Products 123 0.00 0.00 0.00 0.00
B.I.7. Goods Acquisition 131 0.00 0.00 0.00 0.00
B.I.8. Goods in Stock 132 0.00 0.00 0.00 0.00
B.I.9. Goods in Transit 138 0.00 0.00 0.00 0.00
B.I.10. Other Goods 139 0.00 0.00 0.00 0.00
B.II. Short-term Receivables  42,850,290.31 138,840.84 42,711,449.47 27,536,276.37
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Item
number Item name Synthetic 

account

Accounting Period
Current

Past
Gross Correction Net

     
B.II.1. Purchasers 311 1,482,987.30 138,840.84 1,344,146.46 1,407,839.32
B.II.2. Bills for Collection 312 0.00 0.00 0.00 0.00
B.II.3. Receivables for Discounted Securities 313 0.00 0.00 0.00 0.00
B.II.4. Short-term Advances Paid 314 6,213,516.15 0.00 6,213,516.15 6,645,705.32
B.II.5. Other Receivables from Main Activity 315 0.00 0.00 0.00 0.00
B.II.6. Provided Short-term Repayable Financial Assistance 316 0.00 0.00 0.00 0.00
B.II.7. Short-term Receivables from Subrogated Loans 317 0.00 0.00 0.00 0.00
B.II.8. Receivables from Redistributed Taxes 319 0.00 0.00 0.00 0.00
B.II.9. Employee Debts 335 3,923,502.55 0.00 3,923,502.55 5,786,737.45
B.II.10. Social Security 336 0.00 0.00 0.00 0.00
B.II.11. Health Insurance 337 0.00 0.00 0.00 0.00
B.II.12. Pension Savings 338 0.00 0.00 0.00 0.00
B.II.13. Income Tax 341 53,114.00 0.00 53,114.00 4,130.00
B.II.14. Other Taxes, Fees, and Other Similar Financial Performance 342 0.00 0.00 0.00 0.00
B.II.15. Value Added Tax 343 0.00 0.00 0.00 0.00

B.II.16. Receivables from Entities Other than Selected Government 
Institutions 344 0.00 0.00 0.00 0.00

B.II.17. Receivables from Selected Central Government Institutions 346 0.00 0.00 0.00 0.00
B.II.18. Receivables from Selected Local Government Institutions 348 0.00 0.00 0.00 0.00
B.II.19. Receivables from Tax Administration 352 0.00 0.00 0.00 0.00
B.II.20. Settlement of Redistributed Taxes 355 0.00 0.00 0.00 0.00

B.II.21. Receivables from Executions and Other Foreign Asset 
Management 356 0.00 0.00 0.00 0.00

B.II.22. Other Receivables from Tax Administration 358 0.00 0.00 0.00 0.00
B.II.23. Short-term Receivables from Guarantees 361 0.00 0.00 0.00 0.00
B.II.24. Fixed Term Operations and Options 363 0.00 0.00 0.00 0.00
B.II.25. Receivables from Pending Financial Operations 369 0.00 0.00 0.00 0.00
B.II.26. Receivables from Financial Collateral 365 0.00 0.00 0.00 0.00
B.II.27. Receivables from Bonds Issued 367 0.00 0.00 0.00 0.00
B.II.28. Short-term Advances Paid for Transfers 373 0.00 0.00 0.00 0.00
B.II.29. Short-term Mediation of Transfers 375 0.00 0.00 0.00 0.00
B.II.30. Deferred Charges 381 31,177,170.31 0.00 31,177,170.31 12,646,040.78
B.II.31. Accrued Revenue 385 0.00 0.00 0.00 0.00
B.II.32. Contingent Receivables 388 0.00 0.00 0.00 0.00
B.II.33. Other Short-term Receivables 377 0.00 0.00 0.00 1,045,823.50
B.III. Short-term Financial Assets  99,711,740.31 0.00 99,711,740.31 87,736,892.55
B.III.1. Equity Securities for Trading 251 0.00 0.00 0.00 0.00
B.III.2. Debt Securities for Trading 253 0.00 0.00 0.00 0.00
B.III.3. Other Securities 256 0.00 0.00 0.00 0.00
B.III.4. Short-term Time Deposits 244 0.00 0.00 0.00 0.00
B.III.5. Other Current Accounts 245 0.00 0.00 0.00 0.00
B.III.6. Public Financial Assets Accounts 247 0.00 0.00 0.00 0.00

B.III.7. Liquidity Management of the Treasury and the National Debt 
Accounts 248 0.00 0.00 0.00 0.00

B.III.8. Accounts for Tax Sharing and Divided Administration 249 0.00 0.00 0.00 0.00
B.III.9. Current Account 241 98,432,181.53 0.00 98,432,181.53 86,902,159.74
B.III.10. CSNF Current Account 243 624,098.26 0.00 624,098.26 105,186.38
B.III.11. Basic Current Account of Local Authorities 231 0.00 0.00 0.00 0.00
B.III.12. Current Accounts of Local Authority Funds 236 0.00 0.00 0.00 0.00
B.III.13. Current Accounts of State Funds 224 0.00 0.00 0.00 0.00
B.III.14. Current Accounts of Funds of State Authorities 225 0.00 0.00 0.00 0.00
B.III.15. Valuables 263 111,703.51 0.00 111,703.51 101,164.30
B.III.16. Cash in Transit 262 0.00 0.00 0.00 0.00
B.III.17. Cash-on-hand 261 543,757.01 0.00 543,757.01 628,382.13
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Item
number Item name Synthetic 

account
Accounting Period

Current Past
LIABILITIES TOTAL LIABILITIES 210,864,915.12 185,837,538.30
C. Equity  138,881,129.81 154,101,701.50
C.I. Accounting Entity Assets and Collective Allowances  59,219,567.73 59,637,369.94
C.I.1. Accounting Entity Assets 401 50,297,809.62 49,277,327.83
C.I.2. Privatisation Fund 402 0.00 0.00
C.I.3. Transfers for Acquisition of Fixed Assets 403 6,656,717.91 8,068,001.91
C.I.4. Exchange Rate Differences 405 0.00 0.00
C.I.5. Valuation Differences on First Use of Method 406 -341,305.60 -341,305.60
C.I.6. Other Valuation Differences 407 0.00 27,000.00
C.I.7. Corrections to Previous Accounting Periods 408 2,606,345.80 2,606,345.80
C.II. Accounting Entity Funds  97,763,462.61 68,269,654.24
C.II.1. Bonus Fund 411 1,808,354.94 78,354.94
C.II.2. Cultural and Social Needs Fund 412 567,678.10 224,686.26
C.II.3. Reserve Fund Made Up of Improved Net Income 413 63,790,646.86 45,944,638.86
C.II.4. Reserve Fund from Other Titles 414 1,157,561.59 1,157,561.59
C.II.5. Asset Reproduction Fund, Investment Fund 416 30,439,221.12 20,864,412.59
C.II.6. Other Funds 419 0.00 0.00
C.III. Net Income  -18,101,900.53 26,194,677.32
C.III.1. Net Income for the Current Financial Year  -18,101,900.53 26,194,677.32
C.III.2. Net Income from Authorisation Procedures 431 0.00 0.00
C.III.3. Net Income in Previous Accounting Periods 432 0.00 0.00
C.IV. Budget Outturn Revenue and Expenditure Account  0.00 0.00
C.IV.1. State Authority Revenue Account 222 0.00 0.00
C.IV.2. Special Expenditure Account 223 0.00 0.00
C.IV.3. State Budget Account 227 0.00 0.00
C.IV.4. Aggregate Revenue and Expenditure in Previous Accounting Periods 404 0.00 0.00
D. Leverages  71,983,785.31 31,735,836.80
D.I. Provisions  0.00 0.00
D.I.1. Provisions 441 0.00 0.00
D.II. Long-Term Liabilities  0.00 0.00
D.II.1. Long-term Loans 451 0.00 0.00
D.II.2. Received Long-term Repayable Financial Assistance 452 0.00 0.00
D.II.3. Long-term Liabilities from Issued Bonds 453 0.00 0.00
D.II.4. Long-term Payments Received 455 0.00 0.00
D.II.5. Long-term Liabilities from Guarantees 456 0.00 0.00
D.II.6. Long-term Notes Payable 457 0.00 0.00
D.II.7. Other Long-term Liabilities 459 0.00 0.00
D.II.8. Long-term Payments Received for Transfers 472 0.00 0.00
D.II.9. Long-term Mediation of Transfers 475 0.00 0.00
D.III. Short-term Liabilities  71,983,785.31 31,735,836.80
D.III.1. Short-term Loans 281 0.00 0.00
D.III.2. Discount Short-term Bonds (Bills) 282 0.00 0.00
D.III.3. Short-term Liabilities from Issued Bonds 283 0.00 0.00
D.III.4. Other Short-term Loans 289 0.00 0.00
D.III.5. Suppliers 321 14,253,906.74 5,472,194.00
D.III.6. Bills Payable 322 0.00 0.00
D.III.7. Short-term Payments Received 324 0.00 0.00
D.III.8. Liabilities from Divided Administration 325 0.00 0.00
D.III.9. Received Short-term Repayable Financial Assistance 326 0.00 0.00
D.III.10. Employees 331 0.00 0.00
D.III.11. Other Liabilities to Employees 333 3,284,526.00 2,129,585.00
D.III.12. Social Security 336 1,399,778.00 858,129.00
D.III.13. Health Insurance 337 596,280.00 367,942.00
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Item
number Item name Synthetic 

account
Accounting Period

Current Past
   
D.III.14. Pension Savings 338 0.00 0.00
D.III.15. Income Tax 341 0.00 0.00
D.III.16. Other Taxes, Fees, and Other Similar Financial Performance 342 740,097.00 387,144.00
D.III.17. Value Added Tax 343 1,375,359.20 1,119,034.00
D.III.18. Liabilities to Entities Other than Selected Government Institutions 345 36,634,033.00 18,323,450.00
D.III.19. Liabilities to Selected Central Government Institutions 347 0.00 0.00
D.III.20. Liabilities to Selected Local Government Institutions 349 0.00 0.00
D.III.21. Tax Deposits Received 351 0.00 0.00
D.III.22. Overpaid Tax 353 0.00 0.00
D.III.23. Liabilities from Indirect Taxes 354 0.00 0.00
D.III.24. Settlement of Redistributed Taxes 355 0.00 0.00
D.III.25. Liabilities from Executions and Other Foreign Asset Management 357 0.00 0.00
D.III.26. Other Liabilities from Tax Administration 359 0.00 0.00
D.III.27. Short-term Liabilities from Guarantees 362 0.00 0.00
D.III.28. Fixed Term Operations and Options 363 0.00 0.00
D.III.29. Liabilities from Pending Financial Operations 364 0.00 0.00
D.III.30. Liabilities from Financial Collateral 366 0.00 0.00
D.III.31. Liabilities from Subscribed Unpaid Securities and Shares 368 0.00 0.00
D.III.32. Short-term Payment Received for Transfers 374 505,570.00 0.00
D.III.33. Short-term Mediation of Transfers 375 0.00 0.00

D.III.34. Liabilities from the Liquidity Management of the Treasury 
and the National Debt 248 0.00 0.00

D.III.35. Accrued Expenses 383 8,568,517.33 0.00
D.III.36. Accrued Revenue 384 0.00 361,899.17
D.III.37. Contingent Liabilities 389 4,448,118.04 2,716,459.58
D.III.38. Other Short-term Liabilities 378 177,600.00 0.05
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(In CZK, with accuracy to two decimal places)

Statement of Profit and Loss 
as of 31 December 2017

Item
number Item name Synthetic 

account

Accounting Period
Current Past

Main Activity Economic 
activity Main Activity Economic 

activity
A. TOTAL COSTS 464,795,004.51 0.00 420,658,667.33 0.00
A.I. Costs of Activity  462,529,683.47 0.00 417,886,118.54 0.00
A.I.1. Material Consumption 501 13,921,347.07 0.00 17,780,600.54 0.00
A.I.2. Energy Consumption 502 1,714,427.64 0.00 2,052,115.60 0.00
A.I.3. Consumption of Other Non-Stockable Supplies 503 0.00 0.00 0.00 0.00
A.I.4. Goods Sold 504 0.00 0.00 0.00 0.00
A.I.5. Capitalisation of Fixed Assets 506 0.00 0.00 0.00 0.00
A.I.6. Capitalisation of Current Assets 507 0.00 0.00 0.00 0.00
A.I.7. Change in Own Production Inventories 508 0.00 0.00 0.00 0.00
A.I.8. Repairs and Maintenance 511 1,909,966.36 0.00 1,761,833.13 0.00
A.I.9. Travel Costs 512 9,229,580.14 0.00 6,753,721.00 0.00
A.I.10. Representation Costs 513 8,734,366.47 0.00 8,739,307.22 0.00
A.I.11. Capitalisation of Internal Services 516 0.00 0.00 0.00 0.00
A.I.12. Other Services 518 332,215,688.45 0.00 325,546,627.10 0.00
A.I.13. Labour Costs 521 37,409,946.00 0.00 29,702,624.00 0.00
A.I.14. Statutory Social Security 524 12,482,080.00 0.00 9,882,731.00 0.00
A.I.15. Other Social Security 525 133,532.00 0.00 129,574.00 0.00
A.I.16. Statutory Social Costs 527 694,836.12 0.00 392,316.28 0.00
A.I.17. Other Social Costs 528 538,012.00 0.00 439,774.00 0.00
A.I.18. Road Tax 531 0.00 0.00 0.00 0.00
A.I.19. Property Tax 532 15,856.00 0.00 15,856.00 0.00
A.I.20. Other Taxes and Fees 538 760,090.11 0.00 350,733.60 0.00
A.I.21. Returns of Indirect Taxes 539 0.00 0.00 0.00 0.00
A.I.22. Contractual Fines and Late Payment Charges 541 168,819.45 0.00 0.00 0.00
A.I.23. Other Fines and Penalties 542 19,367,319.00 0.00 -7,585,572.00 0.00
A.I.24. Gifts and Other Free of Charge Disposals 543 0.00 0.00 0.00 0.00
A.I.25. Material Sold 544 0.00 0.00 0.00 0.00
A.I.26. Deficits and Damages 547 0.00 0.00 0.00 0.00
A.I.27. Creation of Funds 548 2,552.84 0.00 35,790.87 0.00
A.I.28. Depreciation of Fixed Assets 551 7,261,147.00 0.00 6,280,476.00 0.00
A.I.29. Intangible Fixed Assets Sold 552 0.00 0.00 0.00 0.00
A.I.30. Tangible Fixed Assets Sold 553 27,000.00 0.00 0.00 0.00
A.I.31. Land Sold 554 0.00 0.00 0.00 0.00
A.I.32. Creation and Accounting for Provisions 555 0.00 0.00 0.00 0.00
A.I.33. Creation and Accounting for Impairment Allowances 556 -1,361,089.05 0.00 181,966.03 0.00
A.I.34. Costs of Assets Disposal 557 1,944,758.81 0.00 0.00 0.00
A.I.35. Costs of Small Fixed Assets 558 3,611,761.85 0.00 1,462,645.41 0.00
A.I.36. Other Costs of Activities 549 11,747,685.21 0.00 13,962,998.76 0.00
A.II. Financial Costs  2,315,321.04 0.00 2,779,548.79 0.00
A.II.1. Securities and Shares Sold 561 0.00 0.00 0.00 0.00
A.II.2. Interest 562 0.00 0.00 432,549.00 0.00
A.II.3. Foreign Exchange Losses 563 2,315,321.04 0.00 2,346,999.79 0.00
A.II.4. Costs of Measurement to Fair Value 564 0.00 0.00 0.00 0.00
A.II.5. Other Financial Costs 569 0.00 0.00 0.00 0.00
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Item
number Item name Synthetic 

account

Accounting Period
Current Past

Main Activity Economic 
activity Main Activity Economic 

activity
     
A.III. Costs of Transfers  0.00 0.00 0.00 0.00
A.III.1. Costs of Selected Central Government Institutions for Transfers 571 0.00 0.00 0.00 0.00
A.III.2. Costs of Selected Local Government Institutions for Transfers 572 0.00 0.00 0.00 0.00

A.III.3. Costs of Selected Central Government Institutions for Prefinancing 
of Transfers 575 0.00 0.00 0.00 0.00

A.IV. Costs of Shared Taxes and Fees  0.00 0.00 0.00 0.00
A.IV.1. Costs of Shared Personal Income Tax 581 0.00 0.00 0.00 0.00
A.IV.2. Costs of Shared Corporate Tax 582 0.00 0.00 0.00 0.00
A.IV.3. Costs of Shared Value Added Tax 584 0.00 0.00 0.00 0.00
A.IV.4. Costs of Shared Excise Duties 585 0.00 0.00 0.00 0.00
A.IV.5. Costs of Other Shared Taxes and Fees 586 0.00 0.00 0.00 0.00
A.V. Income Tax  -50,000.00 0.00 -7,000.00 0.00
A.V.1. Income Tax 591 0.00 0.00 50,000.00 0.00
A.V.2. Additional Income Tax Payments 595 -50,000.00 0.00 -57,000.00 0.00
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Item
number Item name Synthetic 

account

Accounting Period
Current Past

Main Activity Economic 
activity Main Activity Economic 

activity
B. TOTAL REVENUES 446,693,103.98 0.00 446,853,344.65 0.00
B.I. Revenue from Activities  5,483,519.40 0.00 19,558,938.24 0.00
B.I.1. Revenue from Sales of Own Product Sales 601 0.00 0.00 0.00 0.00
B.I.2. Revenue from Sales of Services 602 5,501,860.06 0.00 6,252,512.19 0.00
B.I.3. Revenue from Letting 603 0.00 0.00 0.00 0.00
B.I.4. Revenue from Sales of Goods 604 0.00 0.00 0.00 0.00
B.I.5. Revenue from Administrative Fees 605 0.00 0.00 0.00 0.00
B.I.6. Revenue from Local Fees 606 0.00 0.00 0.00 0.00
B.I.7. Revenue from Court Fees 607 0.00 0.00 0.00 0.00
B.I.8. Other Revenues from Own Products 609 0.00 0.00 0.00 0.00
B.I.9. Contractual Fines and Late Payment Charges 641 -991,199.22 0.00 0.00 0.00
B.I.10. Other Fines and Penalties 642 100.00 0.00 200.00 0.00
B.I.11. Revenues from Assets Disposal 643 20,000.00 0.00 0.00 0.00
B.I.12. Revenues from Sales of Material 644 0.00 0.00 0.00 0.00
B.I.13. Revenues from Sales of Intangible Fixed Assets 645 0.00 0.00 0.00 0.00
B.I.14. Revenue from Sales of Tangible Fixed Assets, Excluding Land 646 0.00 0.00 27,500.00 0.00
B.I.15. Revenue from Sales of Land 647 0.00 0.00 0.00 0.00
B.I.16. Withdrawals from Funds 648 70,000.00 0.00 13,207,628.49 0.00
B.I.17. Other Revenue from Activities 649 882,758.56 0.00 71,097.56 0.00
B.II. Financial Revenue  261,837.05 0.00 577,784.61 0.00
B.II.1. Revenue from Sales of Securities and Shares 661 0.00 0.00 0.00 0.00
B.II.2. Interest 662 2,457.97 0.00 5,170.91 0.00
B.II.3. Exchange Rate Profit 663 232,379.08 0.00 572,613.70 0.00
B.II.4. Revenue from Measurement to Fair Value 664 27,000.00 0.00 0.00 0.00
B.II.5. Revenue from Financial Fixed Assets 665 0.00 0.00 0.00 0.00
B.II.6. Other Financial Revenue 669 0.00 0.00 0.00 0.00
B.III. Revenue from Taxes and Fees  0.00 0.00 0.00 0.00
B.III.1. Revenue from Personal Income Tax 631 0.00 0.00 0.00 0.00
B.III.2. Revenue from Corporate Tax 632 0.00 0.00 0.00 0.00
B.III.3. Revenue from Social Insurance 633 0.00 0.00 0.00 0.00
B.III.4. Revenue from Value Added Tax 634 0.00 0.00 0.00 0.00
B.III.5. Revenue from Excise Duties 635 0.00 0.00 0.00 0.00
B.III.6. Revenue from Property Taxes 636 0.00 0.00 0.00 0.00
B.III.7. Revenue from Energy Taxes 637 0.00 0.00 0.00 0.00
B.III.8. Revenue from Road Tax 638 0.00 0.00 0.00 0.00
B.III.9. Revenue from Other Taxes and Fees 639 0.00 0.00 0.00 0.00
B.IV. Revenue from Transfers  440,947,747.53 0.00 426,716,621.80 0.00
B.IV.1. Revenue of Selected Central Government Institutions from Transfers 671 440,947,747.53 0.00 426,716,621.80 0.00
B.IV.2. Revenue of Selected Local Government Institutions from Transfers 672 0.00 0.00 0.00 0.00

B.IV.3. Revenue of Selected Central Government Institutions 
from Pre-financing of Transfers 675 0.00 0.00 0.00 0.00

B.V. Revenue from Shared Taxes and Fees  0.00 0.00 0.00 0.00
B.V.1. Revenue from Shared Personal Income Tax 681 0.00 0.00 0.00 0.00
B.V.2. Revenue from Shared Corporate Tax 682 0.00 0.00 0.00 0.00
B.V.3. Revenue from Shared Value Added Tax 684 0.00 0.00 0.00 0.00
B.V.4. Revenue from Shared Excise Duties 685 0.00 0.00 0.00 0.00
B.V.5. Revenue from Shared Property Taxes 686 – – – –
B.V.6. Revenue from Other Share Taxes and Fees 688 0.00 0.00 0.00 0.00
C. NET INCOME  0.00 0.00 0.00 0.00
C.1. Net Income Before Tax  -18,151,900.53 0.00 26,187,677.32 0.00
C.2. Net Income for the Current Financial Year  -18,101,900.53 0.00 26,194,677.32 0.00
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